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MISSION
The Society of Typographic Aficionados (SOTA) is an international organization
dedicated to the promotion, study, and support of type; its history and development; its use in the world of print and digital imagery; its designers; and its
admirers. Visit us at <www.typesociety.org>.
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The Society of Typographic Aficionados (SOTA) exists for the affordable education
of its members and participants; to further the development of type, typographical information and typography; and to appreciate on multiple levels the attributes of type, typography, design, the book arts, and calligraphy. SOTA is committed to sponsoring relevant programming in pursuit of these goals. SOTA achieves
this aim through its annual conference, TypeCon, which is held in a different host
city each year.
BOARD OF DIRECTORS
Richard Kegler, Chairman Allan Haley
Heidi Andermack
Rod McDonald
Matthew Carter
David Pankow
Simon Daniels
Laurence Penney
Robert Goods
Archie Provan

Tamye Riggs
Nick Shinn
Brian Sooy
Brian Willson
Hermann Zapf ex officio

TYPECON2003

S U S TA I N I N G M E M B E R S
Daidala
P22 type foundry
Font Diner
Terminal Design
FontLab
Tiro Typeworks
Lewandowski and Associates
Rod McDonald Typographic Design

ORGANIZERS
SPECIAL THANKS
John Baichtal
Jared Benson
Brian J. Bonislawsky
Michael Cina
Stephen Coles
Jon Coltz
John Downer
Carima El-Behairy
Dave Farey

CONFERENCE DIRECTOR
Tamye Riggs
MINNEAPOLIS SITE COMMITTEE
Heidi Andermack
Jemma Gura
JP Porter
Michael Cina
Margery McAlpine
Ann Sandler
Jon Coltz
Bill Moran
Stuart Sandler
Chank Diesel
Eric Olson
Chip Schilling
Kristin Dooley
Steve Pittelkow
Mark Simonson
Jennifer Gordon
Mary Jo Pauly
AU C T I O N & S P O N S O R S H I P
Richard Kegler
CONFERENCE IDENTITY DESIGN
Mark Simonson
CONFERENCE WEBSITE
Mark Simonson, Design
Mighty Media, Inc., Hosting and Programming
3ip.net, eMail Services and Hosting

Rubén Fontan
The Foundation
Jennifer Gordon
James Grieshaber
Allan Haley
Ben Kiel
Kent Lew
Brian Maloney
Joseph Pemberton

T Y P E G A L L E RY
Heidi Andermack
Chank Diesel
Beth Baker/ArtCo
Margery McAlpine
Brian J. Bonislawsky
Tamye Riggs
Michael Cina
COLOPHON
COVER DESIGN
Mark Simonson <www.ms-studio.com>
DESIGN & PRODUCTION
Jennifer Gordon <www.velvetelvis.com>
PHOTOGRAPHY
Brian J. Bonislawsky
Tamye Riggs
Anna Prior
Ann Sandler
P R I N C I PA L T Y P E
Serif: Century Expanded
Sans Serif: Trade Gothic
PRINTING
Print Craft, Inc., Minneapolis <www.printcraft.com>

AU D I O / V I S UA L S E R V I C E S
JP Porter, Shoot the Moon Productions

PHOTOS: ANN SANDLER

Steve Pittelkow
Anna Prior
Claudio Rocha
Ann & Stuart Sandler
Mark Simonson
Brian Sooy
Christina Torre
Carol Wahler/TDC

2

1

5

3

4

1

U N I V E R S I T Y O F M I N N E S O TA
DESIGN INSTITUTE
202 Nicholson Hall, 216 Pillsbury Dr. S.E., Minneapolis

2

RADISSON PLAZA HOTEL
35 South Seventh Street, Minneapolis

3

WALKER ART CENTER
725 Vineland Place, Minneapolis

4

MINNEAPOLIS COLLEGE OF
ART + DESIGN (MCAD)
2501 Stevens Avenue South, Minneapolis

5

M I N N E S O TA C E N T E R F O R B O O K
ARTS (MCBA)
1011 Washington Avenue South, Minneapolis

BUS ROUTES

DRIVING

The number to remember is 612-341-4BUS. This is an automated service that will
give you bus times. All you need are the route number, the direction you’re heading,
the intersection and the time, and you’re good to go!
From the Radisson to MCAD: From Nicollet Mall, catch any 18 going south. Get
off on 25th Street and walk a couple of blocks east.
From the Radisson to the Walker: Walk up to Hennepin and catch any 4, 6, or
28 bus, and ask the driver to drop you off at the Walker Art Center. If you’re heading to the Thursday evening lecture at the Walker auditorium, you should be fine if
you’re on a bus by 6:20 or so — it’s only about a mile between the Radisson and
the Walker. To get back downtown, catch any 4, 6, or 28 bus on the other side of
the street.
From the Radisson to MCBA: This might be easier to walk or cab. If you’re
intent on busing it, catch the 16 bus on the intersection of 4th and Nicollet Mall
and take it to the stop right before the Metrodome. Walk toward the river and you’ll
get to Washington Ave. From there, you should have no problem finding MCBA. If
you’re going to the Friday night lecture, you might want to walk, and leave around
6:45 or so just to make sure you have plenty of time.
From MCBA to MCAD: This is a little tricky to do by bus. Walk up to Nicollet Mall
or catch the 16 bus to Nicollet. Catch the 18 bus on Nicollet, going south, and ride
it to 25th Street. Get off the bus and walk east. To get back, just do it backwards.
From Downtown to the Mall of America: If, for some odd reason, you want to
see Minnesota’s contribution to world culture, catch the 80 bus on Nicollet.

If you’re renting a car, be aware that there are a lot of one-way streets in
downtown Minneapolis. Also, some streets (like Nicollet Mall, and one lane of
Hennepin) are barred to ordinary vehicles. Furthermore, parking is quite expensive
and/or difficult to find, particularly on weekdays. Good luck.

B U S FA R E S
Bus fare is currently $1.75 for rush hour and $1.25 during off-peak times. Be sure
to ask for a transfer, which will give you free rides for 2.5 hours after your intitial
trip. Buses within downtown are 50¢ peak and 25¢ off-peak; just tell the driver you
want the downtown zone.

WALKING
Radisson to MCAD: This is a hike. Just get on Nicollet Mall and walk south,
following Nicollet until you get to 25th Street, then hang a left. This trip passes
through some shady neighborhoods, so don’t hesitate to unleash the kung fu.
Radisson to Walker: A very nice stroll. Walk up to Hennepin, then go south on
Hennepin. You’ll pass under the highway, and you’ll see the Walker’s fabu
Sculpture Garden. Hang a left, and you’re there!
Radisson to MCBA: A bit of a hike, but doable. Walk or bus up Nicollet Mall to
Washington Avenue, then go east on Washington.
MCBA to MCAD: Way too long, plus it goes through some sleazy neighborhoods.
“Hand over the fonts, sucka!”

TA X I C A B S
The one-way fare from the airport to downtown Minneapolis is approximately $21,
and the ride is about 30 minutes with all the road construction going on. Taxis are
pretty easy to catch downtown, especially by a hotel, but here are some numbers,
just in case:
Blue & White Cab: 612-333-3333
Red & White Cab: 612-871-1600
Green & White Taxi: 612-522-2222
Yellow Cab: 612-824-4000
Airport Taxi: 952-928-0000
Checker Cab: 612-824-9999

Innovative Ideas
& Superior Quality
For Your Printed
Communications

NIGHTLIFE

R E S TA U R A N T S

1 . B A R L U R C AT
1624 Harmon Place 612-486-5900
The old Loring Bar is gone, and in its place is a fancier art hangout. Salsa, soul, jazz, and
fantastic food.

26. AZIA
2550 Nicollet Ave. S 612-813-1200
Lunch, dinner, late-night, and brunch. Classy, splashy Pan-Asian restaurant with chic staff
in black.

2. BEV’S WINE BAR
250 3rd Ave. N 612-337-0102
Most wine bars seem like add-ons to fancy restaurants, places where wine plays second fiddle to gourmet cuisine. But at this comfortable and elegant Warehouse District wine bar, the
focus is on the fruit of the vine.

27. BLACK FOREST INN
1 E 26th St. (26th & Nicollet) 612-872-0812
“Wo ist mein bleistift” is all the German we know, but we do know that this is a great
German restaurant. Very nice patio, too.

3 . B O B I N O S TA R L I T E L O U N G E
212 E Hennepin Ave. 612-623-3301
Cozy, plush, New York-style lounge, more “crash pad” than “bar.” Good-looking young professionals, with an ever-so-slight rainbow vibe, crowd the large semicircular bar and fill the
couches and booths, chatting away while munching bar snacks and sipping pricey martinis.
4. BOOM
401 E Hennepin Ave. 612-378-3188
Five gay guys got sick of hanging out at meat markets, and created their own hip hangout.

Jason Howard
jthoward@printcraft.com
651-582-6031

5. BRASS RAIL
422 Hennepin Ave. 612-333-3016
The Rail may be one-fifth the size of gargantuan neighbor the Gay ’90s, but it’s definitely
the gayer bar.
6 . C O N G A L AT I N B I S T R O
501 E Hennepin Ave. 612-331-4434
Conga Latin Bistro, also called “Conga’s,” is a Latino bar, restaurant, and dance club. They
play a lot of salsa and merengue, occasional cumbia and bachata, usually adding a bunch
of Latin party anthems toward the end of the night.
7 . D A D DY R O C K S
315 N 1st Ave. 612-343-5957
The dance floor is packed at this hip-hop pick-up joint.
8 . F I R S T AV E N U E / 7 T H S T R E E T E N T RY
701 1st Ave. N 612-332-1775
You saw it in Purple Rain, now see the legendary Minneapolis nightclub in person. First Ave
features hot local and touring bands, plus happening dance nights. 7th Street Entry is a
smaller, grittier bar where you can discover more underground acts. The two bars are connected, and you can go back and forth for a cross-over fee.
9 . G AY ’ 9 0 S
408 Hennepin Ave. 612-333-7755
Leather bar. Drag Cabaret. Disco. Strip tease. Pool bar. The Gay ’90s is a massive bar of
many bars. Very entertaining. Although it caters to a gay crowd, it’s quickly become popular
with straights, too.
10. GROUND ZERO
15 NE 4th St. 651-989-5151
Recorded music is the order of the evening at this cavernous, industrial-chic dance space.
Themes are anything but dull — like Thursday’s Bondage a Go-Go.
11. JAZZMINE’S
123 3rd St. N 612-630-5299
This restaurant/nightclub boasts a menu influenced by France, Asia, and the Louisiana
Delta; entrees are in the $7-$16 range. Live jazz every night; 20 different kinds of martinis
available. Gospel brunch on Sunday mornings.
12. JITTERS MARTINI BAR & CABARET
205 E Hennepin Ave. 612-617-1111
Sultry, dark basement bar with fancy drinks and different music every night —from folk and
cabaret to jazz and DJs.
13. KIERAN’S IRISH PUB
330 2nd Ave. S 612-339-4499
The home of Irish culture in the Twin Cities.
14. THE LOON CAFÉ
500 1st Ave. N 612-332-8342
One of the first bars in the Warehouse District. Its crowded, casual, sports bar atmosphere is
popular with the late 20s and early 30s business crowd, and the cafe is famous for its chili.
1 5 . L O R I N G P A S TA B A R & T H E K I T T Y
K AT K L U B
327 14th Ave. SE 612-378-4849
If you’re missing the Loring Bar, try these new creations by the same owner, Jason McLean.
He’s transformed an old drugstore into an enchanting bar and cafe, with contrasting raw
brick and tile, lush velvet, and dramatic lighting. The Kitty Kat Klub is right down the street.
16. THE LOUNGE
411 2nd Ave. N 612-333-8800
A relaxed bar set up with couches and comfortable chairs in various rooms — a good place
to chat with friends and people-watch.
1 7 . M AY S L A C K ’ S
1428 4th St. NE 612-789-9862
Voted “Best Minneapolis Neighborhood Bar” in the City Pages Readers’ Poll. From polka to
alternative to rockabilly to swing, you’ll find live music, pull-tabs, and roast beef sandwiches.
1 8 . M E L L’ S B E A U T Y B A R
607 Washington Ave. N 612-338-1680
Get a martini and a massage at this trendy new spot in the Warehouse District.
19. NYE’S POLONAISE ROOM
112 E Hennepin Ave. 612-379-2021
Sing along with Lou at the piano bar or cut a rug to Ruth Adams’ Most Dangerous Polka
band. This lounge bar is a blast from the past — cocktails, glittery vinyl chairs, and waitresses older than your gramma.
20. QUEST
110 5th St. N 612-338-3383
Formally Prince’s bar known as Glam Slam, the Quest features live alternative, R&B, funk,
and electronica.
21. SAMPLE ROOM
2124 Marshall St. NE 612-789-0333
A high-end, low-key bar where you can grab some great cheese and wine or brats and beer.
Local celebrity sightings are reported frequently. Signage features a Font Diner font.
22. SOPHIA
65 Main St. SE 612-379-1111
With the air of a swank ’30s nightclub, Sophia’s caters to a mature, dressy crowd. The soft
lighting, murals, and mahogany woodwork give the place the feel of an art deco bistro.

WE HAVE THE STUFF
YOU NEED.
Ask Spunk. They’re in Our Building.
Come See Us this Weekend or Shop Online @

ArtSuppliesOnline.com
718 Washington Ave N • Mpls in the warehouse district

612-333-3330 • 800-967-7367

23. SOUTH BEACH
325 N 1st Ave. 612-204-0790
People line up to get into this upscale dance club. Funk, house, hip-hop.
24. TIMES BAR & CAFE
201 E Hennepin Ave. 612-617-8098
Blues and jazz both make headlines at The Times Bar and Cafe, known for a solid house
band, the Wolverines, and a musical Sunday brunch.
25. TROPIX
400 Third Ave. N 612.-333-1006
Downtown’s wildest night spot! Party with over 1,000 people Friday, Saturday, and Sunday.
Land of the hardbodies, and we’re not just referring to the staff.

2 8 . F U J I - YA
600 W Lake St. 612-871-4055
Uber-swank sushi joint.
29. IT’S GREEK TO ME
626 W Lake St. 612-825-9922
Classy Greek restaurant with a nice patio.
30. LEANING TOWER OF PIZZA
2324 Lyndale Ave. 612-377-3532
Unpretentious pizza joint with good food, a full bar, and a laid-back atmosphere.
31. LITTLE TIJUANA
17 E 26th St. (26th & Nicollet) 612-872-0578
Casual Texmex joint. Punk rock. Open WAY late.
32. EL MESON
3450 Lyndale Ave. 612-822-8062
Spanish food with a decent lunch buffet.
33. RAINBOW CHINESE
2739 Nicollet Ave. S 612-870-7084
Surprisingly swank Chinese restaurant with excellent food and a full bar.
34. RED DRAGON
2116 Lyndale Ave. 612-874-8877
Supposedly Chinese. The Dragon features fabulous Polynesian drinks and food that, uh... did
we mention the fabulous Polynesian drinks?
35. BABALU
800 Washington Ave. N 612-746-3158
New hot spot boasts an authentic Latin-Caribbean culinary experience. Live jazz.
36. GRUMPY’S
1111 Washington Ave. S 612-340-9738
A bar with food. Close to MCBA. Who could ask for anything more?
37. ORIGAMI
30 N 1st St. 612-338-8430
Japanese. Good sushi and entrees, fairly pricey.
3 8 . S A W AT D E E
607 Washington Ave. S 612-338-6451
Thai; food comes in extremely hot, incredibly hot, and “oh daddy.”
39. THE WHITNEY GRILLE
150 Portland Ave. 612-372-6405
Nice hotel restaurant. Their Sunday brunch might tickle your fancy.
40. AURIGA
1930 Hennepin Ave. S 612-871-0777
Hip and award-winning restaurant. Featured in a recent issue of Gourmet magazine, for
what it’s worth.
41. UNCLE FRANKY’S
728 Broadway St. NE 612-455-2181
Stuff your face with Chicago dogs, Detroit coneys, fries, malts and sodas. Big greasy breakfast, too. Outdoor patio. Logo design by Chank.
42. JOE’S GARAGE
1610 Harmon Place 612-904-1163
Hip and pricey restaurant with a rooftop deck.
4 3 . LY L E ’ S B A R & R E S TA U R A N T
2021 Hennepin Ave. S 612-870-8183
Just a blue-collar bar with three great happy hours and a decent menu. The locals call it
“Likker Lyle’s.”
44. MORTIMER’S
2001 Lyndale Ave. S 612-872-1688
One of the cheapest bars in town. Check out the “kool-aid” shots in the back.
45. RUDOLPH’S BAR-B-QUE
1933 Lyndale Ave. S 612-871-8969
Great bar-b-que in a classy restaurant. A little pricey but worth it.
4 6 . S O B A’ S
2558 Lyndale Ave. S 612-871-6631
Good, vaguely French cuisine, and, some say, the best breakfast in town.
47. BRIT’S PUB
1110 Nicollet Mall 612-332-3908
British restaurant and bar, complete with kidney pie and lawn bowling on the roof.
48. COPELAND’S OF NEW ORLEANS
2 S 7th St. 612-341-2245
Cajun goodness, expensive but worth it.
49. GLUEK’S
16 N 6th St. 612-338-6621
Ostensibly German, but is basically just a downtown restaurant-slash-bar.
50. HAMLIN’S COFFEE SHOP
512 Nicollet Mall 612-333-3876
An unpretentious old-school diner. The 411 from the ex-con kitchen staff is that the “chickey
club” is scrum-dilly-icious.
5 1 . I C H I B A N J A PA N E S E S T E A K H O U S E
1333 Nicollet Mall 612-339-0540
Fabu Japanese joint. Eat at a grillside horseshoe table or at the sushi bar.
5 2 . K E YS C A F E
1007 Nicollet Mall 612-339-6399
Great American food. Everything is delicious, and the servings are huge.
5 3 . M U R R AY ’ S R E S TA U R A N T &
C O C K TA I L L O U N G E
26 S Sixth St. 612-339-0909
Home of the Silver Butter Knife Steak. You’d expect the Rat Pack to hang out in this swank
steakhouse, if they weren’t all dead. Spendy, but tasty. Extensive wine list.
54. PIZZA LUCÉ
119 4th St. N 612-333-7359
3200 Lyndale Ave. 612-827-5978
The best pizza in town, and they deliver! Open late.
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WELCOME TO THE FIFTH
ANNUAL TYPECON!
We’re delighted that you could join us in beautiful Minneapolis. As in
years past, a dedicated team of type lovers has worked tirelessly to put
together an event designed to please everyone interested in typography
and the related arts.
TypeCon2003 is presented by The Society of Typographic Aficionados,
an international not-for-profit organization dedicated to the promotion,
study, and support of type design, typography, and the related arts. This
year, SOTA has partnered with some of the finest educational and cultural institutions in Minneapolis and the surrounding region—the
Minnesota Center for Book Arts, the Hamilton Wood Type and Printing
Museum, the Minneapolis College of Art + Design, the University of
Minnesota Design Institute, and the Walker Art Center.
TypeCon2003 expands to include four days packed with presentations,
workshops, exhibits, and special events. Over 70 speakers will take part,
and 14 optional hands-on workshops have been added to the program.
The TypeGallery is bigger than ever this year, and includes special showcases of typography from South America and Japan. The vendor area
offers a wide variety of goods, with some exceptional bargains to be
found. Special events are planned for each night of the conference—
you’ll never run out of things to do at TypeCon2003.

A little history: SOTA was formed in 1998 by Bob Colby, with the mission to “increase public awareness and appreciation of the art and history of typography and its function in creating beautiful and successful
communication. In doing so, we define ourselves as a cultural (rather
than a business) organization...”
The first TypeCon took place in the Boston area in 1998, as did
the second conference in 2000. In 2001, under the direction of Tony
Di Pietro, TypeCon moved to Rochester, New York, adding educational
workshops to its offerings for the first time. SOTA was incorporated in
February 2001, with not-for-profit status granted in 2002. Last year’s
Toronto-based event, co-presented with the Type Club or Toronto, was
a great success. We’re determined to make each TypeCon better than
the last!
Enjoy the conference! Check out nametags and introduce yourself.
Shake hands with people you admire, and meet friends you’ve only
talked to online. You’ll find TypeCon attendees to be friendly and fun to
be around. What’s more, this is an exceptional opportunity to make new
friends and do a little (or a lot of) networking.
If you need anything, or have questions or suggestions, find a
TypeCon staffer and let us know.
Have a wonderful time!

Tamye Riggs
Director
The Society of Typographic Aficionados

ADDRESS:
35 South Seventh Street
Minneapolis, MN 55402
PHONE:
800-333-3333
612-339-4900

Located in the heart of downtown Minneapolis’ upscale
business and retail district, the Radisson Plaza Hotel
Minneapolis is an excellent choice whether your visit
is for business or pleasure. Connected to the skyway
system, the hotel is within easy walking distance to
shopping, dining, sports, theatre and nightlife.

One of the Radisson Plaza’s newly renovated King Suites.

FA X :
612-337-9766
EMAIL:
rhi_plz7@radisson.com

Located just off the hotel lobby, and with a separate
entrance off Seventh Street, FireLake is making headlines for its appealing menu, stylish interiors, and
relaxed ambience, where a blend of classic Midwestern
meets Mediterranean. It’s there that diners can watch
chefs skillfully coach the flames licking deliciously
at thick-cut chops, steaks, fresh fish roasting in the
hickory-fired brick oven, and chickens turning lazily on
wood-burning rotisseries.
The bar, a classic grown-up watering hole, features everything from cold beer
to a number of signature cocktails, including the lake cabin martini, lemoncello

ROOM SERVICE &
FIRELAKE HOURS
Breakfast 6:30–11 AM
Lunch 11 AM–3 PM
Dinner 5 PM–12 AM
Late Night Fri. & Sat. 12–3 AM

2ND FLOOR

martini, rum shortcut, and Bloody Mary’s by the pitcher. A vast selection of premium imported and domestic vodkas, rums, single-malt scotch, and bourbon
complement an impressive selection of reasonably priced wines by the glass.
FireLake’s timeless interiors, food influenced by the rich flavors of the American
heartland, and simplicity of its preparation make this restaurant the quintessential meeting place for Minnesota powerbrokers, and a people-magnet for area
residents from early morning until late at night.
FireLake serves breakfast, lunch, dinner, and late-night breakfast. Two private
rooms provide seating from 16 to 40, making it an ideal venue for small meetings, board dinners, and social occasions. The restaurant will also provide room
service for hotel guests. Breakfast $6-10, Lunch $9-12, Dinner $15-23.

3RD FLOOR

CONFERENCE
CENTER
2nd Level Skyway

G A L L E RY E X H I B I T S

VENDOR AREA &
G A L L E RY E X H I B I T S
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GETTING
1

U OF M DESIGN
INSTITUTE
202 Nicholson Hall
216 Pillsbury Dr. S.E.
Minneapolis

2

RADISSON
PLAZA HOTEL
35 South Seventh Street
Minneapolis

3

WALKER ART
CENTER
725 Vineland Place
Minneapolis

4

5

MINNEAPOLIS
COLLEGE OF
ART + DESIGN
(MCAD)
2501 Stevens Avenue South
Minneapolis
M I N N E S O TA
CENTER FOR
BOOK ARTS
(MCBA)
1011 Washington Avenue South
Minneapolis

AROUND

CONFERENCE SHUTTLE
SOTA has arranged for a shuttle bus to transport
TypeCon attendees between the Radisson and the
workshop venues Thursday and Friday. The shuttle will
loop between the Radisson, MCBA, and MCAD during
workshop hours.
The shuttle will also be available on Thursday and
Friday evenings for transportation between the Radisson
and the special events at the Walker and MCBA. The
shuttle schedule will be available at the registration
desk at the Radisson beginning Wednesday at 3:00 PM.
AIRPORT EXPRESS
The Airport Express Shuttle provides an opportunity to
save money and time when you arrive in Minneapolis.
Airport Express shuttle service provides convenient, reliable, and economical transportation between the airport
and all major hotels with departures from the airport
every 15 minutes and departing from major hotels every
half hour. The cost is $11 one way and $18 round trip.
No reservations needed. Professionally staffed customer
service is located at carousel #8 in the baggage claim
area of the airport.
Airport Express complies with the Americans with
Disabilities Act pertaining to accessible service for
Airport shuttle service. People who are in need of
accessible service must make a reservation by calling
612-827-7777 or 800-333-1532. Reservations must be
made one day in advance.

2

DRIVING
If you’re renting a car, be aware that there are a lot of one-way streets in
downtown Minneapolis. Also, some streets (like Nicollet Mall, and one lane of
Hennepin) are barred to ordinary vehicles. Furthermore, parking is quite expensive
and/or difficult to find, particularly on weekdays. Good luck.
WALKING
Radisson to MCAD: This is a hike. Just get on Nicollet Mall and walk south,
following Nicollet until you get to 25th Street, then hang a left. This trip passes
through some shady neighborhoods, so don’t hesitate to unleash the kung fu.
Radisson to Walker: A very nice stroll. Walk up to Hennepin, then go south on
Hennepin. You’ll pass under the highway, and you’ll see the Walker’s fabu
Sculpture Garden. Hang a left, and you’re there!
Radisson to MCBA: A bit of a hike, but doable. Walk or bus up Nicollet Mall to
Washington Avenue, then go east on Washington.
MCBA to MCAD: Way too long, plus it goes through some sleazy neighborhoods.
“Hand over the fonts, sucka!”
TA X I C A B S
The one-way fare from the airport to downtown Minneapolis is approximately $21,
and the ride is about 30 minutes with all the road construction going on. Taxis
are pretty easy to catch downtown, especially by a hotel, but here are some
numbers, just in case:
Blue & White Cab: 612-333-3333
Red & White Cab: 612-871-1600
Green & White Taxi: 612-522-2222
Yellow Cab: 612-824-4000
Airport Taxi: 952-928-0000
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GETTING

METRO TRANSIT
612-373-3333
BUSLINE
24-HOUR INFO
612-341-4BUS
www.metrotransit.org

AROUND

BUS ROUTES
The number to remember is 612-341-4BUS. This is an
automated service that will give you bus times. All you
need are the route number, the direction you’re heading,
the intersection and the time, and you’re good to go!
From the Airport to Downtown: My, my, aren’t you
brave? We suggest the airport shuttle, renting a car, or
cabbing it — but instructions are available on the web.
From the Radisson to MCAD: From Nicollet Mall, catch
any 18 going south. Get off on 25th Street and walk a
couple of blocks east.
From the Radisson to the Walker: Walk up to
Hennepin and catch any 4, 6, or 28 bus, and ask the
driver to drop you off at the Walker Art Center. If you’re
heading to the Thursday evening lecture at the Walker
auditorium, you should be fine if you’re on a bus by 6:20
or so — it’s only about a mile between the Radisson and
the Walker. To get back downtown, catch any 4, 6, or 28
bus on the other side of the street.

CONTINUED

From the Radisson to MCBA: This might be easier to walk or cab. If you’re
intent on busing it, catch the 16 bus on the intersection of 4th and Nicollet Mall
and take it to the stop right before the Metrodome. Walk toward the river and
you’ll get to Washington Ave. From there, you should have no problem finding
MCBA. If you’re going to the Friday night lecture, you might want to walk, and
leave around 6:45 or so just to make sure you have plenty of time.
From MCBA to MCAD: This is a little tricky to do by bus. Walk up to Nicollet
Mall or catch the 16 bus to Nicollet. Catch the 18 bus on Nicollet, going south,
and ride it to 25th Street. Get off the bus and walk east. To get back, just do it all
in reverse.
From Downtown to the Mall of America: If, for some odd reason, you want to
see Minnesota’s contribution to world culture, catch the 80 bus on Nicollet.
B U S FA R E S
Bus fare is currently $1.75 for rush hour and $1.25 during off-peak times. Be
sure to ask for a transfer, which will give you free rides for 2.5 hours after your
intitial trip. Buses within downtown are 50¢ peak and 25¢ off-peak; just tell the
driver you want the downtown zone.

3, 7, 14, 16, 20, 50,
94BCD, 353, 355, 363,
365, 673, 888

5, 8, 9, 19, 22,
81, 134, 194,
452, 873

675, 676, 677, 880,
882-893, 895, 696,
758, 764, 785

10, 25, 250, 260,
270, 765, 852
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NIGHTLIFE
1 . B A R L U R C AT
1624 Harmon Place 612-486-5900
The old Loring Bar is gone, and in its place is a fancier
art hangout. Salsa, soul, jazz, and fantastic food.
2. BEV’S WINE BAR
250 3rd Ave. N 612-337-0102
Most wine bars seem like add-ons to fancy restaurants,
places where wine plays second fiddle to gourmet cuisine. But at this comfortable and elegant Warehouse
District wine bar, the focus is on the fruit of the vine.

The nightlife in Minneapolis is second
to none. Everything you could possibly
want is right down the street from
where you’re staying. If you are looking
for a night on the town — you’ve
found it. Dance clubs with all types of
music, theatre, movies, shopping,
pubs, and live entertainment are all
on the menu when the sun goes down.
Check out the map on page 11.

3 . B O B I N O S TA R L I T E
LOUNGE
212 E Hennepin Ave. 612-623-3301
Cozy, plush, New York-style lounge, more “crash pad”
than “bar.” Good-looking young professionals, with an
ever-so-slight rainbow vibe, crowd the large semicircular
bar and fill the couches and booths, chatting away while
munching bar snacks and sipping pricey martinis.
4. BOOM
401 E Hennepin Ave. 612-378-3188
Five gay guys got sick of hanging out at meat markets,
and created their own hip hangout.

5. BRASS RAIL
422 Hennepin Ave. 612-333-3016
The Rail may be one-fifth the size of gargantuan neighbor the Gay ’90s, but it’s
definitely the gayer bar.
6 . C O N G A L AT I N B I S T R O
501 E Hennepin Ave. 612-331-4434
Conga Latin Bistro, also called “Conga’s,” is a Latino bar, restaurant, and dance
club. They play a lot of salsa and merengue, occasional cumbia and bachata,
usually adding a bunch of Latin party anthems toward the end of the night.
7 . D A D DY R O C K S
315 N 1st Ave. 612-343-5957
The dance floor is packed at this hip-hop pick-up joint.
8 . F I R S T A V E N U E / 7 T H S T. E N T R Y
701 1st Ave. N 612-332-1775
You saw it in Purple Rain, now see the legendary Minneapolis nightclub in person.
First Ave features hot local and touring bands, plus happening dance nights. 7th
Street Entry is a smaller, grittier bar where you can discover more underground acts.
The two bars are connected, and you can go back and forth for a cross-over fee.
9 . G AY ’ 9 0 S
408 Hennepin Ave. 612-333-7755
Leather bar. Drag Cabaret. Disco. Strip tease. Pool bar. The Gay ’90s is a massive
bar of many bars. Very entertaining. Although it caters to a gay crowd, it’s quickly
become popular with straights, too.
10. GROUND ZERO
15 NE 4th St. 651-989-5151
Recorded music is the order of the evening at this cavernous, industrial-chic
dance space. Themes are anything but dull — like Thursday’s Bondage a Go-Go.
11. JAZZMINE’S
123 3rd St. N 612-630-5299
This restaurant/nightclub boasts a menu influenced by France, Asia, and the
Louisiana Delta; entrees are in the $7-$16 range. Live jazz every night; 20
different kinds of martinis available. Gospel brunch on Sunday mornings.
12. JITTERS BAR & CABARET
205 E Hennepin Ave. 612-617-1111
Sultry, dark basement bar with fancy drinks and different music every night —
from folk and cabaret to jazz and DJs.

13. KIERAN’S IRISH PUB
330 2nd Ave. S 612-339-4499
The home of Irish culture in the Twin Cities.
14. THE LOON CAFÉ
500 1st Ave. N 612-332-8342
One of the first bars in the Warehouse District. Its crowded, casual, sports bar
atmosphere is popular with the late 20s and early 30s business crowd, and the
cafe is famous for its chili.
1 5 . L O R I N G P A S TA B A R & T H E
K I T T Y K AT K L U B
327 14th Ave. SE 612-378-4849
If you’re missing the Loring Bar, try these new creations by the same owner, Jason
McLean. He’s transformed an old drugstore into an enchanting bar and cafe, with
contrasting raw brick and tile, lush velvet, and dramatic lighting. The Kitty Kat
Klub is right down the street.
16. THE LOUNGE
411 2nd Ave. N 612-333-8800
A relaxed bar set up with couches and comfortable chairs in various rooms — a
good place to chat with friends and people-watch.
1 7 . M AY S L A C K ’ S
1428 4th St. NE 612-789-9862
Voted “Best Minneapolis Neighborhood Bar” in the City Pages Readers’ Poll. From
polka to alternative to rockabilly to swing, you’ll find live music, pull-tabs, and
roast beef sandwiches.
1 8 . M E L L’ S B E A U T Y B A R
607 Washington Ave. N 612-338-1680
Get a martini and a massage at this trendy new spot in the Warehouse District.
19. NYE’S POLONAISE
112 E Hennepin Ave. 612-379-2021
Sing along with Lou at the piano bar or cut a rug to Ruth Adams’ Most Dangerous
Polka band. This lounge bar is a blast from the past — cocktails, glittery vinyl
chairs, and waitresses older than your gramma.
20. QUEST
110 5th St. N 612-338-3383
Formally Prince’s bar known as Glam Slam, the Quest features live alternative,
R&B, funk, and electronica.
21. SAMPLE ROOM
2124 Marshall St. NE 612-789-0333
A high-end, low-key bar where you can grab some great cheese and wine or brats
and beer. Local celebrity sightings are reported frequently.
22. SOPHIA
65 Main St. SE 612-379-1111
With the air of a swank ’30s nightclub, Sophia’s caters to a mature, dressy crowd.
The soft lighting, murals, and mahogany woodwork give the place the feel of an
art deco bistro.
23. SOUTH BEACH
325 N 1st Ave. 612-204-0790
People line up to get into this upscale dance club. Funk, house, hip-hop.
24. TIMES BAR & CAFE
201 E Hennepin Ave. 612-617-8098
Blues and jazz both make headlines at The Times Bar and Cafe, known for a solid
house band, the Wolverines, and a musical Sunday brunch.
25. TROPIX
400 Third Ave. N 612.-333-1006
Downtown’s wildest night spot! Party with over 1,000 people Friday, Saturday, and
Sunday. Land of the hardbodies, and we’re not just referring to the staff.
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R E S TA U R A N T S
NEAR

You can’t throw a rock without hitting
a restaurant in downtown Minneapolis.
But you shouldn’t be throwing rocks
anyway, you’ll put somebody’s eye out.
For an exhaustive list of bars and
restaurants, check out <www.citypages.com>. Otherwise, here are some
not-very-impartial suggestions.

MCAD

WALKER

40. AURIGA
1930 Hennepin Ave. S 612-871-0777
Hip and award-winning restaurant. Featured in a recent issue of Gourmet
magazine, for what it’s worth.

27. BLACK FOREST INN
1 E 26th St. (26th & Nicollet) 612-872-0812
“Wo ist mein bleistift” is all the German we know, but we
do know that this is a great German restaurant. Very nice
patio, too.

1 . B A R L U R C AT
1624 Harmon Place 612-486-5900
Formerly the famed Loring bohemian bar. This joint oozes swankiness. Wine on
tap, and a decent happy hour.

2 8 . F U J I - YA
600 W Lake St. 612-871-4055
Uber-swank sushi joint.
29. IT’S GREEK TO ME
626 W Lake St. 612-825-9922
Classy Greek restaurant with a nice patio.

31. LITTLE TIJUANA
17 E 26th St. (26th & Nicollet) 612-872-0578
Casual Texmex joint. Punk rock. Open WAY late.
32. EL MESON
3450 Lyndale Ave. 612-822-8062
Spanish food with a decent lunch buffet.
33. RAINBOW CHINESE
2739 Nicollet Ave. S 612-870-7084
Surprisingly swank Chinese restaurant with excellent food and a full bar.
34. RED DRAGON
2116 Lyndale Ave. 612-874-8877
Supposedly Chinese. The Dragon features fabulous Polynesian drinks and food
that, uh... did we mention the fabulous Polynesian drinks?

MCBA

35. BABALU
800 Washington Ave. N 612-746-3158
New hot spot boasts an authentic Latin-Caribbean culinary experience. Live jazz.
36. GRUMPY’S
1111 Washington Ave. S 612-340-9738
A bar. Close to MCBA. Who could ask for anything more?
19. NYE’S POLONAISE ROOM
112 E Hennepin Ave. 612-379-2021
Who says booze and polka don’t mix? Polish neighborhood bar turned swank
hipster hangout. Across the river from downtown, so don’t get confused.
37. ORIGAMI
30 N 1st St. 612-338-8430
Japanese. Good sushi and entrees, fairly pricey.
3 8 . S A W AT D E E
607 Washington Ave. S 612-338-6451
Thai; food comes in extremely hot, incredibly hot, and “oh daddy.”
39. THE WHITNEY GRILLE
150 Portland Ave. 612-372-6405
Nice hotel restaurant. Their Sunday brunch might tickle your fancy.
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26. AZIA
2550 Nicollet Ave. S 612-813-1200
Lunch, dinner, late-night, and brunch. Classy, splashy
Pan-Asian restaurant with chic staff in black.

30. LEANING TOWER OF PIZZA
2324 Lyndale Ave. 612-377-3532
Unpretentious pizza joint with good food, a full bar, and a laid-back atmosphere.

NEAR

NEAR

42. JOE’S GARAGE
1610 Harmon Place 612-904-1163
Hip and pricey restaurant with a rooftop deck.
4 3 . LY L E ’ S B A R & R E S TA U R A N T
2021 Hennepin Ave. S 612-870-8183
Just a blue-collar bar with three great happy hours and a decent menu.
44. MORTIMER’S
2001 Lyndale Ave. S 612-872-1688
One of the cheapest bars in town. Check out the “kool-aid” shots in the back.
45. RUDOLPH’S BAR-B-QUE
1933 Lyndale Ave. S 612-871-8969
Great bar-b-que in a classy restaurant. A little pricey but worth it.
4 6 . S O B A’ S
2558 Lyndale Ave. S 612-871-6631
Good, vaguely French cuisine, and, some say, the best breakfast in town.

NEAR

THE

RADISSON

47. BRIT’S PUB
1110 Nicollet Mall 612-332-3908
British restaurant and bar, complete with kidney pie and lawn bowling on the roof.
48. COPELAND’S OF NEW ORLEANS
2 S 7th St. 612-341-2245
Cajun goodness, expensive but worth it.
49. GLUEK’S
16 N 6th St. 612-338-6621
Ostensibly German, but is basically just a downtown restaurant-slash-bar.
50. HAMLIN’S COFFEE SHOP
512 Nicollet Mall 612-333-3876
An unpretentious old-school diner. The 411 from the ex-con kitchen staff is that
the “chickey club” is scrum-dilly-icious.
51. ICHIBAN
1333 Nicollet Mall 612-339-0540
Fabu Japanese joint. Eat at a grillside horseshoe table or at the sushi bar.
5 2 . K E YS C A F E
1007 Nicollet Mall 612-339-6399
Great American food. Everything is delicious, and the servings are huge.
5 3 . M U R R AY ’ S
26 S Sixth St. 612-339-0909
You’d expect the Rat Pack to hang out in this swank steakhouse, if they weren’t
all dead. Spendy, but tasty.
54. PIZZA LUCÉ
119 4th St. N 612-333-7359
3200 Lyndale Ave. 612-827-5978
The best pizza in town, and they deliver! Open late.

T H U R S D AY

J U LY
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8:30 AM–6:00 PM
RADISSON PLAZA LOBBY

REGISTRATION / INFO DESK OPEN

8:30 AM–4:30 PM
MCAD & MCBA

REGISTRATION / INFO DESK OPEN

W E D N E S D AY
J U LY 1 6
E A R LY
CONFERENCE
R E G I S T R AT I O N
3–6:00 PM
RADISSON PLAZA LOBBY

SHUTTLES WILL RUN BETWEEN THE
RADISSON & WORKSHOP VENUES

9:00 AM–4:00 PM
MCAD

DIGITAL FONT PRODUCTION 101
Presented by Jim Lyles and Sue Zafarana, Bitstream Inc.
Digital Font Production 101 is an entry-level workshop aimed at the beginning type designer looking to develop their basic font production
skills. The focus will be toward preparing an existing typeface design for font production. Topics covered in the workshop will include developing good habits in creating digital outlines, the fundamentals of letter-fitting and kerning, and an overview of hinting, followed by a Q&A
session and one-on-one help. Fontographer will be used for demonstration purposes. Familiarity with either or both tools is recommended.

9:00 AM–4:00 PM
MCAD

DIGITAL FONT PRODUCTION 201: ADVANCED FONTLAB
Presented by Ted Harrison and Yuri Yarmola, Fontlab Ltd., with Tal Leming, House Industries
This workshop will give you the chance to gain hands-on experience using the most sophisticated features of the latest version of FontLab for
Macintosh. Taught by master users and developers of this professional font-editing tool, you’ll learn about:
• The latest new timesaving glyph-drawing tools
• The secrets of adding powerful OpenType features to fonts
• Using Multiple Master technology to drastically cut font family development times
• Hinting your fonts for best appearance at any resolution
• Using the popular Python scripting language to eliminate repetitive tasks and to take advantage of freeware and shareware scripts to add
to FontLab’s functionality

9:00 AM–12:00 NOON
MCBA

GLASS GILDING
Presented by John Downer, with Leonard Otillio, Artisan Designs
The specialized art of laying gold leaf on glass to create elegant window lettering is generally considered to be the pinnacle of the sign
painter’s trade. Only after years of practice as a sign painter is a person able to become a good gilder. Gilding experts John Downer and
Leonard Otillio will demonstrate and describe their working methods. Both men have labored extensively as gilders, practicing their techniques on location in various parts of the United States. Each has also created fine works of gold leaf lettering art in the studio, using
methods not normally suited to other environments. This workshop is meant to provide an overview. Examples will be on hand for inspection,
and will be available for photographing.

9:00 AM–12:00 NOON
MCBA

CALLIGRAPHY: FLOURISHING WITHOUT PIXELS
Presented by Diane M. von Arx, Designs, Diane M. von Arx / Border Graphics
Diane’s seminar will include an informative tour of slides showing some of the technical challenges involved in producing some large works
by hand and some of the processes and concerns in completing a comprehensive calligraphed family tree. She’ll bring her toys and show you
how to make some wild and glorious flourishes, and let you take your turn at it, too.

9:00 AM–12:00 NOON
MCBA

LETTERPRESS: TRADITIONAL HAND COMPOSITION FROM METAL TYPE
Presented by Sara Langworthy, MCBA
An introduction to the hows and where-to-fores of hand-set type. Participants will create a collaborative broadside that they compose
themselves from real lead type.

12:00 NOON–1:30 PM
ON YOUR OWN

BREAK FOR LUNCH

1:30 PM–4:30 PM
MCBA

12

PAPER BANNER DEMO
Presented by John Downer
Temporary paper banners, intended for display in store windows and other locations indoors, are often seen as “low-brow” signage. Indeed,
they are generally undervalued by merchants, and frequently seem to be ignored altogether by customers. Cheap, quickly-made, ephemeral
advertising signs do serve a purpose, nonetheless. They let readers know that an item on special is being offered below the regular price,
and that the bargain or “Big Event” being promoted won’t last long. By means of dramatic and contrasting lettering styles, catchy layouts,
and splashy colors, banners communicate a strong sense of immediacy. John will show how such effects are achieved. He will describe his
working methods and will reveal many “tricks of the trade” in the process, based on professional training which began for him in 1969.

1:30 PM–4:30 PM
MCBA

NOT-QUITE-LETTERPRESS: EXPERIMENTAL TYPOGRAPHY
Presented by Scott Helmes, Skaaden-Helmes Architects Inc.
An investigation of visual poetics — how the semantic and syntactic interact to convey meaning. Somewhere between literary and typographic
avant-garde. Scott is well-versed (no pun intended) in typographic/literary avante-garde of the early twentieth century and its latter-day
manifestation as “visual poetry.” Because of the technical strictures of hand composition, many visual poets of the 1950s/60s used stamps
to create one-of-a-kind works or pieces for photomechanical reproduction. Scott has a huge rubber stamp collection (fonts, pictorial sets
beyond belief) which comes into play in this workshop.

1:30 PM–4:30 PM
MCBA

DIGITAL FONTS & IMAGES PRINTED LETTERPRESS
Presented by Chip Schilling, Indulgence Press
This workshop will address the issues and concerns regarding digital technology as it relates to letterpress printing. This is primarily a printing
workshop, in which participants will be able to bring their own digital fonts and include them in a file that will be output as a film negative
used in the production of a photopolymer plate. Students will then have the opportunity to print that plate on a Vandercook cylinder press and
take home a specimen of their type printed letterpress.
Topics addressed in this class include:
• Film negatives and positives — made by hand and machine
• Digital prepress work — for the production of photopolymer plates that can be printed on cylinder and platen presses
• Proper techniques for producing quality photopolymer plates by hand
• Issues regarding letterpress printing of type and image with photopolymer plates on various paper stocks

7:00 PM
WALKER ART CENTER AUDITORIUM
SHUTTLES WILL RUN BETWEEN THE
RADISSON & THE WALKER

LECTURE: SUMMER OF DESIGN
Presented by Matthew Carter, Carter & Cone Type Inc., and Andrew Blauvelt, Walker Art Center
In 1995, Matthew Carter created the typeface Walker, which has received great critical acclaim for its inventiveness. Print magazine praised
Matthew as “perhaps the most accomplished type designer working in America today.” In this talk, Matthew and Walker Design Director
Andrew Blauvelt will discuss the recent history and future direction of design at the Walker. Work by its in-house design studio and its commissions have been widely recognized by the American Center for Design and the American Institute of Graphic Arts. This lecture is presented
in conjunction with the exhibition curated by Andrew, Strangely Familiar: Design and Everyday Life. This event is sponsored by the Walker Art
Center and SOTA.
Conference attendees must wear badges in order to be admitted to TypeCon2003 activities. Workshop attendees must check in at the registration desk before classes begin — registration
will take place Wednesday afternoon at the Radisson or at the workshop sites on Thursday. Please allow additional time if you plan to check in immediately prior to your workshop.
Workshops will be held at the Minneapolis College of Art + Design (MCAD) and the Minnesota Center for Book Arts (MCBA).
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8:30 AM–6:00 PM
RADISSON PLAZA
3RD FLOOR CONFERENCE AREA

REGISTRATION / INFO DESK OPEN

8:30 AM–1:30 PM
MCAD & MCBA

REGISTRATION / INFO DESK OPEN

12:00 NOON–6:00 PM
RADISSON PLAZA
2ND & 3RD FLOOR CONFERENCE
ROOMS: NEW SWEDEN,
NORWAY, & OTHERS TBA

TYPEGALLERY EXHIBITS & VENDOR AREA OPEN

SHUTTLES WILL RUN BETWEEN THE
RADISSON & WORKSHOP VENUES

NOTE: Friday includes multiple tracks. The optional workshops at MCAD and MCBA
will run concurrently with the Type Business & Technical Forum at the Radisson.
8:30 AM–3:15 PM
MCAD

GOURMET TYPOGRAPHY
Presented by Ilene Strizver, The Type Studio
Take control of your type instead of letting it control you! Ilene’s workshop focuses on learning and applying the typographic skills and
aesthetics rarely taught in schools, or fully understood by professionals. Learn how to “see” like you’ve never seen before.
The current schedule includes:
• What makes a “good” typeface
• Fine-tuning type, including alignment, hyphenation, hung punctuation, and more
• Tracking, kerning, and word spacing
• Typographic “do’s” and “don’ts”
This workshop is geared towards both graphic designers and type designers alike. Former director of typeface development of International
Typeface Corporation, and currently of The Type Studio, Ilene has a background in typeface development and typographic design, making her
uniquely qualified in these areas.

8:30 AM–11:30 AM
MCAD

BEZIER CURVES FOR COWARDS: MAKING GLYPHS IN ILLUSTRATOR
Presented by Leslie Cabarga, FlashFonts.com
A renowned lettering artist and type designer, Leslie’s workshop will feature and cover drawing glyphs in Illustrator for font creation. Leslie
will outline several methods of creating fonts from spare parts, tracing inspirational source, consistency, methods to assure uniformity,
appropriate shape of glyphs, and much more.

8:30 AM–11:30 AM
MCBA

HOOKED ON CLASSICS: LEARN LETTERING FROM TRADITIONAL TYPE
Presented by Ken Barber, House Industries
Participants will create attention-getting hand-lettered headlines as they reference familiar typographic forms. Slide presentations will help
attendees utilize their knowledge of basic type design principles in order to transform conventional typography into one-of-a-kind wordmarks.
Utilizing foundational pencil-drawing techniques, participants will perform workshop exercises geared to increase comprehension of color
distribution, letterform relationships, and stroke construction, with an emphasis on these elements’ importance in generating successful
lettering. This workshop will also highlight lettering demonstrations and an extensive slide presentation showcasing exemplary specimens of
the letterer’s craft.

8:30 AM–11:30 AM
MCBA

EXPERIMENTAL TYPOGRAPHY / DEVELOPING TYPOGRAPHIC LITERACY
Presented by Allison Chapman, Minnesota Center for Book Arts
Youth programs at MCBA incorporate this really cool thing, where they use conventional letterpress technology to print a collaborativelydesigned font (using pseudo-linoleum). It’s a way of looking at letterforms as visual symbols, and developing awareness of font design.
Professionals and amateurs alike will have a great time working in this way, and will also learn how MCBA uses its programs to educate the
community about type design.

11:30 AM–12:15 PM
ON YOUR OWN
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BREAK FOR LUNCH

12:15–3:15 PM
MCBA

CALLIGRAPHY: USING ALTERNATIVE TOOLS FOR TYPE DEVELOPMENT
Presented by Michael Clark
A renowned calligrapher and type designer with attitude, Michael’s workshop focuses on using alternative tools for type development. A ruling
pen, brush, and commonly available but seldom-used tools are among the instruments used in creating type conceived outside the digital
arena. According to Stephen Coles, who took Michael’s workshop at TypeCon2002, “though his work can be very formal, Michael Clark is not a
button-down guy. His approachable, down-home-Virginia-boy personality is immediately apparent. Appropriately, his workshop was very informal and intimate. Attendees gathered close around a table while he showed his work, demonstrated some techniques and rambled on about
calligraphy, client relationships, and his sources of inspiration. He’s philosophical, and eager to describe his process — how the art streams
from his head to paper.”

12:15–3:15 PM
MCBA

LETTERPRESS: FUN & GAMES WITH WOOD TYPE
Presented by Mary Jo Pauly, Minnesota Center for Book Arts
Exploiting the graphic qualities of wood type with a special consideration of nineteenth-century excess and typographic tomfoolery. “Once
again,” says Mary Jo, MCBA’s artistic director, “we’ll do a big ol’ darned poster as a group, engaging in traditional conventions of hand typesetting.” Time permitting, workshop attendees will explore letterforms as abstract compositional elements, creating mono-printed T-shirts
with type and dingbats.

8:30 AM–3:30 PM
RADISSON PLAZA
SCANDINAVIAN BALLROOM, 3RD FLOOR
8:30 AM

MY DREAM OF A PERFECT FONT
Presented by Jill Bell, Jill Bell Design & Lettering
Do we drive technology, or does it drive us? An overview of Jill’s typographic journey, particularly in relationship to the evolution of the tools
and equipment of the trade, including perspectives on the state of the current hardware and software scene by other type designers. Wraps
up with some projections about what the approaching typographic landscape may look like onboard the ever-accelerating vehicle of technology.

9:30 AM

NEW FONT TECHNOLOGIES & NEW POSSIBILITIES FOR LETTERING DESIGN
Presented by John Butler, Eccentrifuge, Inc.
Smart font technologies such as OpenType, AAT, and Graphite are finally becoming a commercial reality. Their most important benefit is
giving users of more complex scripts greater access to computing power and the benefits it entails. These technologies also enable a more
accurate emulation of richer, more complex lettering styles such as cursive scripts, ligatures and contextual alternates. This presentation
aims to explore even further possibilities, some never before seen. It will also include a brief review of John’s personal experiences developing
for OpenType, AAT, and Graphite technologies.
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10:30 AM

MULTITUDINOUS ALPHABETS: THE DESIGN OF EXTENDED LATIN TYPEFACES
Presented by Victor Gaultney, SIL International
For centuries, people from diverse cultures have adapted the Latin alphabet to fit their language. Linguists invented new symbols to record
the sounds of human speech. As a result, printers have been faced with jobs that have proved difficult if not impossible. What are the challenges of extending Latin typefaces to support these additional symbols? How have designers solved these tricky design problems? What role
has technology played in the process? And what can today’s designers do? This presentation will address these issues through a variety of
visual examples, and provide solid techniques to help both the type designer and typographer support these “Multitudinous Alphabets.”

11:30 AM

FONTS AT RISK
Presented by Bill Davis, Agfa Monotype
Fonts are at risk now more than ever before compared to traditional forms of software piracy. Type designers may not understand all the new
software applications and technologies that allow end users to distribute fonts with their documents on the internet. What can type designers
and font vendors do to address the threats and opportunities of these new technologies? This presentation will review the role of the EULA
(End User License Agreement) and a variety of software applications and formats such as PDF, Flash, and SVG.

12:30–1:30 PM
ON YOUR OWN

BREAK FOR LUNCH

1:30 PM

INTERNATIONAL FONT TECHNOLOGY ASSOCIATION (IFTA)
Panel discussion with John Hudson, Tiro Typeworks; Thomas Phinney, Adobe Systems, Laurence Penney; and Ted Harrison, Fontlab Ltd.
In February 2003, a group of individuals representing all levels of the type business gathered at TypoTechnica in Heidelberg. This group
determined it necessary that an organization be formed to address critical technical issues related to the font business, including standards
development and information exchange between font, fool, and software developers. Four members of the IFTA steering committee will discuss
the progress of building the IFTA and what the future may hold.

2:30 PM

TYPE MARKETING & DISTRIBUTION
Panel discussion with Leslie Cabarga, FlashFonts.com; John Downer; Grant Hutchinson, Veer; Jim Lyles, Bitstream Inc.; and Stuart
Sandler, Font Diner; with Allan Haley, Agfa Monotype (moderator)
This group of independent type designers and representatives from major font distributors will discuss their varied experiences with selling
fonts themselves or through third parties. Learn from those who do it well - this no-holds-barred discussion will lay open every aspect of font
marketing and distribution.

4–6:00 PM
RADISSON PLAZA
SCANDINAVIAN BALLROOM, 3RD FLOOR

THE KANSAS CITY CONNECTION
Presented by Rick Cusick, Hallmark Cards, Inc.
Rick will share a personal account of Hermann Zapf’s work and legacy at Hallmark (with a few asides).
WORKING WITH A LEGEND
Presented by Bruno Steinert, Linotype Library GmbH
Bruno will talk about his personal experiences, and those of other Linotype team members, in working with Hermann Zapf, and review the
projects Professor Zapf has been working on recently. Various facets of his rich personality will be discussed:
• The Designer
• The Inventor
• The Worker
• The Individual
THE NEW ZAPFINO
Presented by Akira Kobayashi, Linotype Library GmbH
Since its first release in 1998, Linotype Zapfino has always been on the foundry’s list of the best-selling fonts, which is unusual for a script
typeface. Continuing to move forward, Linotype Library and Professor Zapf, the typeface’s original designer, have begun enhancements and
improvements to the Zapfino family. The new Zapfino will be equipped with revised characters, better kerning, an OpenType character set,
and a bold variation under the name of Zapfino Forte.
HERMANN ZAPF HAS FANS EVEN IN OHIO
Presented by Brian Sooy, Brian Sooy & Co. / Altered Ego Fonts
Hermann Zapf has profoundly influenced the life and work of Ohio designer Brian Sooy, inspiring his graphic and typographic design career.
In this presentation, Brian will talk about what has inspired him most, while showing some of Professor Zapf’s finest work.

16

6–7:00 PM
ON YOUR OWN

7–11:00 PM
MCBA
SHUTTLES WILL RUN BETWEEN
THE RADISSON & MCBA

BREAK BEFORE DINNER & PROGRAM AT MCBA

AN EVENING AT THE MINNESOTA CENTER FOR BOOK ARTS
The evening begins with a welcome reception, featuring cocktails and casual dinner hosted by MCBA and Font Diner, with support from Penco.
In addition to presentations and the Type Quiz, attendees will be able to view letterpress demonstrations and MCBA’s Bruce Rogers exhibit.
Food will be served at 7:00 pm, with complimentary beverages available throughout the event. Presentations will commence at 7:30 pm.
FROM DEAD GUYS TO DIGITAL: TYPOGRAPHY & THE BOOK ARTS CONTINUUM
Presented by Charlie Quimby, Words At Work / MCBA Board
Morse code is gone, and dial telephones soon will be. Eight-track tapes are collector’s items with few collectors. Airbrushing is a digital
metaphor, requiring software, not a compressor. But books — and the techniques to produce them — have proven exceptionally resilient to
technological advances. Bawdy does not replace Goudy. The color copier does not replace letterpress. And e-paper has yet to outsell Mohawk
Superfine. Charlie will talk about MCBA, a focal point for artists and designers who want to draw upon the vast continuum of techniques
related to book arts. Through education, exhibitions, artist programs and facilities, MCBA preserves the traditional crafts of bookmaking,
advances the book as a vital contemporary art form, and interprets the book in its aesthetic, historic and cultural contexts.
THE HAMILTON WOOD TYPE & PRINTING MUSEUM
Presented by Richard Zauft, University of Wisconsin-Milwaukee, Peck School of the Arts
The Hamilton Wood Type and Printing Museum is the world’s only museum dedicated to the preservation, study, production, and printing of
wood type. Established in Two Rivers, Wisconsin, in 1999, it contains over one million pieces of wood type and patterns, original machinery
used to prepare and cut wood type, and displays on the Hamilton Wood Type Company and its products. Operated by the Two Rivers Historical
Society, the museum is dedicated to preserving the legacy of James Edward Hamilton, one of America’s preeminent wood type designers and
producers. This slide presentation will provide a visual tour of the museum, its collection, and the printing facility where printers can conduct
residencies to utilize the collection or design and cut new wood type. The slides will also survey recent letterpress work made at the museum
by visiting printers since its opening in 1999. Samples of wood type, patterns, and letterpress work will be available for viewing.
REGIONAL REVIVALS: RECENT FACES FROM THE TYPOGRAPHIC BREADBASKET
Presented by Bill Moran, Blinc Publishing
This presentation will showcase three type projects produced by Bill Moran of Blinc Publishing. The first will be a wood type recutting of
Streamer #14 for Hatch Showprint in Nashville. Second will be Hamilton Offset, the first original wood type commissioned by the Hamilton.
And third, a commissioned face for the James Ford Bell Museum at the University of Minnesota. This face was created from a Carolingian
manuscript which dates from 1407.
TYPOGRAPHIC QUIZ
Presented by Allan Haley, Agfa Monotype, and Kent Lew, winner of last year’s quiz in Toronto
Can you pick Garamond out of a crowd? Been around the typographic block a time or two? Unafraid of fonts? Then you’re ready to take on the
TypeCon2003 Typographic Quiz. If you know your typographic stuff, you just might win the grand prize of a library of over 1,300 Monotype
fonts, along with Typophile of the Year bragging rights. There will also be prizes for Typographic Aficionado and Typographically Clueless. Took
the quiz last year? It won’t help you here. This year’s quiz has all new questions. Additional prizes provided by FontShop, P-Type Publications,
and Typophile.
Conference attendees must wear badges in order to be admitted to TypeCon2003 activities. Workshop attendees must check in at the registration desk before classes begin — registration
will take place Wednesday afternoon at the Radisson or at the workshop sites on Thursday. Please allow additional time if you plan to check in immediately prior to your workshop.
Workshops will be held at the Minneapolis College of Art + Design (MCAD) and the Minnesota Center for Book Arts (MCBA).
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S AT U R D AY
8:30 AM–6:00 PM
RADISSON PLAZA
2ND FLOOR CONFERENCE AREA
8:30 AM–6:00 PM
RADISSON PLAZA
2ND & 3RD FLOOR CONFERENCE
ROOMS: NEW SWEDEN,
NORWAY & OTHERS TBA

J U LY
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REGISTRATION / INFO DESK OPEN

TYPEGALLERY EXHIBITS & VENDOR AREA OPEN

8:30 AM–6:00 PM
RADISSON PLAZA
CONFERENCE CENTER, 2ND FLOOR

8:30 AM

THE CASE FOR CRAFT: LETTERING LESSONS FROM AMERICAN SIGNAGE
Presented by Ken Barber, House Industries
Before America was “malled” to death by uninspired cut-vinyl tedium, the signs that populated its landscape were largely informed by hand
lettering. The introduction of typography in the sign-making process, among other influences, ultimately contributed to the demise of America’s
regional lettering vernacular and made an irrevocably homogenous effect on the trade. This presentation offers perspectives from outsiders
and sign journeymen alike, on the shifts in commercial sign-making attitudes and practices during the 20th century and questions whether
or not the re-examination of lettering traditions can rescue our aesthetic landscape from the cult of red-channeled Helvetica.

9:30 AM

WAD & CHG: THE ARTIST & THE ENGINEER
Presented by Kent Lew
During the mid-20th century, W.A. Dwiggins, noted book and type designer, and C.H. Griffith, Vice President in Charge of Typographic
Development at Mergenthaler Linotype Company, worked together on more than a dozen type designs. Their collaboration was a perfect complement of skills and insights, and developed into a lasting friendship of more than 20 years. Drawing from correspondence, sketches, and
proofs, this presentation will examine their working methods, discuss their efforts to “broaden the range,” and sample some of the many
faces Dwiggins created with Griffith’s help — including some lesser-known unreleased designs.

10:30 AM

12:30–2:00 PM
ON YOUR OWN
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TYPEFACE TWIN CITIES
Discussion and presentations by Peter Bilak, Peter Bilak, graphic design & typography / Typotheque; Erik van Blokland and Just van
Rossum, LettError; Gilles Gavillet and David Rust, Optimo; Sibylle Hagmann, Kontour; Conor Mangat, Inflection; and Eric Olson, Process
Type Foundry; with Deborah Littlejohn and Janet Abrams, University of Minnesota Design Institute
Can a typeface communicate the unique character of a city? The University of Minnesota Design Institute invited six teams of typographers to
answer that question. Each proposed a new typeface for the twin cities of Minneapolis and St. Paul, as part of the Twin Cities Design
Celebration 2003. During this special session, the invited typographers will present their concepts, and the LettError team will discuss the
development of the selected font, Twin.
BREAK FOR LUNCH

2:00 PM

SCREAMING IN BOLD: THE ACTIVETEXT LIBRARY FOR INTER/ACTIVE
Presented by Jason Lewis, Assistant Professor, Department of Digital Image / Sound & the Fine Arts, Concordia University
Traditional software for displaying text treats typography as a fundamentally static medium, a way of translating the craft, detail and accuracy of the letterpress onto the screen and back out again to print. This structural bias towards print has meant that, typically, much time
and effort must be expended in order to make type behave dynamically or, harder still, interactively. The ActiveText library was developed
specifically for a digital, computationally-based environment: it assumes that text is fundamentally active. This talk will present It’s Alive!,
an ActiveText-based interactive- and dynamic-text editor, and TextOrgan, an ActiveText-based tool for performing text and manipulating it in
real-time. These prototypes demonstrate how approaching text in this manner creates the possibility for a whole new class of applications
and creative expression.

3:00 PM

NEW TYPES FOR NEW BOOKS: WHAT WE HAVE / WHAT WE NEED
Presented by Will Powers, Design & Production Manager, Minnesota Historical Society Press / Borealis Books
Can we really get by with old favorites for quality setting of trade and scholarly books? There are some very good new type families available.
But there is still some room for improvement.

4:00 PM

TALKING TYPE IN THE ETHER: TYPE & DESIGN BLOGS & ONLINE COMMUNITIES
Panel discussion with Jared Benson and Joseph Pemberton, Typophile; Stephen Coles, Typographica; Jon Coltz, Daidala; and Armin Vit,
Speak Up; with Simon Daniels, Microsoft typography, and Allan Haley, Agfa Monotype (moderators)
Online discussion forums have been around forever in internet years. More recently, weblogs, aka blogs, have taken over the information
superhighway. Blogs and forums allow for the near-instant dissemination of information and create a sense of community among those who
participate. The proprietors of four of the most popular online watering holes for type and design talk about their communities — why they
started these projects, what’s been accomplished, and what the future holds.

5:00 PM

THE NEW HAMILTON WOOD TYPE BY MATTHEW CARTER
Presented by Matthew Carter, Carter & Cone Type Inc., and Richard Zauft, University of Wisconsin-Milwaukee, Peck School of the Arts
Internationally recognized type designer Mathew Carter will unveil his design for a new typeface to be produced in wood by the Hamilton Wood
Type and Printing Museum. Matthew will discuss the development and concepts behind the new face, named Carter Latin. Richard Zauft,
representing the Hamilton Wood Type and Printing Museum, will discuss the production of the face and show letterpress printed specimens.

6–7:30 PM
ON YOUR OWN

7:30 PM
RADISSON PLAZA
CONFERENCE CENTER, 2ND FLOOR

BREAK FOR DINNER

SOTA FUNDRAISER AUCTION / TYPECON2004 VENUE ANNOUNCEMENT
Join us for an evening of festivities, surprises, and furious bidding wars. This year, we’ve combined the annual auction with the announcement of the top secret venue for TypeCon2004. There’ll be food and drink, great bargains to be had, and all sorts of fun. FontShop hosts a
cocktail reception during the auction preview and venue announcement, and the bar will be open throughout the evening.

7:30 PM

AUCTION PREVIEW BEGINS; COCKTAIL RECEPTION HOSTED BY FONTSHOP

8:00 PM

ANNOUNCEMENT OF VENUE & SITE COMMITTEE CHAIRS FOR TYPECON2004

8:30 PM

A combined live and silent auction will feature rare books, antique type specimens, limited edition letterpress work, custom hand lettering,
fonts, and much more. Dave Farey of HouseStyle Graphics will serve as auctioneer, and this time, he’s bringing his own gavel. The 2002
auction in Toronto, also presided over by Dave, was great fun, and this year’s promises to be even better! All proceeds go toward the
continued development of the not-for-profit SOTA and its programs.
Conference attendees must wear badges in order to be admitted to TypeCon2003 activities.
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S U N D AY
8:30 AM–6:00 PM
RADISSON PLAZA
3RD FLOOR CONFERENCE AREA
8:30 AM–6:00 PM
RADISSON PLAZA
2ND & 3RD FLOOR CONFERENCE
ROOMS: NEW SWEDEN,
NORWAY & OTHERS TBA

J U LY
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REGISTRATION / INFO DESK OPEN

TYPEGALLERY EXHIBITS & VENDOR AREA OPEN

8:30 AM–6:00 PM
RADISSON PLAZA
SCANDINAVIAN BALLROOM, 3RD FLOOR

8:30 AM

YOU CAN’T GET THERE FROM HERE: DESIGNING TYPE FOR FEDERAL HIGHWAYS
Presented by James Montalbano, Terminal Design, Inc.
After ten years of development, ClearviewHwy ® is finally being adopted by the Federal Highway Administration (FHWA) for use on all federal
roads. This presentation will cover the research and development of this type system and discuss such issues as readability and legibility,
halation/overglow, and negative and positive contrast. James will also discuss the development of the typographic identity for the US
National Park Service, and how legibility lessons learned there were applied to ClearviewHwy.

9:30 AM

AN AMERICAN TRAGEDY: TYPOGRAPHIC EDUCATION IN THE US
Panel discussion with Jan Conradi, State University of New York College at Fredonia; Mike Kohnke, Typebox / Kame Design; Steven
McCarthy, University of Minnesota / Episodic Design; and Nick Shinn, ShinnType; with Ilene Strizver, The Type Studio (moderator)
Many are frustrated by the state of typographic education in the US — people aren’t learning the basics, let alone the more advanced skills
necessary for readability and beauty. These respected North American type and design educators will talk about what they’re teaching their
students, what’s not being taught, and how we can improve the situation. Educator s and non-academics alike are encouraged to speak out
during the audience participation portion of this session.

10:30 AM

PROALIAS: MINIML TYPOGRAPHY
Presented by Craig Kroeger, Miniml
Craig Kroeger of miniml.com will discuss the techniques and ideas behind his typefaces. This presentation will cover how to create vectorbased aliased fonts, and their application in Macromedia Flash MX. More importantly, it will explore the design ideology that has inspired the
creation of these typefaces.

11:30 AM

AESTHETIC APPARATUS UNBOUND
Presented by Michael Byzewski and Dan Ibarra, Aesthetic Apparatus
In August of 2002, Michael Byzewski and Dan Ibarra of Aesthetic Apparatus decided it was time to turn their little poster design side project
into a legitimate design studio. With some stacks of screen-printed posters for obscure bands, a few thousand dollars, and a wood-paneled
basement in St. Paul, they’ve tried to make Aesthetic Apparatus the kind of design studio that they always wanted to work for. Promoting
themselves mostly through their limited edition hand-printed posters and some sarcastic emails to perfect strangers, they’ve had some
success and some failures.

12:30–2:00 PM
ON YOUR OWN
SIGN-UP SHEET AVAILABLE
AT THE REGISTRATION DESK
BEGINNING ON THURSDAY

20

BREAK FOR LUNCH

TYPEFACE DESIGN CRITIQUE
Presented by Matthew Carter, John Downer, and Surprise Guest
For the third year in a row, master type designers Matthew Carter and John Downer have agreed to hold a typeface critique during the conference. Matthew and John have invited a special surprise guest to join them in this year’s critique. These type design superstars will be
available for individual type critique sessions during their lunch break. This is a rare opportunity for professionals and amateurs alike to have
their type designs reviewed by the best in the business.
There are eight critique spots available to registered TypeCon2003 attendees. Critiques will be 10 minutes each, and are limited to a single
typeface/family per person. Sign-ups begin at the conference registration table on Thursday, July 17. As this is an extremely popular event,
we’ve implemented a lottery system this year to give everyone a fighting chance. Eight names will be selected at random from among those
who’ve signed up. The participant list and schedule will be posted on Saturday.

2:00 PM

NON-FONT TYPOGRAPHY, OR, LOOK OUT HELVETICA,
HERE COME THE GREEN M & M’S
Presented by Allan Haley, Agfa Monotype
With over 20,000 fonts available to designers, you would think that there would be a design for just about any occasion. Even if your hard
drive is overflowing with fonts, there are times when something else may be the right typographic choice. Whether to create graphic impact,
set a mood, fashion a visual pun, or to engage readers like no font can, non-font typography is almost always more than just words on paper.

3:00 PM

TYPE & READING
Presented by Peter Bilak, Peter Bilak, graphic design & typography / Typotheque
Peter will look at the sources, inspiration and motivations for making type today, and the importance of reading (contextualizing) in typography.

4:00 PM

THERE’S MORE THAN ONE “I” IN DESIGN
Panel Discussion with Michael Cina, WeWorkForThem / TrueisTrue.com; Florian Fangohr, Gura+Fangohr; Jemma Gura, Prate / Kilter /
Gura+Fangohr; and Joe Kral, Test Pilot Collective; with Joachim Müller-Lancé, Typebox / Kame Design (moderator)
When talking about design, the topics Joachim Müller-Lancé finds most important start with the letter “i,” the simplest letter of the alphabet.
These five designers will talk about their design careers and personal projects, and explore what’s going on in the field at large. Discussion
topics focus on the “i’s” of design — inspiration, imagination, intuition, insistence, intention, and information.

5:00 PM

LETTER REPAIRING ADVENTURES WITH JIM & DAVE
Presented by Dave Farey, HouseStyle Graphics, and Jim Parkinson, Parkinson Type Design
From opposite sides of the English-speaking world, with Jim Parkinson in Oakland and Dave Farey in London, both describe a fair amount of their
commissions as letter repairing — but it’s obviously more than that. From the iconic nameplates of Rolling Stone, New Scientist, The Times of
London, and Newsweek, they provide expertise with letterforms covering all typeface classifications. Jim and Dave both take a sideways and
less ponderous view of type design — more Oz Cooper than Stanley Morison — believing the the old boys not only stole all the best ideas, but
are still holding them for ransom. Come along and hear their tales of how Rolling Stone got its swash, and why sports shirts need sponsors.

6–7:30 PM
ON YOUR OWN

7:30 PM
RADISSON PLAZA
SCANDINAVIAN BALLROOM, 3RD FLOOR

BREAK FOR DINNER

CLOSING NIGHT: THE END OF THE AFFAIR
You can’t leave TypeCon without attending one last party. And here it is, a celebration to honor speakers and sponsors, and say goodbye until
next year. Hosted by Mighty Media, P-Type Publications, and SOTA, there’ll be food and drink, prize giveaways, and tunes. Michael Cina of
YouWorkForThem has agreed to DJ — he began his DJ career spinning house music in 1989 before he knew what design was. Mister Cina will
be spinning a mix of jazz, funk, and house, with some other golden nuggets. Stick around for the fiesta, and don’t forget to hug a speaker or
a sponsor — without them, there would be no TypeCon.
Conference attendees must wear badges in order to be admitted to TypeCon2003 activities.
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BIOGRAPHIES
JANET ABRAMS
DIRECTOR
UNIVERSITY OF MINNESOTA DESIGN INSTITUTE
DESIGN.UMN.EDU
Janet Abrams became director of UMDI in November 2000, after
a 20-year career as a design critic, editor and independent producer, working variously in her native London, New York, Chicago,
and Amsterdam. In her second career as an events producer and
moderator, Janet served as Program Director for the AIGA’s 1997 Biennial
National Design Conference. Janet has published widely on architecture, design
and the visual arts, for magazines and newspapers in the US and Europe
including Blueprint, The Independent, I.D., and The New York Times Magazine.
She received a Bachelor’s degree in Architecture at University College, London,
and a Ph.D. in Architectural History, Theory and Criticism at Princeton University
in 1989, where she was a Fulbright Scholar. She has taught in the Graphic
Design Master’s Program at Yale University and in the Digital Design Graduate
program at Parsons.
AESTHETIC APPARATUS
MICHAEL BYZEWSKI & DAN IBARRA
PRINCIPALS / DESIGNERS
WWW.AESTHETICAPPARATUS.COM
Aesthetic Apparatus was unceremoniously founded in 1999 by
Michael Byzewski and Dan Ibarra in the basement of a defunct
artist’s cooperative in Madison, Wisconsin. While working at a
larger Madison graphic design agency, the duo began designing
and screen printing posters for local bands in their spare time. Their poster and
design work grew from requests by local artists to nationally known touring
groups. The increased demand for their work and the attention they received
gave them the confidence to make Aesthetic Apparatus a full-time endeavor.
Aesthetic Apparatus, now located in St. Paul (in a basement, of course), has
officially been a fully functional studio since August 2002.
KEN BARBER
LETTERER & TYPE DESIGNER
HOUSE INDUSTRIES
WWW.HOUSEIND.COM
Ken Barber draws an exorbitant salary at House Industries as
the studio’s resident letterer and type director. Among the most
recent projects he’s directed are Neutraface, a typeface based
on the work of Modern architect Richard Neutra; and Chalet
Comprimé, the latest addition to René Chalet’s influential font family. In addition to collaborating with design legend Ed Benguiat to release a font set based
on his influential photo-types, Ken is presently working on House’s upcoming
SHAG font family, inspired by the paintings of art maverick Josh Agle. Ken has
lectured on three continents, in two bowling alleys, and one auto body shop. His
work is part of the Cooper-Hewitt National Design Museum collection, and has
been featured in publications such Communication Arts, I.D., Emigre, and Idea.
His numerous accolades have also landed him a cushy job at Maryland Institute
College of Art, where he teaches Experimental Typography, whatever that is.
JILL BELL
JILL BELL DESIGN & LETTERING
WWW.JILLBELL.COM
Jill Bell lives and works in Los Angeles, creating logotypes, icons,
and hand lettering for advertising, packaging and entertainment.
Jill has designed original faces, capturing a handwritten feel, for
foundries including Fontek, ITC, Adobe, and Agfa Monotype, and
for clientele such as Disney and Johnson & Johnson. Jill fondly
recalls the joy of drawing, writing, and testing the limits of letterforms as a kid,
but credits a 1980 workshop with David Mekelberg with igniting a serious interest in lettering. Colin Brignall encouraged her to expand into creating type in
the 90s. A graduate of UCLA (English) and Otis/Parsons (Advertising/Graphic
Design), Jill worked as a law librarian, signpainter, calligrapher, and production
artist for Saul Bass before going into business for herself. Most recently, Jill was
a judge for the TDC 2002 type design competition, and keynote speaker at
TypoTechnica 2003 in Heidelberg.
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JARED BENSON
FOUNDER, TYPOPHILE
PRINCIPAL, PUNCHCUT
WWW.TYPOPHILE.COM
WWW.PUNCHCUT.COM
Jared Benson is the founder of Typophile, an international typographic community launched online during 2000. The Typophile
concept came together during Jared’s stint at The Hoefler Type
Foundry in the summer of 1999. Jared wanted to create a site where type
designers could freely collaborate, exchange professional tips, and critique one
anothers’ work. Three years later, Typophile has proven itself an effective
launchpad for aspiring talent, with hundreds of fonts posted and refined online.
After enjoying a rich collaboration on Typophile, and professional success as
creative directors at Razorfish, Jared and partner Joseph Pemberton launched
San Francisco’s Punchcut.
PETER BILAK
PETER BILAK, GRAPHIC DESIGN & TYPOGRAPHY / TYPOTHEQUE
WWW.PETERB.SK
WWW.DOT-DOT-DOT.ORG
WWW.TYPOTHEQUE.COM
Peter Bilak has studied in Slovakia, England, the US, France, and
The Netherlands. After two years at Studio Dumbar, he started his
own studio, working in the field of editorial, graphic, type, and
web design. Peter designed several fonts for FontShop International, and custom
typefaces for visual identities. In 2000, he organized and curated an exhibition
of contemporary Dutch graphic design at the Biennale of graphic design in
Brno, Czech Republic. Peter, along with Stuart Bailey, is the editor of dot dot dot,
a graphic design and visual culture magazine. The publication offers inventive
critical journalism on topics related both directly and indirectly to graphic
design. In addition to his daily design practice, Peter acts as a visiting tutor at
the Royal Academy in The Hague, Art Academy in Arnhem, and gives talks and
workshops internationally. He is based in The Hague, The Netherlands.
ANDREW BLAUVELT
DESIGN DIRECTOR
WALKER ART CENTER
WWW.WALKERART.ORG
Since 1998, Andrew Blauvelt has been Design Director at the
Walker Art Center in Minneapolis. His work has been recognized
by the American Center for Design, AIGA, I.D., Eye, and Metropolis
magazines. The recipient of numerous honors and awards, he
has been nominated for the Chrysler Award for Design Innovation, and was one
of four firms featured in Design Now: Graphics at the Design Museum, London.
Andrew is a design critic, theorist, and historian whose writings have been published widely. He has been a professor in the design programs of the Jan van
Eyck Akademie and Cranbrook Academy of Art. He was director of graduate
studies and department head of the graphic design program at the School of
Design, North Carolina State University. In 1988, Andrew received a MFA in
Design from Cranbrook Academy of Art, and in 1986, he received a BFA from the
Herron School of Art of Indiana University.
ERIK VAN BLOKLAND
(see LettError)
JOHN BUTLER
PRESIDENT & OWNER
ECCENTRIFUGE, INC.
WWW.ECCENTRIFUGE.COM
John Butler owns and operates Eccentrifuge, Inc., a consulting
firm for type designers specializing in OpenType and other new
font technologies, as well as custom font tool design. His clients
include House Industries, GarageFonts, and Emigre. John’s work
focuses primarily on navigating the continuous deluge of both new font technologies and obscure specialized systems, so type designers can focus on
actually drawing the letters.

MICHAEL BYZEWSKI
(see Aesthetic Apparatus)
LESLIE CABARGA
FLASHFONTS.COM
WWW.FLASHFONTS.COM
WWW.LESLIECABARGA.COM
Leslie Cabarga has been a working illustrator and designer since
1970. He has authored over two dozen books on design, including
Dynamic Black and White Illustration, Letterheads, and 100 Years
of Great Design. He’s drawn covers for Time magazine, Newsweek,
Fortune, and National Lampoon, and worked as a designer at Rolling Stone and
Outside magazines. Leslie’s interest in lettering surfaced at age 12, and he spent
months copying logos and lettering out of magazines. At 17, he pieced together
negatives of an alphabet he’d drawn to create a font for a photo-lettering typositor. By 1975, Leslie was offering hand lettering and logo design services under
the nom de plume Handy Lettering Company. By 1993, he’d created the first of
many successful computer fonts distributed by Agfa Monotype, The Font Bureau,
and on his website, FlashFonts.com. His latest book is The Designer’s Guide to
Global Color Combinations (How Design Books, 2001). He has just completed
the Logo, Font and Lettering Bible for How (due Fall 2003).
MATTHEW CARTER
TYPE DESIGNER
CARTER & CONE TYPE INC.
WWW.CARTERANDCONE.COM
Matthew Carter is a type designer with more than 40 years’
experience of typographic technologies ranging from hand-cut
punches to computer fonts. After a long association with the
Linotype companies, Matthew co-founded the digital type foundry
Bitstream Inc. in 1981, where he worked for 10 years. He is now a principal of
Carter & Cone Type Inc., designers and producers of original typefaces, in
Cambridge, Massachusetts. His type designs include ITC Galliard, Snell
Roundhand and Shelley scripts, Helvetica Compressed, Olympian (for newspaper
text), Bell Centennial (for the US phone directories), ITC Charter, and faces for
Greek, Hebrew, Cyrillic and Devanagari. For Carter & Cone, he has designed
Mantinia, Sophia, Elephant, Big Caslon, Alisal, and Miller. Carter & Cone have
produced types on commission for Apple, Microsoft (the screen fonts, Verdana
and Georgia), Time magazine, Wired, Newsweek, U.S. News & World Report,
Sports Illustrated, The Washington Post, The Philadelphia Inquirer, The Boston
Globe, The New York Times, El País, and the Walker Art Center.
ALLISON CHAPMAN
PROGRAM DIRECTOR, YOUTH & COMMUNITY
MINNESOTA CENTER FOR BOOK ARTS
WWW.MNBOOKARTS.ORG
Allison Chapman received a BA from Macalaster College in St.
Paul. She is the Program Director for Youth and Community
Programs at the Minnesota Center for Book Arts. Allison has
taught classes and designed programs for a number of Twin
Cities cultural organizations, as well as the Smithsonian Institution’s National
Museum of American History. She is the proprietor of Igloo Press.
MICHAEL CINA
DESIGNER
WEWORKFORTHEM
YOUWORKFORTHEM
TRUEISTRUE
WWW.WEWORKFORTHEM.COM
WWW.YOUWORKFORTHEM.COM
WWW.TRUEISTRUE.COM
Michael Cina is the co-founder of WeWorkForThem, and currently upholds the
WWFT Minneapolis-based studio. He has worked many years as an online artist,
typographer, and freelancer, working on successful projects, including
TrueisTrue.com. This site brought a whole new approach to the way designers
looked at the medium of web development, interaction, motion, and time.
Michael continues to advance the understanding of his education in design
styles such as Bauhaus, Modernism, Swiss, and Constructivism into a warping
of abstract complex grids that equal functional design developments.

MICHAEL CLARK
LETTERING ARTIST
WWW.ALPHABYTES.COM/MICHAEL_CLARK
Michael Clark left a successful banking career in 1980, hoping
to move into the graphic arts field. After training for a year at a
local type house, he picked up a calligraphy pen and taught himself the art of lettering — and he hasn’t put down the pen since.
When not creating logos and titling for book publishers and various corporate clientele, Michael designs typefaces. His calligraphic script, Pouty,
is available through Font Bureau, with Katytude released under the Letraset
label. His latest releases are with International House of Fonts: Frenzy, Shibumi,
and Pooper Black.
STEPHEN COLES
TYPOGRAPHICA
HODGEPODGE CLERK
WWW.TYPOGRAPHI.CA
WWW.TYPETRACKER.COM
Stephen Coles developed a love of type while working at a student newspaper, where he endlessly debated with editors about
the horrors of wordspace rivers caused by one-inch justified
columns. He fussed with Quark’s H&J settings a lot in those days, but now gleefully uses InDesign to wrangle type at a small design studio in Salt Lake City.
During lunch, he scours eBay for wood type and edits his online journal,
Typographica. At parties, Stephen likes to thrill onlookers by identifying the fonts
on their beer cans and clothing. He would be completely content in life with
nothing but the full libraries of Lineto, Fountain, and Storm, and one dance with
Sibylle Hagmann. In the next year, Stephen plans to move to Sweden, make
something big and pretty for charity, and begin designing books in earnest. He
is currently dating Caecilia after a long and torrid affair with Mrs. Eaves.
JON COLTZ
DAIDALA: WORDS ON LETTERS
WWW.DAIDALA.COM
Jon Coltz used to read books just for their content, but now he is
perfectly happy to examine them solely for the author’s choice
and use of the text face. He knows a little bit about typography
and statistics; the latter is his daily profession, the former his
nightly passion. He writes a weblog about typography and design
called daidala, which means work that is finely-wrought, or well-made. Not his
work, of course, but yours.
JAN CONRADI
ASSOCIATE PROFESSOR OF GRAPHIC DESIGN
STATE UNIVERSITY OF NEW YORK COLLEGE AT FREDONIA
Jan Conradi is Associate Professor of Graphic Design at State
University of New York College at Fredonia, and is also the education editor of Visual Arts Trends (which is returning to the net
after a brief hiatus.) Jan is committed to excellence in design
education, and has a particular focus on design history in both
studio and lecture courses. With previous teaching experience at Ball State in
Indiana and at Iowa State, she has been educating students in the joys of
design and type for 15 years. She also maintains a freelance consulting practice, and is the founder of ComingHome Press — dedicated to producing limited
edition hand-bound letterpress books. Her writings on design have been published by Print and Icograda. Student projects have been published in books by
Phil Meggs, Elizabeth Resnick, and will be in an upcoming text by Steven Heller.
RICK CUSICK
HALLMARK CARDS, INC.
LETTERING STUDIO MANAGER
MANAGER OF FONT DEVELOPMENT
Rick Cusick began his professional life with letters designing
illuminated signs for ad/art, inc., a firm that provided much of
the illuminated signage for casinos in Las Vegas, Lake Tahoe,
and Reno. In 1971, Rick began working at Hallmark in Kansas
City as a lettering artist, alphabet designer, and book designer. Presently, he is
Hallmark’s Lettering Studio Manager and Manager of Font Development. Books
to his credit include The Proverbial Bestiary, featuring drawings by eminent book
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and type designer, Warren Chappell, with Rick’s calligraphy. Rick taught
Editorial & Publication Design and Typography at the University of Kansas, and
served for 10 years as art director of Letter Arts Review. As proprietor of Nyx
Editions, he published The Ink & the Paper, a fable inspired by Leonardo
daVinci; O.k! It’s All Yours: Informal Recollections of Arnold Bank; Type
fa*ci*tious, an informal type specimen featuring the font designs of Jill Bell;
and a version of Mark Twain’s The War Prayer. In 1996, his font, Nyx, was
published by Adobe.
SI DANIELS
MICROSOFT TYPOGRAPHY
WWW.MICROSOFT.COM/TYPOGRAPHY
Si is a product of the highly respected Reading University typography program in the UK, and currently works within Microsoft’s
typography group. He is responsible for the company’s western
font projects, as well as the Microsoft typography website, one of
the longest-standing typography resources online. Si is also a
member of the SOTA board of directors.
BILL DAVIS
VICE PRESIDENT MARKETING
AGFA MONOTYPE
WWW.AGFAMONOTYPE.COM
Bill Davis is the Vice President of Marketing for Agfa Monotype,
and is leading the company’s efforts to promote the responsible
use of font software. Bill has over 20 years of hands-on experience in the typesetting and pre-press industry, and first discovered his deep passion for type while a student at New York’s Rochester Institute
of Technology.
JOHN DOWNER
SIGN PAINTER & TYPE DESIGNER
John Downer entered the sign painting trade in 1969, and
became a journeyman in 1973. After more than a decade in the
sign business, he branched into the field of type design. His original fonts have been published by Bitstream, Emigre, The Font
Bureau, and Design Lab. John also writes about type and lettering for graphic design journals and sign industry magazines. He
was recently commissioned by SOTA to create a gilt glass piece as a gift to
Professor Hermann Zapf.
FLORIAN FANGOHR
DESIGNER
GURA+FANGOHR
WWW.GURAFANGOHR.COM
Florian Fangohr has developed award-winning design projects
internationally. He was active with internet startups and media
production in Germany in the 1990s, and was lead designer for
MTV’s German website. In 1998, he helped design HotWired’s RGB
Gallery, which won the American Center for Design Award for Best 100 Web
Sites. After a move to San Francisco, Florian created print and interaction
design for HotStudio. In 2000, he helped establish the type collaborative
Typebox, and co-founded mr acorn, a studio that designed and built the site for
the International Herald Tribune. Florian currently lives in New York, where he
has lead creative work on several projects, including the website for Reebok’s
new urban brand, RbK. He has also taught web design at the School of Visual
Arts. Florian’s recent personal projects include a narrative map of New York
based on his 9/11 experiences (commissioned by the German Art Directors club),
and an ongoing photo-based collaboration with sculptor Carlos Ancalmo.
DAVE FAREY
HOUSESTYLE GRAPHICS
WWW.HOUSESTYLEGRAPHICS.COM
Dave Farey’s favorite animal is the polar bear, as, like him, they
are all left-handed. As a letter repairer working at HouseStyle
with digital punchcutter Richard Dawson, he has designed fonts
for editorial and corporate use, and various publication nameplates — but not as many as Jim Parkinson. Dave has created
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revivals and original fonts for Agfa, DigitalVision, FontHaus, ITC, Lanston
Monotype and Letraset. Currently, he is type consultant to the London Times.
VICTOR GAULTNEY
TYPE DESIGNER
SIL INTERNATIONAL
WWW.SIL.ORG/~GAULTNEY
Victor Gaultney is a type designer with SIL International, an educational and development organization. A local boy, he grew up in
the heart of Minneapolis, and spent many hours peering at the
downtown skyline. Those big letters — FOSHAY — emblazoned
on the tallest building convinced him that letters were powerful. After building a
background in theatre and dance, he studied mathematics and music at St.
Olaf College in Northfield, Minnesota, but finally gave in to his deep love of
letters. Victor spent nine years experimenting with type design, and eventually
completed a Master of Arts in Typeface Design at the University of Reading,
England. Although his specialty is the design of non-Latin scripts, from Africa to
Southeast Asia, he recently returned to his “mother script” with his first original
extended Latin design, Gentium.
GILLES GAVILLET
(see Optimo)
JEMMA GURA
ART DIRECTOR, KILTER
PRATE™ COMPUTER CHANNEL
WWW.PRATE.COM
WWW.JEMMAGURA.COM
WWW.KILTER.COM
Jemma Gura is an artist and designer working in print, packaging and interactive media. Her work, including Prate.com — an
aesthetic exploration — has been featured in numerous reviews and books, and
was nominated in the art category of the 2002 Flash Film Festival. She has coauthored a book which challenges designers to force the boundaries of their
creative tools. She is art director at Kilter, a design firm which helps companies
focus on youth markets. Jemma lives and works in Minneapolis.
SIBYLLE HAGMANN
FOUNDER
KONTOUR
WWW.KONTOUR.COM
After earning a BFA from the Basel School of Design in 1989,
Sibylle Hagmann worked for the design firms Eclat and
Zintzmeyer & Lux in Zurich, Switzerland. She pursued her interests in typography and type design from a different perspective,
completing an MFA at the California Institute of the Arts in Valencia, California
in 1996. Since then, Sibylle has worked as a designer and art director for institutional publications, and taught at several southern Californian schools. In
1999, she completed the typeface family Cholla, originally commissioned by Art
Center College of Design, and released by the digital type foundry Emigre. Her
work has been featured in several publications and recognized by the TDC. In
2000, Sibylle founded Kontour, a Houston-based design studio. She also teaches
at the University of Houston in graphic communications.
ALLAN HALEY
DIRECTOR OF WORDS & LETTERS
AGFA MONOTYPE CORPORATION
WWW.FONTS.COM
Allan Haley is Director of Words & Letters at Agfa Monotype
Corporation. He is responsible for strategic planning and creative
implementation of all things related to typeface design, and
content for Agfa Monotype’s and the International Typeface
Corporation’s web sites. In addition to his responsibilities at Agfa, Allan is
Chairperson of the steering committee for AIGA Typography, and past President
of the TDC. He is a prolific writer, with five books on type and graphic communication and hundreds of articles for publications like U&lc, How, Dynamic
Graphics, and Step-By-Step Graphics to his credit.

TED HARRISON
PRESIDENT
FONTLAB LTD.
WWW.FONTLAB.COM
Ted Harrison is president and one of the founders of Fontlab Ltd.,
developers of typography tools. Fontlab was founded in 1992,
and it’s been Ted’s goal to establish FontLab as a worldwide supplier of font software for all countries, languages, and scripts.
SCOTT HELMES, AIA
VICE-PRESIDENT
SKAADEN-HELMES ARCHITECTS INC.
Scott Helmes is an architect, educator, author, and visual poet
based in Minneapolis. His poetry is concerned with stretching the
limits of language, exploring the multifaceted concepts of meaning, and encompassing all manners of reading. It also explores
the concepts of typography, printing methods, and letterforms
within the modern meaning of communication. The extension beyond the oral
traditions of poetry is accomplished by a variety of techniques and materials:
rubberstamps, stencils, typography manipulation, and xerox/collage forms. The
viewer is intended to become an active participant in the “reading” of the work,
infusing their intellectual and emotional readings along with Scott’s authorship.
Scott has been published in over 80 magazines in 17 countries, and his work
has been exhibited around the world, including the Museum of Modern Art, New
York; Victoria & Albert Museum, London; Bibliotheque Nationale de France, Paris,
and the Museum for Kunsthandwerk, Frankfurt.
JOHN HUDSON
TIRO TYPEWORKS
WWW.TIRO.COM
John Hudson is a type designer and co-founder of Tiro Typeworks
in Vancouver. He specializes in custom typeface design for multilingual typography, and has recently designed new types for the
Latin, Greek, Cyrillic, Ethiopic, Hebrew, and Ogham scripts, and
has collaborated on new Arabic types. John has won awards for
Cyrillic type design, and was recognized during the Kyrillitsa99 competition
(Moscow) for his “outstanding contribution to the development of Cyrillic typography and international typographic communications.” In addition to designing
type, he takes a keen interest in the technical aspects of font development and
was, until recently, co-chair of the ATypI technology committee and organizer of
the annual ATypI Font Technology Forum. He is now a member of the steering
committee bringing to life the International Font Technology Association (IFTA).
GRANT HUTCHINSON
INTERFACE CONSIDERATIONS, TYPE & TOYS
VEER
WWW.VEER.COM
WWW.SPLORP.COM
Even though Grant Hutchinson has been designing, manipulating
and marketing digital type for years, he still gets misty-eyed
recalling the hours he spent hunched over sheets of dry-transfer
lettering, painstakingly ad-libbing uppercase “A’s” from inverted “V’s” and
hyphens. On the way to his current gig at Veer, he helped keep the storefronts
tidy at visual content purveyors such as Image Club, Adobe Studios, EyeWire,
and Getty Images. Grant resides in Calgary, Alberta — along with a basement
full of vintage computers and typographic paraphernalia that his wonderful wife
wishes he would store elsewhere.
DAN IBARRA
(see Aesthetic Apparatus)
AKIRA KOBAYASHI
TYPE DIRECTOR
LINOTYPE LIBRARY GMBH
WWW.LINOTYPE.COM
Akira Kobayashi studied at Musashino Art University in Tokyo,
then took a calligraphy course at the London College of Printing.
He took Best of Category and Best of Show for Clifford in the
1998 U&lc magazine type design competition. Akira was awarded

first prize, text category, for Conrad in Linotype Library’s 3rd International Digital
Type Design Contest. He took honors in the TDC type design competitions in
1998, 1999, 2000, and 2001 — for ITC Woodland, ITC Japanese Garden and ITC
Silvermoon, FF Clifford, and Linotype Conrad, respectively. Since May 2001,
Akira has served as Type Director for Linotype Library GmbH.
MIKE KOHNKE
PRINCIPAL, KAME DESIGN
PARTNER, TYPEBOX, LLC
WWW.KAMEDESIGN.COM
WWW.TYPEBOX.COM
Mike Kohnke was born in Germany and raised in Kalamazoo. He
received his BFA in Graphic Design from Western Michigan
University, where he also studied geography, specializing in
Cartographic Techniques. These educational experiences came together at the
National Geographic Society in Washington, D.C. In 1990, Mike moved to San
Francisco to become an information designer at Richard Saul Wurman’s The
Understanding Business. He has developed publishing, identity, and information
design projects for clients including Bank of America, Harper Collins, Hewlett
Packard, Miramax Films, Tech TV, the City of San Francisco, Sprint, Palm, and
Weldon Owen. He was art director at Vinje Design from 1994 to 1997. Mike
received the Civic Center Prize from the City of San Francisco, and in 2000, he
earned an MFA from the California Institute of the Arts. Mike lives in Oakland,
where he is the Principal of We Associated and co-founder of Typebox, LLC, a
digital type foundry. He is also a typography and graphic design instructor.
JOE KRAL
TEST PILOT COLLECTIVE
GRAPHIC DESIGNER, TYPE DESIGNER
WWW.TESTPILOTCOLLECTIVE.COM
WWW.JOEKRAL.ORG
Joe Kral is a graphic designer and type designer currently residing in San Francisco. He is a co-founder of Test Pilot Collective, a
digital type foundry specializing in custom and retail typeface
design. He spends most of his time working on typefaces, print work, painting,
and keeping the first page of testpilotcollective.com up to date — a new first
page has been uploaded every day since January 1, 1999. Joe also has a great
love for 1970s muscle cars and heavy metal.
CRAIG KROEGER
MINIML
WWW.MINIML.COM
WWW.CRAIGKROEGER.COM
Craig Kroeger creates Flash-friendly, vector-based pixel fonts for
large or small screen applications, which are available on the
miniml website. The purpose behind miniml is to encourage
functional and beautiful design by providing inspiration and
resources. Craig received his BFA in Communication Design from the Milwaukee
Institute of Art & Design. Craig was a founding member of Fourm Design Studio,
and now does freelance design work.
SARA LANGWORTHY
MINNESOTA CENTER FOR BOOK ARTS
WWW.MNBOOKARTS.ORG
Sara Langworthy completed the Graduate Certificate Program at
the University of Iowa Center for the Book, and is currently an
MCBA Printing Artist-in-Residence. She has a strong background
in binding and papermaking, and worked as a Conservation
Assistant at the University of Iowa Conservation Lab and as
supervisor of the Center for the Book Student Bindery. She received an Artist’s
Production Grant from Women’s Studio Workshop in 2001. This year, Sara was
named a recipient of the first Jerome Emerging Printmakers Residency at the
Highpoint Center for Printmaking.
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TAL LEMING
DESIGNER
HOUSE INDUSTRIES
WWW.HOUSEIND.COM
Tal Leming is a 1997 graduate of the renowned Louisiana State
University Graphic Design program. After graduation, he did
stints as a designer at two agencies in the south. In September
of 2001, Tal joined the House Industries staff as a designer in
the Type Development and Promotions department. Since arriving at House, he
has managed to avoid being fired.
LETTERROR
ERIK VAN BLOKLAND & JUST VAN ROSSUM
WWW.LETTERROR.COM
Erik van Blokland and Just van Rossum studied at the Royal
Academy for Fine & Applied Arts in The Hague. Encouraged by
their teacher, Gerrit Noordzij, they studied the design of typefaces, which conveniently coincided with the invention of desktop
publishing and digital fonts. Their cooperation, branded LettError,
started in Berlin in the form of the randomizing typeface Beowolf. Now, more
than 10 years later, they still work separately together on various projects. There
is no LettError office, but typefaces (Instant Types, Trixie, Advert, Kosmik,
Federal), typography, graphic design, sites, and movies continue to be produced.
LettError clients include the Dutch PTT, MTV Europe, KPN (the Dutch telecom),
and Apple Computer. Collaborating with Erik’s oldest brother, Petr van Blokland,
they developed RoboFog, a tool for programming type designers. Their programming language of choice is Python, which is developed by Just’s older brother,
Guido van Rossum. RoboFog has been essential in such type design projects as
the RobotFonts (1998) and Federal (1995-1999). Other LettError developments
are GifWrap, a system to include type in a website without giving away fonts,
BitPull, a way to make bitmapped type incredibly flexible, and RandomFonts and
FlipperFonts, ways to produce dynamic fonts.
KENT LEW
BOOK DESIGNER, TYPE DESIGNER, & TYPOGRAPHER
WWW.KENTLEW.COM
Kent Lew has been a designer for 20 years, making career
choices that have embraced progressively more satisfying (but
increasingly less lucrative) endeavors. He has now reached
what he thinks may be his ideal (or rock bottom, depending on
how you look at it) as a freelance book designer, type designer,
and would-be type historian. His typeface Whitman was awarded a Certificate
of Excellence in Type Design by the TDC in 2002. He is currently at work on a
complete catalogue of the type designs of W.A. Dwiggins.
JASON LEWIS
ASSISTANT PROFESSOR
DEPARTMENT OF DIGITAL IMAGE / SOUND & FINE ARTS
CONCORDIA UNIVERSITY
WWW.THETHOUGHTSHOP.COM
Jason Lewis is a digital media artist and technologist involved in
creating new forms of interactive experience. He is currently
Assistant Professor, Digital Image, Sound and Fine Arts at
Concordia University. Recently, Jason has focused on experimenting with dynamic and interactive text, creating a number of pieces which expand how we experience language on-screen. He is co-founder and former director of Arts Alliance
Laboratory, a San Francisco-based art and technology studio. His work has been
featured at Ars Electronica and SIGGRAPH, and funded by the English Arts
Council. Jason has lectured at Stanford University, UCLA, and the Banff Centre
for the Arts. Most recently, he co-curated the Newfangle show of new media
artists in San Francisco and worked on a commission for the Banff Centre for
the Arts Horizon Zero. Having studied philosophy and computer science as an
undergraduate at Stanford University, he then obtained a M.Phil. at the Royal
College of Art in London. Jason is based in Montreal and San Francisco.
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DEBORAH LITTLEJOHN
DESIGN FELLOW
UNIVERSITY OF MINNESOTA DESIGN INSTITUTE
DESIGN.UMN.EDU
Deborah Littlejohn is a Design Fellow at the University of
Minnesota Design Institute, where she designs and manages a
variety of projects, including the DI identity and the Typeface Twin
Cities type design commission. With her partner, Santiago
Piedrafita, she runs Two, a design studio which produces print and interactive
media for a variety of clients, mainly in the cultural sector. Deborah’s work has
been exhibited internationally, and has been featured in numerous publications,
including I.D., Typography Now Two, Digital Type, Metropolis, Communication Arts,
Graphis, and Affiche. She was co-curator and editor of the 1999 digital design
and interactive media exhibition and publication, New Genre Hybrid Language.
Deborah has taught interactive media, motion graphics, and graphic design at
the Minneapolis College of Art + Design. She has been a visiting lecturer at North
Carolina State University, Cranbrook, and Rhode Island School of Design. She
received her MFA from California Institute of the Arts in 1994.
JIM LYLES
DIRECTOR OF TYPOGRAPHIC DEVELOPMENT
BITSTREAM INC.
WWW.BITSTREAM.COM
Jim Lyles has been in the type business since 1980, where he
first learned type design at Mergenthaler Linotype in New York
City. He worked for a year at Techni-Process, a headline typehouse just upstairs from Photo-Lettering, Inc., on 43rd Street,
before moving to Bitstream in Cambridge in 1985. Jim holds a Bachelor of
Science in Fine Art degree from Valparaiso University, and worked on his MFA in
drawing and printmaking at Pratt Institute during his tenure at Linotype.
CONOR MANGAT
TYPOGRAPHIC DESIGNER
Conor Mangat is a thirtysomething typographic designer from
London. Educated to ideological extremes (Ravensbourne,
CalArts, and Reading), his exploits so far straddle areas of
graphic, interaction, typeface and information design, and
include spells at Metro Newspapers in Silicon Valley, Boag
Associates in London, and two stints at MetaDesign in San
Francisco, where he is currently Design Director. His type design efforts account
for just one commercial release so far — Emigre’s Platelet. He hopes to do
more, but somehow never quite gets around to it.
STEVEN MCCARTHY
ASSOCIATE PROFESSOR
CURATOR OF GRAPHIC DESIGN, GOLDSTEIN MUSEUM, U OF M
EPISODIC DESIGN
DHA.CHE.UMN.EDU/MCCARTHY/S/SMCCARTHY.HTML
GOLDSTEIN.CHE.UMN.EDU
WWW.EPISODIC-DESIGN.COM
Steven McCarthy has an MFA in design from Stanford University,
a hybrid program between the Departments of Art and Mechanical Engineering,
and a BFA in sculpture and drawing from Bradley University. He is an Associate
Professor of Graphic Design at the University of Minnesota. Steven’s graphic
design work has been published in — among others — Graphis Poster, the
AIGA annual, and Provocative Graphics: The Power of the Unexpected in Graphic
Design. His professional work has been in numerous juried and invitational
exhibitions. His artists’ books have been widely exhibited, and are in some prestigious collections, including the Museum of Modern Art, the Victoria & Albert,
the Banff Centre in Canada, the Sackner Archive of Visual and Concrete Poetry,
and the Houghton Library at Harvard University. Steven’s recent investigations
with narrative structure have been in interactive media. His digital creativity
was recently lauded in How magazine in an article titled “Digital Expressions.”

JAMES MONTALBANO
TERMINAL DESIGN, INC.
WWW.TERMINALDESIGN.COM
James Montalbano’s professional career began as a public school
graphic arts teacher, trying to get his young students interested
in letterpress, offset and silkscreen printing. When told he would
have to teach wood shop, he went off to graduate school and
taught graphic arts to college students along the way. Seeing no
real difference between teaching to 8th grade students and college undergraduates, he returned to NYC and found work in the wild world of type shops and
magazine art departments. It was during this time that he took a lettering
course with Ed Benguiat which changed everything. His career continued as a
magazine art director, moving on to become a design director responsible for 20
trade magazines whose subject matter no one should be required to remember.
He tried his hand at designing pharmaceutical packaging, but that only made
him ill. When his nausea subsided, he started Terminal Design, Inc., and hasn’t
been sick since.
BILL MORAN
BLINC PUBLISHING
WWW.BLINCPUBLISHING.COM
Bill Moran is a typographer, printmaker and third-generation
letterpress printer. His company, Blinc Publishing, is located in
St. Paul, and his work has been published and exhibited
throughout the United States.
JOACHIM MÜLLER-LANCÉ
PRINCIPAL, KAME DESIGN
PARTNER, TYPEBOX, LLC
WWW.KAMEDESIGN.COM
WWW.TYPEBOX.COM
Joachim Müller-Lancé is an honors graduate of the Basel School
of Design. He continued his studies in Fine Arts at Cooper Union
in New York, and then served as Senior Designer for Access
Press/TUB, New York/San Francisco. At his own studio in Barcelona, Joachim
worked on cultural exhibitions for the 1992 Olympics, and taught information
design at Elisava School. He took the 1993 Morisawa Gold Prize for his Lancé
typeface family, and then won two Morisawa Awards in 1999 for the first Kanji
and Latin typeface combination, Shirokuro. He received a judge’s prize in the
2002 Morisawa Awards for his latest Kanji design, mini-maru. Joachim lectures
and publishes internationally on cultural and type design. Principal of Kame
Design since 1997, he co-founded the Typebox foundry in 2000.
ERIC OLSON
TYPE & GRAPHIC DESIGNER, TEACHER
PROCESS TYPE FOUNDRY
WWW.PROCESSTYPEFOUNDRY.COM
Eric Olson is a type designer and teacher living in Minneapolis.
He has worked as a designer for Intermedia Arts, The Walker Art
Center, and later as Information Repair. In addition to developing
typefaces for the Process Type Foundry, he teaches typography
and type design at the Minneapolis College of Art + Design, and holds an
assistant design fellowship at the University of Minnesota Design Institute.
OPTIMO
GILLES GAVILLET & DAVID RUST
WWW.OPTIMO.CH
While attending Lausanne, Switzerland’s University of Art &
Design, Gilles Gavillet and David Rust established Optimo as an
independent type design label, publishing original typefaces
since 1997. Gilles worked with Cornel Windlin in Zürich from
1998-2001, while David taught Graphic Design at UA&D. In
2001, David and Gilles refocused their concentration on Optimo. Parallel to the
development of their original typefaces, Optimo designs books for contemporary
art publisher JRP Editions, posters and catalogues for the Swiss Federal Office
for Culture, and other projects. Their work has been showcased in such publications as Type One, emotional_digital, and whereishere. Gilles and David are
currently revamping their website to present their most successful type designs
from the past three years and a selection of other designer’s typefaces.

LEONARD OTILLIO
OWNER
ARTISAN DESIGNS
Leonard Otillio grew up in the design industry. His father was a
sign painter, graphic designer, and fine artist, which made a
huge impact him. Leonard studied at the Rocky Mountain College
of Art & Design in Denver, and has worked in the sign and design
industry for over 20 years. Current work includes graphic design
(focus on environmental graphics), high-end sign design and fabrication (carving, hand-lettering, gold leaf), and glass work (gold leaf, glue chip, stained
glass, etc.). Leonard is currently located in Minneapolis, having previously
worked in Denver, Aspen, San Francisco, and New Orleans.
JIM PARKINSON
PARKINSON TYPE DESIGN
WWW.TYPEDESIGN.COM
Jim Parkinson is an independent designer and principal of
Parkinson Type Design in Oakland, California. For 30 years, he
has specialized in designing typefaces and typographic logos.
Jim’s magazine logo designs include Newsweek, Rolling Stone,
Parenting, Sierra, Esquire (collaborative), El Grafico (Argentina),
Cosmos (Columbia), and TVyNovelas (Mexico). His newspaper nameplate
designs include the San Francisco Examiner, the Austin American-Statesman,
The Charlotte Observer, The National Post, The National Enquirer, The Hamilton
Spectator, De Financiele Morgen (Brussels), Kathemerini (Athens), The Montreal
Gazette, the Chicago Tribune, the Detroit Free Press, and The Wall Street Journal.
He has drawn display typefaces for a number of publications, including Rolling
Stone, Newsweek, the San Francisco Chronicle, the Staten Island Advance, and
the National Post. Jim was one of the designers of ITC Bodoni, and designed the
logo for Ringling Bros. and Barnum & Bailey Circus.
MARY JO PAULY
MINNESOTA CENTER FOR BOOK ARTS
WWW.MNBOOKARTS.ORG
An avid childhood potterer in pencil, oil pastel and Play-doh,
Mary Jo Pauly initially studied printmaking and graphic design
and discovered book arts at the University of Wisconsin-Madison,
where she studied with book artist/printer Walter Hamady of the
Perishable Press Ltd. She is a book artist and educator as well
as Artistic Director at MCBA. Her work, incorporating non-traditional binding/
assembly, letterpress printing, and 3-D trickery, has been supported by two
Jerome Book Arts Fellowships, and been shown internationally.
JOSEPH PEMBERTON
FOUNDER, TYPOPHILE
PRINCIPAL, PUNCHCUT
WWW.TYPOPHILE.COM
WWW.PUNCHCUT.COM
Joseph Pemberton joined Typophile in 2001 while he and Jared
Benson sat side-by-side as creative directors at Razorfish San
Francisco. Friends since college, Joseph and Jared now run and
maintain Typophile, a collaborative typography community. Joseph has been a
major catalyst for Typophile’s success to date, regularly building new content
and features. Prior to Razorfish, Joe led design initiatives at advertising heavyweight Merkley Newman Harty and Partners in New York, including initial logo
and branding for JetBlue. After enjoying a rich collaboration on Typophile and
professional successes at Razorfish, they launched San Francisco’s Punchcut.
LAURENCE PENNEY
WWW.LORP.ORG
WWW.MYFONTS.COM
Laurence is a font technology consultant based in Bristol,
England. His early years in London gave him a taste for
Johnstonian numerals, thus annoying his schoolteachers. At university (computer science), he developed a weird and unusable
font production system, proving to himself that over-automation
of type design is a Bad Thing. He soon went freelance and divined the black art
of TrueType hinting, tweaking fonts for Microsoft, Linotype and indie designers.
In 1999, Laurence became part of the initial MyFonts.com team, and helped
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create the site’s unique balance between “newbie appeal” and an extensive
typographic resource. He now develops in-house software, contributes editorial
content, and co-manages the font distributor’s contacts with foundries and
designers. Laurence also lectures on font technology at typography conferences,
particularly TrueType hinting and bitmap type. He is a visiting lecturer for
Reading University’s Type Design MA. He is a member of SOTA and ATypI, and
sits on ITFA’s steering committee.
THOMAS PHINNEY
FONTS PROGRAM MANAGER
ADOBE SYSTEMS
WWW.ADOBE.COM/TYPE
Thomas Phinney is involved in the technical, artistic, business,
and historical aspects of type. He has a Master’s in typography
and design from RIT, and an MBA from UC Berkeley. Thomas has
worked in Adobe’s type group for six years; he is currently Adobe’s
program manager for type.
WILL POWERS
DESIGN & PRODUCTION MANAGER
MINNESOTA HISTORICAL SOCIETY PRESS / BOREALIS BOOKS
WWW.MNHS.ORG/MHS PRESS
WWW.BOREALISBOOKS.ORG
Will Powers first set type at age seven, after receiving a toy
printing press for Christmas in 1952. That set printing ink
coursing through his blood; he has been designing, composing,
printing, proofreading, and editing books since 1970, when he was an apprentice hand compositor at Stinehour Press. Since then, he has worked in Los
Angeles, San Francisco, and Minnesota, including stints as compositor at
M&H typefoundry and as Type Director at Campbell Mithun Advertising in
Minneapolis. For four years, he was lead book designer at Stanton Publication
Services in St. Paul. He is currently Design & Production Manager at Minnesota
Historical Society Press/Borealis Books. Will teaches typography at the College
of Visual Arts in St. Paul, and was typography columnist for Art Direction
magazine and contributing editor to Fine Print.
CHARLIE QUIMBY
FOUNDER AND PRESIDENT, WORDS AT WORK
VICE CHAIR OF THE BOARD, MCBA
WWW.WORDSATWORK.COM
Charlie Quimby is president of Words At Work, a Minneapolisbased marketing communications agency. Prior to founding
Words At Work in 1988, he held several management positions in
communications at Honeywell. His work has been recognized
nationally by AIGA, IABC, Financial World, and Harvard Business Review. He was
a book, drama, and music reviewer for the Minneapolis Star before entering corporate life. Long interested in the connection between design, environment, and
human behavior, Charlie developed and taught the Information Architecture
course at College of Visual Arts. He was the primary writer and editor of
Choosing Design: How Business Institutions and Designers Shape the World We
See, and Planning to Stay: Learning to See the Physical Features of Your
Neighborhood. Charlie currently serves as Vice Chairman of MCBA, and is on the
Advisory Board of the AIGA MN Chapter.

1996, he has taken great stock in exploring the entire spectrum of lost retro
typography. Between font releases, Stuart isn’t relaxing on sunny island beaches
or lounging in metropolitan nightclubs — he’s out shooting photographs of old
car dashboards and scouring dusty antique shops (the ones that smell like
Dad’s old uniform), and jet-setting to spots all across America where fifties
design still proudly stands. With a library of vintage periodicals and a host of
ephemera, he’s often found poring over his collection to recapture the design
sense and style of the past. This research proves invaluable to him as he crafts
new “old” typefaces.
CHIP SCHILLING
OWNER / ARTIST
INDULGENCE PRESS
WWW.INDULGENCEPRESS.COM
In 1995, Wilber “Chip” Schilling established Indulgence Press, an
independent studio specializing in the design and production of
limited edition letterpress books and prints. A fine artist and a
commercial artist, Chip has been commissioned to produce work
for various institutional, advertising, and design firms, including clients such
as Carmichael Lynch, TBWA/Chiat/Day-Nissan Trucks, Martin Agency-Timberland
Boots, Target Corporation, Anderson Windows, The University of Minnesota,
Weisman Art Museum, and the City of Minneapolis. Chip has an MFA in Book
Arts and Printmaking from the University of the Arts in Philadelphia. He has
served as the president of the Ampersand Club for the past two years, and has
been a member of the Artist Advisory Committee at the Minnesota Center for
Book Arts. He has taught workshops in letterpress printing, binding and photography around the United States. He currently teaches letterpress printing as
adjunct faculty at the College of Visual Arts in St. Paul.
NICK SHINN
CREATIVE DIRECTOR
SHINNTYPE
WWW.SHINNTYPE.COM
London-born, Toronto-based art director, type designer, and critic
Nick Shinn acts as a design consultant (ShinnDesign), publishes
his original type designs (ShinnType), writes for respected design
publications, and teaches at York University in Toronto. He has
designed 16 typeface families, the most popular being FF Fontesque. Nick's
Walburn and Brown typefaces are on view daily in The Globe and Mail, for which
they were commissioned. His design of the Richler typeface made the front page
of the National Post and the Montreal Gazette — as a news item.

DAVID RUST
(see Optimo)

BRIAN SOOY
ALTERED EGO FONTS
PRINCIPAL, BRIAN SOOY & CO.
WWW.ALTEREDEGOFONTS.COM
WWW.BRIANSOOYCO.COM
Brian Sooy is the principal of Brian Sooy & Co, a design communications firm for converging print, digital and interactive media.
The company was formed in 1995 after Brian spent 10 years as a
designer and creative director in Cleveland. Specialties of BS& Co. include
typographic design and identity development. A particular niche that the firm
focuses on is converging media — projects which require a complementary
presence in both print and website form. Brian holds a BFA in Graphic Design
from Bowling Green State University. He has pursued international studies and
master classes with calligraphers and type designers such as American
Greetings lettering artist extraordinaire John Hogan, Jovica Veljovic, Timothy
Botts, and Gottfried Pott. Brian is a member of AIGA, ATypI, TDC, and serves on
the SOTA board of directors.

STUART SANDLER
PROPRIETOR
FONT DINER
WWW.FONTDINER.COM
Stuart Sandler has established a reputation as the premier
designer of retro display typography inspired by 1950s popular
culture. Influenced by popular culture of bygone eras (1930s1960s), he strives to create typefaces brimming with personality
and full of timeless style. Since the launch of his foundry, the Font Diner, in

BRUNO STEINERT
MANAGING DIRECTOR
LINOTYPE LIBRARY GMBH
WWW.LINOTYPE.COM
Bruno Steinert was born in 1945 in the south of Germany. He
started his professional career as a hot metal compositor/typographer. Bruno spent seven years working in the graphic arts in
Switzerland, gaining practical experience in typographic quality
and style. He earned the grade of Master in the typesetting craft. In 1973, he

JUST VAN ROSSUM
(see LettError)
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joined Linotype as a trainer for photocomposition systems. Over the years at
Linotype-Hell, Bruno has managed many departments and business areas, and
developed the initial strategies for Mac-based products for desktop publishing.
In 1995, Bruno took over the management of the Font Business Unit, which
encompassed Linotype-Hell’s worldwide type business. In 1997, he founded the
Linotype Library GmbH, a fully owned subsidary of HEIDELBERG. Linotype Library
develops new typefaces in cooperation with designers from all over the world,
with global marketing and sales achieved through the internet and a large network of international resellers. There is a special focus on the introduction and
promotion of high quality and new typeface designs. Bruno is a board director of
ATypI. Besides type, he loves computers, tech toys, and fast motorbikes.
ILENE STRIZVER
PRESIDENT
THE TYPE STUDIO
WWW.THETYPESTUDIO.COM
Ilene Strizver, founder of The Type Studio, is a typographic consultant, designer, writer, and educator. Her clients have included
International Typeface Corporation (ITC), Agfa Monotype, Adobe,
Johnson & Johnson and bethere.com. Ilene was formerly the
Director of Typeface Development for International Typeface Corporation (ITC)
where she developed more than 300 text and display typefaces with such
renowned type designers as Sumner Stone, Erik Spiekermann, Jill Bell, Jim
Parkinson, Tim Donaldson, and the late Phill Grimshaw. She “cut her typographic teeth” by working on U&lc and other type projects with such legendary
icons as Ed Benguiat, Aaron Burns, and Herb Lubalin. Ilene has lectured extensively on type and typeface production to students and professionals. In
addition to running her studio, she teaches Gourmet Typography at the School
of Visual Arts in New York. Her recent book, Type Rules! The designer’s guide to
professional typography, has received numerous accolades from the type and
design community.
ARMIN VIT
PROPRIETOR, SPEAK UP
SENIOR DESIGNER, NORMAN DESIGN
WWW.UNDERCONSIDERATION.COM
Armin Vit is an award-winning graphic designer, born and raised
in Mexico City. He developed an early passion for all things typographic, then moved to the US to follow his dreams. He earned
his keep, and a little respect, at consultant giant marchFIRST in
Atlanta. Armin further challenged his true love by becoming a leader in typeface
design instruction at the Porfolio Center School of Design, where he led his students through the process of type development. To start the millennium, he
moved to Chicago, and is now Senior Designer for Norman Design, a small
branding consultancy. Armin’s work has been published in numerous books and
publications around the world. In his spare time, he founded Speak Up, an open
forum dedicated to graphic design and devoted to dialogue. Attracting hundreds
of visitors a day, Speak Up is gathering the attention of the design community.

YURI YARMOLA
CHIEF PROGRAMMER
FONTLAB LTD.
WWW.FONTLAB.COM
Yuri Yarmola has studied computers since 1987. In 1991, he
released his first font editor, FontDesigner for DOS, followed by
the initial version of FontLab in 1993. After graduating in 1994,
he joined Pyrus (now Fontlab Ltd.) in 1995. When not dreaming
up ways to make font development easier for type designers, Yarmola focuses
his energies on getting in as much alpine skiing as possible.
SUE ZAFARANA
BITSTREAM INC.
DIRECTOR OF CUSTOM TYPE PRODUCTION
WWW.BITSTREAM.COM
Sue Zafarana began her career in type when she joined
Compugraphic (Agfa) in 1977, where she helped in the development of their Phototype library. She then assisted in the conversion to digital data in the early 1980s. Sue joined Bitstream in
1984, spending the first two years designing digital type at massive modified
Camex workstations. She then slid over to the custom group, and has been there
ever since, serving the last 10 years as Director. Sue holds a Bachelor of Fine Art
degree from Westfield State University.
RICHARD ZAUFT
PROFESSOR & ASSOCIATE DEAN
UNIVERSITY OF WISCONSIN-MILWAUKEE
PECK SCHOOL OF THE ARTS
WWW.UWM.EDU/PSOA///ART/SHOW2000/ZAUFT.HTML
Richard Zauft is a professor in the Department of Visual Art at
the University of Wisconsin-Milwaukee, where he teaches letterpress printing and design history. He also serves as the Associate
Dean for the Peck School of the Arts. His recent research, conducted at The
Hamilton Wood Type and Printing Museum, includes printing specimen sheets,
headline display type, slogans, puns, and neologisms utilizing wood type from
the museum’s extensive collection. The Hamilton is the world’s only museum
dedicated to the preservation, study, production, and printing of wood type.
Established in Two Rivers, Wisconsin, in 1999, it contains over one million
pieces of wood type and patterns and original machinery used to prepare and
cut wood type. Richard helped establish a printing facility and visiting artist
program at the museum. He has recently conducted lectures and visiting artist
workshops at RIT, the Minnesota Center for Book Arts, the San Francisco Center
for the Book, The Society of Printers in Boston, Wellesley College, Washington
University in St. Louis, and Indiana University.

DIANE M. VON ARX
DESIGNS, DIANE M. VON ARX
BORDER GRAPHICS
WWW.DIANEVONARX.COM
Diane M. von Arx is a letter-maker and designer — producing
lettering and corporate identities from initial concept to finished
art — some by hand, (the old fashioned way), and some digitally. Diane designs and produces original documents of recognition
and gift pieces, including contemporary initials and names. She has taught in
the Minneapolis area for over 25 years. She has also taught throughout the US
and Canada, and has conducted workshops in Australia and Japan. Diane’s
clients have included General Mills, 3M, Target Stores, Norwest Bank, Pillsbury,
Fingerhut, the University of Minnesota, and Medtronic, Inc. Her Border Graphics
service is an exciting new venture — she hand letters quotations or verse,
which are then digitized and output on a mat vinyl ready for installation. The
borders are for home, office, or institutional use, and can be applied to walls,
furniture, and even glass.
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WALKER ART CENTER

A
CHAIR
YOU
POUND
INTO
SHAPE?

Marijn van der Poll

do hit

2001

Courtesy do create, Amsterdam

Photo: Bianca
Pilet

A light that responds to silence? A table that knows where it is? A pig farm the size of a
skyscraper? The Walker Art Center’s newest exhibition, Strangely Familiar: Design and Everyday
Life, presents more than 40 innovative projects from the fields of architectural, product, furniture, fashion, and graphic design that range from the sublime to the uncanny. On view through
September 7.
FREE LECTURE

Constantin Boym and Laurene Leon Boym Thursday, August 7, 7 pm Walker Auditorium
The Boyms discuss their varied work in design that ranges from products for companies such as
Alessi to installation environments for Vitra to their own ventures, including the Buildings of
Disaster series. A book-signing follows the event.
IN THE WALKER ART CENTER SHOP

The Walker-produced exhibition catalogue includes essays by Jonathan Bell, Aaron Betsky,
Andrew Blauvelt, and Jamer Hunt. Hardcover: $29.95 ($26.96 Walker members).
WWW.WALKERART.ORG 612.375.7622
The North American tour of Strangely Familiar: Design and Everyday Life is made possible by generous support from Target Stores.
Additional funding for this exhibition is provided by the Mondriaan Foundation, with support from the Netherlands Culture Fund of the Dutch Ministries for Foreign Affairs and
Education, Culture, and Science; and the Prince Bernhard Cultural Foundation. In-kind assistance provided by Bouwbedrijf de Nijs, Kirin Brewery Company, Ltd., and Schroeder
Company. Promotional assistance provided by MPLS.ST.PAUL Magazine.
©2003 Walker Art Center
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Minnesota Center for
Book Arts [MCBA] welcomes
you to TypeCon2003.
MCBA is a proud sponsor
of this year’s conference.
MCBA is the nation’s largest
book arts center, offering
classes in bookmaking,
letterpress printing, and
papermaking. To learn more,
visit our booth during the
conference, or drop by
The Shop at MCBA to see
our unique gifts and supplies.

Located in the Open Book Building
1011 Washington Ave. S., Minneapolis
www.mnbookarts.org
612-215-2520

Spend some time in our Gallery to see our exhibit of book designer Bruce Rogers’ work.
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GENERIC TEMPORARY
IDENTITY FOR
TYPECON2004

THE HEAVILY GUARDED SECRET
LOCATION OF NEXT YEAR’S
TYPECON WILL FINALLY
BE REVEALED!

VENUE ANNOUNCEMENT
SATURDAY JULY 19 @ 8PM
2ND FLOOR CONFERENCE CENTER

40

42

43

interrobang: a new sota member publication
remiere issue available at ypeCon2003

Penco Artists' Supply Warehouse is a
unique source of design tools. A nearly 25
year history of evolving to meet the needs
of an ever changing design landscape,
always with an eye on the future.
Cutting edge products, traditional tools,
hot presentation products all at great
prices, Penco is the place for you.
Authorized Epson, HP, Pantone and Xyron
Dealer.
Shop online @

ArtSuppliesOnline.com
718 Washington Avenue North
Minneapolis in the warehouse district

612-333-3330 • 800-967-7367
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the perfect font is out there

find it on Fonts.com
The mysterious photo above has long been a source of legend and
debate. After decades of costly research and investigation, scientists deemed the image to be a fraud, citing the captured
object not to be the Loch Ness Fonster, but merely a lowercase
“f” set in Monotype Sabon® Semi Bold Italic.

Imagine the time and embarrassment that could have been saved
had the scientists known about Fonts.com. With a massive selection of fonts and powerful diagnostic equipment to help you
identify the most mysterious of typefaces, Fonts.com has everything you need to get back to work quickly. Next time you’re up
against a deadline, don’t get caught up in a monster font
search. Drop by Fonts.com, and find your type.

Agfa Monotype • 1.800.424.8973 • www.fonts.com
All trademarks are the property of their respective owners.
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AN INTERNATIONAL EXHIBITION OF
NEW TYPE & DESIGN
on display dURING TypeCON2003
& LATER ON the wEb
at wWw.tYPEGAlLery.com
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yporaphy colors the orld.
he Society of yporaphic ficionados
elcomes the artis who create leterforms,
– and anyone who moves ords –
on the pae, on the screen, or on any canvas.
e call to those who share our lov
of typoraphy, leterin, and the boo arts.
oin us – toether, we will
make the orld a more beautiful place.

join sota in the vendor area during typecon,
or go to www.typesociety.org.
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•

business theatre
•

photography
•

film/video
•
and
a whole bunch
of other cool
stuff that
won’t
fit in
this
tin
y sp
ac
e
•

5104 26th AVE S • MPLS, MN 55417
612-721-2323 • CELL: 612-865-8333

ShootTheMoon@usinternet.com
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