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Welcome

2006
WE’RE SO GLAD YOU COULD JOIN US IN A TOTAL IMMERSION
IN ALL THINGS TYPOGRAPHIC. This year’s TypeCon is especially

significant, as we are returning to the place where the conference and The Society of
Typographic Aficionados was born. In 1998, the first TypeCon was held in the Boston
suburb of Westborough. It was an intimate affair, with less than 100 type lovers in
attendance. Since then, TypeCon has grown to host hundreds of attendees in a
different host city each year. Although the conference has gotten bigger, we try to always
keep the friendly, intimate atmosphere that makes TypeCon so special.
This year’s conference reflects the unique character of Boston, a grand city where the
old and the new co-exist in exciting harmony. We’ve partnered with two of New England’s
finest institutions – the Massachusetts College of Art and the Museum of Printing. The
program draws speakers and workshop leaders from Beantown and way beyond, who’ll
tell you about everything from printing history to the latest in typographic technology
for gaming and mobile devices. We’re celebrating the life and work of one of Boston’s
most beloved citizens – William Addison Dwiggins, and Swiss type and design great
Adrian Frutiger. We’re proud to bring the largest TypeGallery ever to TypeCon2006,
with hundreds of artists contributing work from around the globe. Special events range
from an exploration of the historic delights to be found at the Boston Public Library
and the Museum of Printing to the latest type in motion featured in the third annual
Typophile Film Festival.
TypeCon2006 has something for everyone who loves type, design, and the related arts.
SOTA is a grassroots, volunteer-driven organization, and everyone involved has put in
countless hours in order to bring you an affordable, high-quality event designed to
educate, entertain, and inspire. Thank you for joining us – we’re glad you can share this
experience with us.
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Overview

WEDNESDAY | AUGUST 9
Optional Workshops Begin
Optional pre-conference workshops will be held at the
Massachusetts College of Art. The main program will
be held at the conference hotel and headquarters, the
Hyatt Regency Boston. Exhibitions and evening events
at other locations as noted. Schedule is subject to
change.
9:00AM– Digital Font Production 101
5:00PM Presented by Jim Lyles, Steve Zafarana, 		
and Sue Zafarana

10:00AM– A Typographic Tour of Cambridge
1:00PM
and Boston
Walking tour led by Paul Shaw

4:00PM– An Introduction to WAD: A Look
7:00PM at Selected Materials from the
Dwiggins Collections at the
Boston Public Library
Presented by Paul Shaw

8:00PM
9:00AM– Glyph Kitchen – Alphabet Sauce and
5:00PM other Typographic Condiments
Presented by Carl Crossgrove, George 		
Ryan, Elizabeth Nelson-Smith, and
Lynne O’Brien
			

The Third Annual Typophile 		
Film Festival – Hyatt Regency

THURSDAY | AUGUST 10
9:00AM– OpenType in FontLab Studio
12:30PM Presented by Adam Twardoch

9:00AM– Gourmet Typography
5:00PM Presented by Ilene Strizver

9:00AM– Designing in FontLab Studio
12:30PM Presented by Adam Twardoch and
Mark Simonson

9:00AM– Engraving, Social Stationery
12:30PM Engraving, and a Microcosmic View 		
of the History of Graphic Design 		
and Typography
Presented by Nancy Sharon Collins
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9:00AM– Font Testing 101
12:30PM Presented by Brenda Lorenzo and
Karen Dupré

9:00AM– Turning Fonts into Cash
12:30PM Presented by David DeWitt,
Monotype Imaging

9:00AM– Arabic Calligraphy/Typography
12:30PM Presented by Mourad and Arlette Boutros

9:00AM– Letterpress – Exquisite Corpse Poem		
12:30PM Presented by Keith Cross

9:00AM– Freeform Calligraphy
12:30PM Presented by Richard Lipton

1:30PM–
5:00PM

Font Families in FontLab Studio
Presented by Adam Twardoch and
Thomas Phinney

9:00AM– Illumination
12:30PM Presented by Maryanne Grebenstein

1:30PM–
5:00PM

Introduction to Calligraphy
Presented by Maryanne Grebenstein

1:30PM–
5:00PM

Letterpress – Tag-Team Poster Art
Presented by Keith Cross
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9:00AM– Letterpress – Victorian Ransom Note
12:30PM Presented by Al Gowan

9:30AM– A Boston Calligraphy Discovery
12:30PM Walking tour led by Margaret Shepherd

10:00AM– Engraving and Its Relationship to
NOON
the Evolution of Typography and
Graphic Design – Fogg Art Museum, 		
Harvard University, Cambridge
Presented by Marjorie Cohn and
Nancy Sharon Collins

1:30PM

The Wonderful World of
William Addison Dwiggins

5:15PM

Announcement of
TypeCon2007 Venue

1:30PM–
6:00PM

Type and Design Education Forum –
Hyatt Regency
Featuring James Craig, Ilene Strizver, 		
Mark Jamra, Audrey Bennett, Laura Franz,
Gillian Mothersill, John McMillan,
John Sherman, and Norbert Florendo

5:00PM– For the Love of Letters:
8:00
25 Years of Letterpress Printing
at Massachusetts College of Art
Opening in the Tower Gallery,
MassArt

8:00PM

Opening Night Festivities and
Presentations – Hyatt Regency
Featuring Allan Haley, Anna Chagnon, 		
David Berlow and Mike Parker

SATURDAY | AUGUST 11

FRIDAY | AUGUST 11

9:00AM– Exhibits and Marketplace Open –
4:00PM Hyatt Regency

9:00AM

Main Program Begins with
Welcome and Announcements – 		
Hyatt Regency

9:15AM

What If You Had to Read
Right to Left?
Presented by Dave Farey and
Mourad Boutros

9:00AM– Exhibits and Marketplace Open –
6:00PM Hyatt Regency

9:00AM

Main Program Begins with
Welcome and Announcements –
Hyatt Regency

9:15AM

Type as Art
Presented by Kit Hinrichs

10:00AM Typographic Encounters
Presented by Robin Williams

10:45AM

10:45AM

Break

11:15AM

Type in 20, Part I
Presented by Nick Benson, Brian Sooy,
Joe Kowalski, and Kevin McGinnis

12:15PM

Combining Type and Image
Presented by Nancy Skolos and
Tom Wedell

1:00PM

Break for lunch on your own

Break

11:15AM Demystifying Font Management
in OS X
Featuring Peter Lofting, Halstead York,
Bruno Steinert, Stephen Coles, and
Kent Lew

12:15PM

10:00AM Font Embedding and the Web
Featuring Chris Lilley, Simon Daniels,
Peter Lofting, and Thomas Phinney

Break for lunch on your own
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2:15PM

Typography in Publications
Featuring Ronn Campisi, Matthew Carter,
James Montalbano, David Berlow, and
John D. Berry

3:00PM

GAME FACE | Xbox 360 and the
Brand Inside
Presented by Steve Matteson

3:45PM

Break and tour of the Masscribes 		
20th Anniversary Calligraphy Show

4:15PM

5:00PM

8:00PM

Natural: The Life and Work of
Adrian Frutiger
Featuring Jon Coltz, Tiffany Wardle,
Laurence Penney, Mark Simonson,
Mike Parker, Bruno Steinert, and
Akira Kobayashi

11:00AM

Type in 20, Part II
Presented by Brian Pierce, Samuel Pease,
Gillian Mothersill, Clif Stoltze, and
Roy Burns

NOON

Break for lunch on your own

1:30PM

Personal Form: Expressionistic
Writing and the Cultivated Accident
in Type Design and Letterform 		
Education
Presented by Mark Jamra

2:15PM

Creating “Williams Caslon”: A Digital
Interpretation of Caslon Old Face
Presented by William Berkson

3:00PM

Break

3:30PM

Principled Pleasure:
Presswork in PDX
Presented by Megan O’Connell

4:15PM

Gutenberg’s Box or How
Johan Genzfleisch Invented the
Parking Space
Presented by George Thompson

Wicked, a social event sponsored by
Monotype Imaging – Hyatt Regency

10:00AM– Exhibits and Marketplace Open –
6:00PM Hyatt Regency

10:00AM Main Program Begins with
Welcome and Announcements –
Hyatt Regency

TYPECON 2006: THE BOSTON T PARTY

Thousands of Tiny Drawings
Presented by Cyrus Highsmith

Typography for Mobile Phone
Devices: The Design of the
QUALCOMM Sans Font Family
Presented by Jared Benson and
Christian Robertson

SUNDAY | AUGUST 13
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10:15AM

6:00PM Closing Night Celebration –
Field Trip to the Museum of Printing
in North Andover
Featuring Gardner LePoer, Louis Rosenblum,
Mike Parker, and Lawrence Oppenberg

Schedule

Wednesday

FULL-DAY
OPTIONAL
WORKSHOPS
9:00–5:00

Digital Font Production 101
Presented by Jim Lyles, Sue Zafarana, and Steve Zafarana, Bitstream

Digital Font Production 101 is an entry-level workshop aimed at the beginning type designer
looking to develop basic font production skills. The focus will be on preparing an existing
typeface design for font production. Topics covered in the workshop will include basic
preparation of artwork, the fundamentals of letter fitting and kerning, an overview of
hinting, and a general guide for font generation. FontLab Studio will be used for demonstration purposes. One-on-one assistance will be available, but familiarity with the tool
is recommended.
Each workshop attendee will receive a signed copy of the latest edition of the essential
reference book, Learn FontLab Fast, by Leslie Cabarga.

Glyph Kitchen – Alphabet Sauce and other
Typographic Condiments
Presented by Carl Crossgrove , George Ryan, Elizabeth Nelson-Smith, and Lynne O’Brien,
Monotype Imaging

The glyph kitchen is a place for exploring type in a variety of media. Forget the technological side of type design and return to the physical element of making letters, ornaments,
words, and sentences – anything typographic. Explore a large and luscious variety of media
and tools, and free your creative impulses. Here’s a little taste of the ingredients you’ll be
working with: paint, foam brushes, sponges, Styrofoam, cut and torn paper; potatoes and
carrots; string and yarn; light and shadow; leaves, grass, bamboo, and sticks; tape, nails,
ink, clay, sand, beads, and wire.
Dress for a mess, and get ready to get your hands dirty!

Gourmet Typography
Presented by Ilene Strizver, The Type Studio

Take control of your type instead of letting it control you! Ilene Strizver’s workshop focuses
on learning and applying the typographic skills and aesthetics rarely taught in schools or
fully understood by professionals. Learn how to “see” like you’ve never seen before.
Topics covered include:
n What makes a good typeface?
n The ten worst typographic typos
n Eight tips to more professional typography
n Kerning demystified
This workshop is geared towards both graphic designers and type designers alike.
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Wednesday

HALF-DAY
OPTIONAL
WORKSHOPS
9:00–12:30

Designing in FontLab Studio
Presented by Adam Twardoch, FontLab Ltd., and Mark Simonson,
Mark Simonson Studio

This workshop will focus on different tools and strategies when designing type. We will
discuss different ways to create letterforms, including scanning existing artwork,
automatic and manual tracing, and drawing outlines using digital tools. We will work
with Photoshop, Illustrator, ScanFont, and FontLab Studio to design glyphs. We will then
extend the character set using composites glyphs and review various letterspacing and
kerning techniques, using class kerning in FontLab Studio.
Workshop attendees should have basic knowledge of font technology (for example, what
are glyphs, sidebearings, and kerning pairs?), and at least some initial experience with
FontLab Studio 5. It is recommended that participants read Learn FontLab Fast by Leslie
Cabarga before attending this workshop. Copies of the book will also be available for sale
during the class. Participants will be asked to complete some exercises.

Engraving, Social Stationery Engraving, and a Microcosmic
View of the History of Graphic Design and Typography
Presented by Nancy Sharon Collins

The traditional styles of the hand-engraved social stationery trade are a miniature
version of the evolution of typography and graphic design (think monograms, calling
cards, and Edith Wharton).
Specimens of vintage monograms, lettering styles, and engraving will be on display –
workshop attendees will learn to make new symbols and letterforms using these historic
pieces as inspiration. By tracing, combining, and retracing existing forms, new forms will
be made.
Real tools of the trade will be provided so that all attendees can try their hand with a
“graver” (or “burin”). This is very important – participants will be better able to appreciate
the process by actually being able to feel the “cut” as a line or letterform was made in
this elegant, almost lost art.

Letterpress – Exquisite Corpse Poem
Presented by Keith Cross, Milk Row Studio

This workshop is an introduction to manual typesetting and letterpress printing. You’ll
compose text with existing typefaces in our collection and print an “Exquisite Corpse”
poem on one of three Vandercook proof presses.
What is exquisite corpse? http://www.exquisitecorpse.com/definition.html
In preparation for this session, please be thinking of a couple lines of text – a short quip,
phrase, words, idea, or something else to typeset during the workshop. It can be lines
from a poem, words you enjoy, or you can make it up on the spot. We won’t have much
time to ponder the perfect wording – you’ll be too busy typesetting and asking questions.
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HALF-DAY
OPTIONAL
WORKSHOPS
1:30–5:00

Font Families in FontLab Studio
Presented by Thomas Phinney, Adobe Systems, and Adam Twardoch, FontLab Ltd.

This workshop will concentrate on the issue of creating font families with many styles.
While the Multiple Master format is no longer popular as a shipping font format, it is still
useful as a type design tool. Therefore, we will discuss basics of Multiple Master design
and present the Multiple Master aspects of the FontLab Studio user interface. We will
demonstrate techniques for creating additional styles using the node interpolation tool,
anisotropic interpolation, and some other tricks. We will discuss some common traps and
problems when using MM as a design aid. Finally, we will focus on coordinating some
technical font parameters within a family (including family naming and vertical metrics).
Workshop attendees should have intermediate experience with FontLab Studio 5 and be
reasonably confident with Bezier drawing tools. Participants should also have intermediate understanding of font technology (what is Unicode, Type 1, OpenType, interpolation,
etc.?). It is recommended that participants read Learn FontLab Fast by Leslie Cabarga
before attending this workshop. Participants will be asked to complete some exercises
during the workshop.

Introduction to Calligraphy
Presented by Maryanne Grebenstein, The Abbey Studio

This workshop is for people with lots of interest in calligraphy but little or no experience
in broad-edged pen lettering. We will start at the very beginning and explain pen angle,
pen scale, and letter slope. We’ll move on to pencil-made skeletal letter shapes of the
italic alphabet and then begin making the letters with pen and ink. The concepts taught
in this workshop are the basics for all broad-edged pen lettering styles and can be
adapted for lettering in the Uncial, Carolingian, Foundational, and Gothic styles.
Participation in Maryanne’s Illumination Workshop will enhance this class experience.

Letterpress – Tag-Team Poster Art
Presented by Keith Cross, Milk Row Studio

No holds barred! Grab your title belt and get on over to the shop for a three-team, sixcolor run, letterpress poster melee. Learn how to quickly change colors on press with no
wash-up. Set-it-and-print-it techniques escape the referee’s call on “delay of match.”
Grapple with composition and win with magnets. Concealing your identity is optional.
See you there!
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Wednesday

PROGRAM
SCHEDULE
10:00–1:00

4:00–7:00

A Typographic Tour of Cambridge and Boston
Presented by Paul Shaw

An introductory tour of environmental lettering in Cambridge and Boston with stops at
locations (or what is left of them) associated with W.A. Dwiggins, D.B. Updike, and other
Boston typographic luminaries. The tour begins at Harvard University and its surrounding
area in Cambridge before a T-ride to Boston to see sites around City Hall and the State
Capitol associated with the Boston printing and design community. The tour ends with
a look at the area between Arlington Street and Copley Square.

An Introduction to WAD: A Look at Selected Materials from
the Dwiggins Collections at the Boston Public Library
Presented by Paul Shaw

This afternoon features a guided visit to the Dwiggins Rooms and Dwiggins Collections
at the Boston Public Library. Attendees will view his marionettes and artifacts from his
studio, then have an opportunity to view examples of his calligraphy and lettering,
illustration, decoration, magazine design, book design, and, naturally, type design. The
material selected will cover Dwiggins’ entire career from c. 1900 until his death in 1956.

8:00PM

The Third Annual Typophile Film Festival
Hyatt Regency
Produced by Punchcut and presented Typophile and the Society of
Typographic Aficionados

The Typophile Film Festival is a celebration of typography in motion – a showcase of
short films that are inspiring, educational, experimental and humorous. The festival
affords its audience a unique opportunity to see motion design in which type is the star.
Standouts this year include John Langdon’s alternate opening credits for The Da Vinci
Code, new work by Blur, Convert, and MK12, and Gary Butcher’s animated homage to
Josef Müller-Brockmann. Past festivals included shorts by the Font Bureau, Motion
Theory, Trollbäck and Co, and WeWorkForThem.
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Thursday

HALF-DAY
OPTIONAL
WORKSHOPS
9:00–12:30

OpenType in FontLab Studio
Presented by Adam Twardoch, FontLab Ltd.

This workshop will focus on developing OpenType fonts. We will discuss planning
character sets, glyph naming, and encoding. We will demonstrate some tricks to help
when creating glyphs for large character sets (using Multiple Master, composites, anchors,
and blending). Finally, we will develop some OpenType Layout features in FontLab
Studio and in Microsoft VOLT.
Workshop attendees should have intermediate experience with FontLab Studio 5.
Participants should also have an intermediate understanding of font technology (what
is Unicode, Type 1, OpenType, etc.?). It is recommended that participants read Learn
FontLab Fast by Leslie Cabarga before attending this workshop. Participants will be
asked to complete some exercises during the workshop.

Font Testing 101
Presented by Brenda Lorenzo and Karen Dupré, Monotype Imaging

Now that you’ve created a wonderful new font, how do you confirm that it will work on
the intended platforms and applications? Does it install? Does it display and print? Do
advanced features work as expected?
This workshop will explore how to test your fonts to ensure that they will perform well in
various operating systems, popular applications, and printers. With over 45 years
(combined) of font testing experience, Brenda and Karen will discuss test processes and
readily available tools for font testing. Sample templates for several popular desktop
publishing and word processing applications will be included on a handout CD for
attendees to take home. If you are confused about testing your fonts, try this workshop!
“Testing is the process of comparing the invisible to the ambiguous, so as to avoid the
unthinkable happening to the anonymous.” by James Bach
http://www.satisfice.com

Turning Fonts into Cash
Presented by David DeWitt, Monotype Imaging

How do you know if you’ve created a great font?
If it’s beautiful? Well, yes.
If it met the design brief? Yup, that too.
n If it’s distinctive? Sure, that helps.
n The real clue? If it sells!
n
n

This workshop is about how to market, promote and sell your fonts. It’s a “deep dive” into
the business of making money with fonts. David DeWitt is the guy that is ultimately
responsible for the success of the Fonts.com website. He will take you through the
strategies of font marketing, promotion, pricing, and placement of fonts. You’ll learn how
to create market awareness for your designs, the best way to launch new fonts, and how
to create a buzz. You will also find out the best ways to take advantage of font distributors, the trade press, and the web.
If you want to get the inside track on making your fonts successful, this is the workshop
for you!
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Thursday

HALF-DAY
OPTIONAL
WORKSHOPS
1:30–5:00

Arabic Calligraphy/Typography
Presented by Mourad and Arlette Boutros, Boutros International

This workshop focuses on the development of the Arabic script. The Boutros team will
offer a continuous demonstration on how to take calligraphy from the bamboo stage to
the computer, and show different styles of calligraphy. The demonstration will include
writing Arabic calligraphy using traditional bamboo and ink as well as other writing
utensils like magic markers. After the demonstrations, attendees will be given the
opportunity to try their hand at the techniques they have learned. Mourad will also offer
a keepsake of personalized Arabic writing to each attendee.

Freeform Calligraphy
Presented by Richard Lipton, LiptonDesign / The Font Bureau, Inc.

This workshop will focus on a series of playful warm-up exercises. We’ll have fun making
large, sweeping freeform calligraphic marks using a wide variety of writing tools on huge
pieces of paper taped to the walls. They say the rehearsal can be better than the
performance, as there is no pressure to make things exactly right. We’ll take risks, make
grand mistakes, and revel in them. These exercises can only help your more polished work.
In the end, we’ll all take the same quote and see what happens as we treat it like a
gesture drawing and search for the essence of the letters. Some experience is always
helpful, though none is necessary to take this workshop.

Illumination
Presented by Maryanne Grebenstein, The Abbey Studio

This workshop will provide a quick introduction to manuscript illumination and the
making of historiated initial capital letters. We will experiment with gold paint and
gouache and design letters reminiscent of medieval and Renaissance manuscripts.
Discussion and demonstration of the use and application of gold leaf on vellum will be
part of this workshop. Supplies will be on hand for use during the workshop, but
participants are encouraged to bring their own materials if they wish. Participation in
Maryanne’s Introduction to Calligraphy class will enhance this workshop experience.

Letterpress – Victorian Ransom Note
Presented by Al Gowan

Working with hand-set type is like cooking with leftovers. After unlimited choices of
digital type and images, a half-empty bin of letters seems daunting. But limitations have
produced the greatest recipes. Each participant will produce a printed ransom note,
combining wood type, metal type, and Victorian ornaments from our collection.
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PROGRAM
SCHEDULE
9:30–12:30

10:00–NOON

A Boston Calligraphy Discovery
Presented by Margaret Shepherd

This guided walk along Boston’s “calligraphy trail” is a tour of the alphabet – the stylized
letters on local buildings, monuments, and plaques, starting with an “A “ in the Boston
Public Library’s Rare Books Department and ending with a “Z” in the Central Burial
Ground on Boston Common.

Engraving and Its Relationship to the Evolution of
Typography and Graphic Design
Fogg Art Museum, Harvard University
Presented by Marjorie Cohn and Nancy Sharon Collins

Attendees will view actual engravings from the collection of the Fogg Art Museum,
discuss the history and the process of engraving, and examine the nature of the “cut” as a
line or form is made in this elegant, almost lost art. Part of this discussion will be the
influence of engraving on the origins of graphic design and typography. The remainder of
the session will be in the enjoyment of magnificent examples of works of art on paper.

9:30–12:30

Type and Design Education Forum
Hyatt Regency

A series of presentations and discussions on type and design education, featuring
James Craig, Designing with Type, Ilene Strizver, The Type Studio, Mark Jamra, Type
Culture, Audrey Bennett, Rensselaer Polytechnic Institute, Laura Franz, University of
Massachusetts Dartmouth, Gillian Mothersill, Ryerson University, John McMillan, ISTD,
John Sherman, Notre Dame University, and Norbert Florendo. Audience participation
is welcome and encouraged. Sponsored by SOTA.

8:00PM

Opening Night Festivities and Presentations
Hyatt Regency
Featuring Allan Haley, Monotype Imaging, Anna Chagnon, Bitstream, and
David Berlow and Mike Parker, Font Bureau, Inc.

The official opening night of TypeCon2006 features a celebration of the history and
current state of type in Boston. Sponsored by Headline Sponsor Bitstream.
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Friday

9:00–6:00

Exhibits and Marketplace Open
Hyatt Regency

9:00

Main Program Begins with Welcome and Announcements
Hyatt Regency

9:15

Type as Art
Presented by Kit Hinrichs, Pentagram Partners

Design legend Kit Hinrichs discusses his view on type as art, its critical function in
communications, and how it relates to design and advertising past and present.

10:00

Typographic Encounters
Presented by Robin Williams

The author of The Mac is Not a Typewriter and How to Boss Your Fonts Around reveals
the intimate details of her love affair with all things typographic.

10:45
11:15

Break
Demystifying Font Management in OS X
Featuring Peter Lofting, Apple Computer, Halstead York, Extensis, Bruno Steinert,
Linotype, Stephen Coles, FontShop/Typographica, and moderator Kent Lew

This panel discussion explores the state of font management in the latest incarnation
of the Macintosh operating system. These experts in developing font management tools
and the use and critique thereof will discuss best practices and other aspects of this
often-tricky part of the production process. Audience participation is welcome and
encouraged.

12:15
1:30

Break for lunch on your own
The Wonderful World of William Addison Dwiggins
Kent Lew, Tiffany Wardle, Bruce Kennett, Paul Shaw, Akira Kobayashi, Linotype, John
“Fud” Benson, the John Stevens Shop, and Sibylle Hagmann, Kontour.

This special session features a series of presentations and discussions about the one of
America’s best-loved designers and typographers. William Addison Dwiggins was a book
artist, type designer, graphic artist, puppet-maker, and so much more. A Renaissance
man for the twentieth century, WAD has inspired innovative work from designers
worldwide. This celebration will showcase his life and work, and that of those who
happily follow in his footsteps.

5:15

Announcement of TypeCon2007 Venue
The well-kept secret of the next TypeCon location is revealed.
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Saturday

9:00–6:00

Exhibits and Marketplace Open
Hyatt Regency

9:00

Main Program Begins with Welcome and Announcements
Hyatt Regency

9:15

What If You Had to Read Right to Left?
Dave Farey, Housestyle Graphics, and Mourad Boutros, Boutros International

Arabic scripts have developed along totally different lines than Latin forms and are more
free-flowing and expressive. Arabic type design owes nearly everything to the heritage
of calligraphy, more so than Western alphabets, but the restraints and technologies exist
in any language. In the twenty-first century, Arabic and Latin alphabets are shown
together in diverse media. The increasing demand for information between cultures can
be improved, however marginally, by developing sympathetic letterforms that have
Insijam, or visual harmony. Examples will be shown so that non-Arabic designers can
avoid the pitfalls of multi-language use, and so respect the cultural nuances.

10:00

Font Embedding and the Web
Featuring Chris Lilley, World Wide Web Consortium, Simon Daniels, Microsoft,
Peter Lofting, Apple Computer, and Thomas Phinney, Adobe

It’s been more than ten years since web browsers first started to support typeface
specification in web pages. During that time, however, progress in bringing advanced
typography to the web has been painfully slow. Font embedding solutions have gained
little traction in HTML, and web page designers have settled for specifying commonly
installed system fonts, or used alternative formats such as SVG or Flash to realize their
typographic layouts. However, 2006 has seen some renewed interest in this area, with
CSS pioneer Håkon Wium Lie proposing that browser-makers fully implement the CSS
font specification by letting raw, unprotected font files be linked to pages. Lie favors
revising the CSS spec to allow “zipped” font collections to be linked to web pages,
potentially opening up the large library of freeware fonts to web page designers. With
type designers, web page designers, and standards bodies still far apart on this issue, this
panel of experts will explore the prospects for Lie’s proposal and discuss alternatives.

10:45
11:15

Break
Type in 20, Part I: a series of mini-presentations
Presented by Nick Benson, the John Stevenson Shop, Brian Sooy, Altered Ego Fonts,
and Joe Kowalski and Kevin McGinnis, Harmonix.

1) Timeless. Stone carver Nicholas Benson earned his stripes as a letter carver as an
apprentice to his father, John “Fud” Benson. Here, Nicholas discusses his work on the
National World War II Memorial inscriptions in Washington, DC.
2) A curious obsession: vintage typewriter ribbon tins and automobile type. Typewriter
ribbons tins (remember typewriters?) and vintage automobiles displayed exquisite
examples of typography and hand lettering. Gain inspiration as Brian Sooy shares these
miniature works of advertising art and examples of “moving type” found on classic and
vintage automobiles.
3) Restraints and Freedoms: typography in gaming. Typography in gaming is both a
technical challenge and a rewarding experience. The Harmonix team will discuss the
benefits and shortcomings of typography within the game engine. Watch for examples of
how they create and animate fonts in their music-based video games.
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Saturday
12:15

Combining Type and Image
Presented by Nancy Skolos and Tom Wedell, Skolos/Wedell

This session examines the creative dynamics at work in joining words with pictures.

1:00

Break for lunch on your own

2:15

Typography in Publications
Featuring Ronn Campisi, Ronn Campisi Design, Matthew Carter, Carter and Cone,
James Montalbano, Terminal Design, David Berlow, Font Bureau, and moderator
John D. Berry, John D. Berry Design

This panel discussion delves into the art and science of producing and using type and
typography for publications. These leaders in the field will explore custom type for
magazines and newspapers and the challenges facing type designers, type buyers, and
end users involved in visual mass communications.

3:00

GAME FACE | Xbox 360 and the Brand Inside
Presented by Steve Matteson, Ascender Corporation

The Xbox 360 game platform was released with a great deal of fanfare surrounding its
new product design and user interface. The developers saw the need for a tight brand
consistency with print, packaging, and product interface, and chose to commission a new
typeface family for use throughout the brand. Steve presents the path to the Xbox 360’s
new look from the type designer’s perspective: the evolution of the product, the design
brief, the creative process, and the unique challenges of developing a font for less than
optimal screen displays.

3:45
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Break and Tour of the Masscribes 20th Anniversary
Calligraphy Show

4:15

Typography for Mobile Phone Devices: The Design of the
QUALCOMM Sans Font Family
Presented by Jared Benson and Christian Robertson, Punchcut

Punchcut discusses its work developing a typographic strategy for QUALCOMM’s custom
user interfaces within its mobile operating system and applications. The strategy’s first
tangible expression was the design of a custom family of sans serif fonts to be used in
QUALCOMM mobile user interfaces. The project entailed assessing the impact of mobile
devices on digital typography, identifying key requirements that would guide the design
and application of QUALCOMM’s custom interface font family, designing to meet
business and customer needs within tight technical constraints, and testing to validate
design decisions.

5:00

Natural: The Life and Work of Adrian Frutiger
A tribute to Swiss typographic great Adrian Frutiger. Presenters include Jon Coltz, daidala,
Tiffany Wardle, Mark Simonson, Mark Simonson Studio, Mike Parker, Font Bureau, and
Bruno Steinert and Akira Kobayashi, Linotype.

8:00

Wicked
Hyatt Regency

Groove on your love for type with an evening of music, drinking, and dancing. Break out
the velvet hip-huggers, tie-dye, and platform shoes and indulge in a late 60s/early 70s
blast from the past. Blow your mind at the annual Type Quiz with hosts and quizmasters
Allan Haley and Paul Shaw, who’ll have some heavy prizes for this year’s winners. DJs Joe
and Jared provide the outta site soundtrack to this evening of wicked retro cool.
Sponsored by Headline Sponsor Monotype Imaging. Can you dig it?

BOSTON | AUGUST 9–13, 2006

17

Sunday

10:00–4:00

Exhibits and Marketplace Open
Hyatt Regency

10:00

Main Program Begins with Welcome and Announcements
Hyatt Regency

10:00–4:00

Thousands of Tiny Drawings
Presented by Cyrus Highsmith, Font Bureau, Inc.

Stephen King says he when he writes, he likes to “put a group of characters in a
predicament and then watch them try to work themselves free. Characters do things in
their own way.” Typefaces can behave in a similar way. After awhile, a good typeface
takes on a life of its own, and the designer watches what happens as the letters develop
and then make their way into the world.

11:00

Type in 20, Part II: a series of mini-presentations
Presented by Brian Pierce and Samuel Pease, Sasaki Associates, Gillian Mothersill,
Ryerson University, and Clif Stoltze and Roy Burns, Stoltze Design.

1) Signs, everywhere. The Sasaki team is noted for their prize-winning plan for the 2008
Beijing Olympic Green. As a complement to their architectural and urban planning work,
Sasaki promotes the creation of aesthetically pleasing integrated wayfinding that
actually does what’s it supposed to do – help people get where they need to be.
2) Upper/Lower. Gillian Mothersill’s project is pictorial in nature and investigates the
use of uppercase letters in unexpected situations (a recent example is the movie poster
for Meet the Fokkers).
3) StereoType: A Compilation of Music Typography. StereoType is a speedy survey of
over 30 years of high notes in music packaging design (with an emphasis on typography),
and will feature inspiring favorites from Clif and Roy’s own LP/CD collections, as well as a
few “top fives” of notable and notorious music typography. They will also discuss some of
Stoltze Design’s projects for the music industry, and conclude with their thoughts on the
state of music typography in the era of digital downloads.

NOON
1:30

Break for lunch on your own
Personal Form: Expressionistic-Interpretive Writing in
Type Design and Letterform Education
Presented by Mark Jamra, Type Culture

This presentation begins by looking at the ideas and teachings of the German writing
master Martin Andersch (1921–1994). A few heads in the US were turned when his first
book was translated and introduced here in 1989; it is clearly not the Zapf/Hoefer/
Reynolds-inspired approach to calligraphy prevalent in the United States. His interpretive
writing is not widely known in North America, and this presentation will provide the
audience with a brief look at it and then show examples of work from Andersch’s evening
classes and typefaces that have been influenced by this approach. This session will also
look at work from the type/letterform design classes at Maine College of Art, which have
also been inspired by Andersch’s method.
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2:15

Reviving Caslon
Presented by William Berkson

Caslon was the first typeface ever to be revived, and has probably been the most often
revived. It has been praised by printers as having a unique combination of qualities:
highly readable, unpretentious, and authoritative. “When in doubt, use Caslon,” it’s said.
But Caslon has also been criticized by designers as a collection of mistakes, incoherent,
pedestrian, and sloppy. In addition, for over a century, Caslon revivals have been
accompanied by claims of authenticity, whereas in fact all have included varied and
questionable “improvements.” William will describe the unique challenge of reviving
Caslon in light of his experience developing Williams Caslon, a face designed to better
capture the readability, friendliness, and authority of Caslon for modern presses and
today’s readers.

3:00

Break

3:30

Principled Pleasure: Presswork in PDX
Presented by Megan O’Connell, The Dead Skin Press

Acknowledging the fact that the world of commerce often relies upon a barrage of visual
clutter, a handful of practitioners have gained prominence through innovative typography and an ability to support efforts that are not solely consumed by the bottom line.
Relying upon the honest use of materials and means, their aesthetic activates the eye
and galvanizes communities in search of the uncharted. In such output, much of which
is letterpress printed, texts perform in fresh ways. Never exclusionary, the presswork
of Portland’s creatives invokes sustainability, fair trade, and a synergy around all things
essential to a thriving urban center. “Keep Portland Weird” or “Portland Happens,”
epigrams of the locals, resonate with this particular spirit of independence and
experimentation.

4:15

Gutenberg’s Box or How Johan Genzfleisch Invented
the Parking Space
Presented by George Thompson, No Bodoni Typography

Gutenberg’s development of the printing process involved a new way of thinking about
three-dimensional space. His understanding of space has given the modern world the
ability to conceive of space in a variety of abstract ways, making it possible for people to
parallel park between two white lines on pavement.

6:00

Closing Night Celebration
Field Trip to the Museum of Printing in North Andover
Featuring Gardner LePoer and Louis Rosenblum, Museum of Printing, Mike Parker,
Font Bureau, Inc., and Lawrence Oppenberg, Galápagos Design

TypeCon winds down in historic fashion with a trip to the Museum of Printing in North
Andover. Board the bus and get out of the city for a few hours of fun. A casual dinner and
cold beverages accompany such activities as short presentations about the Museum’s
amazing collections (including the original drawings of the complete Merganthaler font
library) and impromptu demos at the hot metal machines.
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Speakers

Audrey Bennett
Associate Professor of Graphics, Department of Language,
Literature, and Communication at Rensselaer
Polytechnic Institute
WWW.RPI.EDU/~BENNETT

Audrey Bennett is a CAA Professional Development Fellow and Associate Professor of
Graphics in the Department of Language, Literature, and Communication at Rensselaer
Polytechnic Institute. She teaches graphics courses to interdisciplinary graduate and
undergraduate students. Audrey is editor of Design Studies: Theory and Research in
Graphic Design, to be published by Princeton Architectural Press this month. Her articles
have been published in Design Issues, Journal of Design Research, Visible Language, The
Journal of Graphic Design, and The Education of a Graphic Designer. She holds an MFA
in graphic design from Yale School of Art.

Jared Benson
Creative Director, Punchcut / Typophile
WWW.PUNCHCUT.COM / WWW.TYPOPHILE.COM

Under Jared Benson’s creative direction, Punchcut helps clients envision and create nextgeneration interfaces. With a passion for mobile technology and a talent for creating
rich, intuitive interfaces, Jared’s leadership ensures Punchcut is helping define the rapidly
evolving landscape of mobile user experience design. Jared is committed to the design
community. He was invited by Erik Spiekermann to sit on FontShop’s type selection board,
and co-founded Typophile, the online community for type enthusiasts. He has designed
user interfaces and typefaces for brands like Qualcomm, Mobile ESPN, HP, Mazda, Verisign and Sun. Jared’s first font was sold from a vending machine.

John Benson
Sculptor and Letter Carver,
Retired from The John Stevens Shop, 1996
WWW.JOHNSTEVENSSHOP.COM

John Benson was born in 1939, son of John Howard Benson, noted lettering artist and
owner of the historic John Stevens Shop. Apprenticed to his father in 1955, he began
working full time at the shop in 1961 after earning a degree in sculpture at the Rhode
Island School of Design (RISD). Through four decades, he continued the memorial work
that the shop was known for, and developed its involvement with monumental lettering
on architecture. He left the shop in 1996, fulfilled two large lettering architectural commissions as an independent, and, in 2000, returned to the fulltime practice of sculpture
at his studio in Newport.

Nicholas Benson
President, The John Stevens Shop
WWW.JOHNSTEVENSSHOP.COM

Nicholas Benson owns and operates The John Stevens Shop. Founded in 1705, the shop
specializes in the design and carving of lettering in stone. Benson began an apprenticeship with his father, John Everett Benson, in 1979. He attended the State University of
New York at Purchase in 1984. The following year, he attended the Kunst Gewebe Schule
in Basel, Switzerland, to study calligraphy and letterform design. In 1993, the ownership and management of the shop was transferred to Nicholas from his father. His work
includes the New Century Fund inscription, National Gallery of Art, West Building,
Washington, DC; Benefactors Tablet, and North façade inscription, John Carter Brown
Library, Brown University, Providence; the Georgia O’Keeffe Museum Tablet, Santa Fe;
and the National World War II Memorial Inscriptions, Washington, DC.
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William Berkson			
WWW.MENTSH.COM

William Berkson is a writer and Jewish educator. He completed his PhD in history and
philosophy of science at London University under Karl Popper. As a teen, he became an
amateur printer under the influence of his late uncle J. Ben Lieberman, founder of the
American Printing Historical Society. The typophilia virus was dormant in him for many
years until he discovered Typophile.com – it then became rampant. William is now
working feverishly to complete a new revival of Caslon for Font Bureau.

David Berlow
Founder, The Font Bureau, Inc.
WWW.FONTBUREAU.COM

David Berlow entered the type industry in 1978 as a letter designer for the respected
Mergenthaler, Linotype, Stempel, and Haas typefoundries. He joined the newly formed
digital type supplier, Bitstream, Inc., in 1982. After Berlow left Bitstream in 1989, he
founded The Font Bureau, Inc., with Roger Black. Font Bureau has developed more than
500 new and revised type designs for The Chicago Tribune, The Wall Street Journal,
Entertainment Weekly, Newsweek, Esquire, Rolling Stone, Hewlett Packard, and others,
with OEM work for Apple Computer Inc. and Microsoft Corporation. The Font Bureau
Retail Library consists mostly of original designs and now includes over 700 typefaces.
Berlow is a member of the New York Type Directors Club (TDC) and the Association
Typographique International (ATypI), and remains, to this day, active in typeface design.

John D. Berry
Editor and Typographer, John D. Berry Design
HOME.EARTHLINK.NET/~TYPOGRAPHER

John D. Berry is an editor and typographer who works both sides of the design/content
divide. He is the former editor and publisher of U&lc (Upper and lower case) and of U&lc
Online. He edited the book Language Culture Type (ATypI/Graphis, 2002), and edited and
designed both Contemporary newspaper design (Mark Batty Publisher, 2004) and U&lc:
influencing design & typography (Mark Batty Publisher, 2005). John has made a career
for more than 25 years in Seattle, New York, and San Francisco as an editor and book
designer. He is a contributing editor to Creativepro.com, where he writes a regular column
about graphic design and typography; he writes and consults extensively on typography,
and he has won numerous awards for his book designs. He lives in Seattle, while spending
a good deal of time in San Francisco and New York.

Arlette Boutros
Partner, Boutros International
WWW.BOUTROSFONTS.COM

Arlette Boutros graduated in interior design from the International College in Lebanon in
1974 before training as a typographer and graphic designer. She has lived in the UK since
1976. Specializing in elegant, intricate and ornate calligraphic designs, Arlette has also
created a number of original Arabic borders and patterns, many of which have been
marketed by Letraset, Epson, Tektronix, OKI, and others. Arlette has created and executed a range of corporate Arabic typefaces for organizations such as Apple Computer,
IBM, The British Council, Al Hayat Group, Laha magazine, Al Arabiya, ART and Rotana
Al Khaleejiah. Arlette’s other creative talents include a range of unique handmade high
quality shawls, and she is the author of a new book about international cuisine with a
Middle Eastern flavor.
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Mourad Boutros
Partner, Boutros International
WWW.BOUTROSFONTS.COM

Mourad Boutros, the author of the newly released book, Arabic for Designers, graduated
in Arabic calligraphy, typography, and design from Al Hayat University in Lebanon in
1968. He left Lebanon in 1976, and has been in the UK ever since, running his own Arabic
creative consultancy specialising in NPD, corporate identity, Arabic calligraphy and
typography. He serves mainly multinational companies such as Kraft General Foods,
Uniliver, DaimlerChrysler, Dunhill, Bosch, Motorola, NCB, Asian Games, and Montblanc.
Mourad is part of the Boutros International team, lecturing on Arabic typography at
international seminars and providing typographic consultancy services to many international and local organizations.

Roy Burns
Design Director, Stoltze Design
WWW.STOLTZE.COM

Roy Burns is design director at Stoltze Design, a multidisciplinary design studio based
in Boston. A native Alabaman, Roy arrived at Stoltze via New York City and Razorfish,
where he served as senior art director for the Off-Air Group. At Stoltze, he’s worked with
a diverse group of clients ranging from educational institutions such as Harvard Business
School, MIT and Massachusetts College of Art, to financial and entertainment companies including Fidelity Investments, EMI Music Group and SONY BMG. His work has been
recognized by How, Print, Step, TDC, AIGA, The Art Directors Club, and the Academy of
Television Arts & Sciences.

Ronn Campisi
Principal, Ronn Campisi Design
WWW.RONNCAMPISI.COM

Ronn Campisi specializes in publication design. He has won many awards for his work.
In 1983, he was the designer and part of the team that won a Pulitzer Prize for a special
Boston Globe magazine section entitled “War and Peace in the Nuclear Age.” His Bostonbased studio, Ronn Campisi Design, currently art directs and designs publications on a
regular basis for Harvard Law School, Smith College, EMC Corporation, Textron, and
RSA Security.

Matthew Carter
Principal, Carter & Cone Type Inc.
WWW.CARTERANDCONE.COM

Matthew Carter is a type designer and principal of Carter & Cone Type Inc., in Cambridge,
Massachusetts. He has been a member of SOTA since its beginning. Type-design crits
with John Downer and Akira Kobayashi have been offered regularly at TypeCon conferences. A book about his work, Typographically speaking, based on a retrospective exhibition, is published by Princeton Architectural Press.

Anna Chagnon
President and Chief Executive Officer, Bitstream Inc.
WWW.BITSTREAM.COM

Anna Chagnon has served as Chief Executive Officer of Bitstream since October 2003 and
as President since August 2000. She has previously served in other positions at Bitstream,
including Executive Vice President, Chief Operating Officer, Chief Financial Officer, and
General Counsel.
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Marjorie B. (Jerry) Cohn
Carl A. Weyerhaeuser Curator of Prints Emerita,
Harvard University Art Museums
Marjorie B. Cohn studied art and art history at Mt. Holyoke and wood engraving at Smith
under Leonard Baskin. She received an A.M. from Radcliffe, and, in 1962, began work
as a paper conservator at Harvard’s Fogg Museum, becoming head conservator of the
Harvard University Art Museums in 1986. In 1989, she became the curator of prints at the
Museums, and, in 1990-1991 and 2002-2003, served as acting director. Marjorie was also
a senior lecturer in Harvard’s Department of History of Art and Architecture, retiring in
2005. Her scholarly interests are in artists’ materials and techniques and the history
of collecting.

Stephen Coles		
FontShop / Typographica
WWW.TYPOGRAPHI.COM / WWW.FONTFEED.COM

When he’s not waxing poetic about new releases for FontShop, Stephen is editor of
the online typography journal Typographica, where he writes about the industry and
moderates the rantings of hundreds of ravenous type freaks. Party tricks: rapid-fire font
identification, apropos music compilations. Stephen is currently dating Motter Femina
after breaking off a long and passionate affair with FF Strada.

Nancy Sharon Collins
Stationer / Graphic Designer / Lecturer SELU, Nancy Sharon
Collins Stationer / Collins Print & Imaging LLC
WWW.NANCYSHARONCOLLINSSTATIONER.COM

Nancy Sharon Collins owned and operated the graphic design firm Nancy Feldman
Studio in New York City from 1978 to 2004. Clients included Clinique, WaterfordWedgwood, Bergdorf Goodman, Prescriptives, Curve fragrance, the Metropolitan Museum
of Art, the Metropolitan Opera Shop, and the Museum of Modern Art. Nancy is a partner
in Collins Print & Imaging, Education Director of AIGA New Orleans, and a Graphic Design
and Typography Lecturer at Southeastern Louisiana University. Her personal research is
hand-engraved social stationery, which is becoming a lost art. On this, one of her favorite
topics, she lectures, designs for private commissions, and works with die engravers and
pressmen across the country.

Jon Coltz		
daidala
WWW.DAIDALA.COM

Jon says: “It’s embarrassingly simple, really: I love type. I haven’t always; it only hit me as
I was writing a paper for grad school. I needed a good lowercase beta, and I realized then
that someone actually had to draw that beta and all the other letters as well. I began to
read and to learn that typefaces have stories; I soon understood that typography is just
as rich and multifaceted as any other branch of study. I don’t design type, and I don’t
have any professional affiliation with it as such; I’m pretty much an interloper. But I hope
someday to become an ex-interloper and to make a real contribution to the field. Until
then, I’ll just be looking over your shoulder.”
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James Craig		
Designing with Type
WWW.DESIGNINGWITHTYPE.COM

James Craig, a well-known author of books on graphic design, was born in Montreal,
Canada. He studied fine arts in Montreal and Paris before coming to the United States.
Craig received his BFA from the Cooper Union and his MFA from Yale University. He was
design director for Watson-Guptill Publications for more than 25 years, and has been
teaching typography at the Cooper Union since 1979. In addition to writing books on typography and giving lectures, James now works fulltime developing the popular website
www.designingwithtype.com. Recently, James – along with his co-author, Irene Scala
– has just completed the fifth edition of Designing with Type and launched a companion
website, www.designingwithtype.com/5. James is a member of the TDC, the New York Art
Directors Club, the Typophiles, and ATypI.

Keith Cross
Milk Row Studio
WWW.MILKROW.COM

Keith Cross is a designer, printer, educator, and principal of Milk Row Studio – a creative
design studio in Worcester, Massachusetts. He offers clients and students alike the
individual attention of a creative professional with traditional hot metal and digital
typography experience and resources. He holds a BFA from the Massachusetts College of
Art in Graphic Design and Printmaking and continues to teach letterpress design/printing
at the MassArt Press. Keith is also a member and former President of The Letterpress
Guild of New England as well as a board member of the Volunteer Lawyers for the Arts
of Massachusetts.

Carl Crossgrove
Type Designer, Monotype Imaging
WWW.MONOTYPEIMAGING.COM

Carl Crossgrove has studied lettering, calligraphy, and hand lettering since he was three.
He studied drawing, printmaking, book arts, and printing, graduating in 1994 from the
Rochester Institute of Technology (RIT) with a degree in printing. He has released several
original typefaces through ITC, Monotype, and Adobe, and now works at Monotype
Imaging as a staff type designer. Carl’s typefaces include Mundo Sans, Reliq, Origami,
Beorcana, and Segoe Script.

Si Daniels
Lead Program Manager for Fonts, Microsoft
WWW.MICROSOFT.COM/TYPOGRAPHY

Si Daniels is a lead program manager in Microsoft’s typography group, based in Redmond,
Washington. He is a graduate of the Typography and Graphic Communication program at
The University of Reading in Berkshire, England.
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David DeWitt		
General Manager, Creative Professional Division,
Monotype Imaging
WWW.FONTS.COM

David DeWitt has been in the font business for over ten years. In that time, as General
Manager of Monotype Imaging’s Creative Professional business unit, he as directed its
growth from a money-losing operation to one that is not only profitable – but also
consistently breaks previous sales records. David understands the business of digital
fonts and how to manage everything from a web storefront to custom font development
for corporate clients. David isn’t a “suit.” He’s a down-to-earth guy that can tell you, in
plain English, how to build and grow a successful type business.

Karen Dupré
Type Quality Assurance Engineer, Monotype Imaging
WWW.MONOTYPEIMAGING.COM

In June 2006, Karen Dupré joined Monotype Imaging as a Type Quality Assurance Engineer. She cut her font-testing teeth during 15 years at Bitstream, where she started in
Tech Support, then moved to Type QA. Karen has tested everything from bitmap fonts to
OpenType with complex language and typographic features. In the distant past, she was
a florist, manager of greenhouses (New Orleans and Houston), and put in a brief stint at
the IRS (Andover) before getting into high tech as a career. Karen and her husband have
been using home computers since thet built their first, a Zenith 100. One of her first jobs
was laying out college newsletters with PageMaker 1.0 under Runtime Windows.

Dave Farey
Letter Repairer, Housestyle Graphics
WWW.HOUSESTYLEGRAPHICS.COM

During Dave Farey’s working life, he has designed fonts for metal, photosetting, and
digital eras. Starting at Letraset in the 1960s creating alphabets for transfer lettering,
his experience led to specialized fonts ranging from TV titles to identities for financial
institutions and hotel chains. Based in London, Dave and Richard Dawson of Housestyle
Graphics also concentrate on editorial design, creating nameplates for many European
titles, including The (Glasgow) Herald, The (Belfast) Telegraph, The (London) Times and
Le Temps (of Switzerland). Among recent font projects: an identity for the University of
Sheffield and the Manchester United Football Club opus. NB, that’s soccer to you.

Norbert Florendo
Norbert Florendo has a BFA from the Cooper Union in New York, where he was a student
of renowned calligrapher Paul Standard and visionary architect John Hejduk. For nearly
14 years, Norbert worked as art director, then ad manager for the Graphic Arts divisions
of Agfa-Compugraphic. He moved up to creative director of their Type Division, having
worldwide responsibility for selecting and developing type designs for Agfa’s high-end
digital imagesetters. During that time, Norbert was an active member of the TDC, having
served as their traveling exhibit chairperson for several years. He also worked with Ed
Benguiat on a custom type project for the design committee of the 1992 Barcelona Summer Olympic Games, and with Otl Aicher in releasing and marketing the Rotis type family
for Agfa. An award-winning designer, Norbert has lectured and written numerous articles
on typography, interactive media and electronic publishing. His interactive interface
designs and intuitive navigational tools have received written plaudits from MacUser,
Home-Office Computing, Publish, and MacWorld magazines.
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Laura Franz
Assistant Professor, Visual Design, University of
Massachusetts Dartmouth
Laura Franz teaches a wide range of type classes (Typography 1, 3, and 4) at UMass
Dartmouth. She works with graduate students focusing on typography, and is responsible
for organizing the program’s type curriculum. Professionally, Laura designs for both print
and the web. Her personal research is related to type design and type/letters in context
of time/place. Laura received her BFA from Western Michigan University and her MDes
from Carnegie Mellon University.

Al Gowan
Letterpress Printer, Author, and Educator
Al Gowan began using letterpress in his design work in the 1960s. He has taught at
Indiana University, Purdue, and at Massachusetts College of Art, where he founded the
graduate design program and twice chaired the Design Department. He is author of five
books, and a Life Member of the Society of Printers, which published his biography and
critical essay T.J. Lyons in 1987.

Maryanne Grebenstein
Calligrapher and Educator, The Abbey Studio
WWW.THEABBEYSTUDIO.COM

Maryanne Grebenstein is a professional calligrapher and owner of The Abbey Studio in
Hingham, MA. She also teaches calligraphy and letterform drawing at MassArt, the North
Bennet Street School (Boston), and in the studio classroom at The Abbey Studio. Her
book, Calligraphy: A Course in Hand Lettering, published by Watson-Guptill Publications,
is scheduled for release September 1.

Sibylle Hagmann
Founder, Kontour
WWW.KONTOUR.COM

After earning a BFA from the Basel School of Design in 1989, Sibylle Hagmann worked as
a designer in Switzerland. She pursued her interests in typography and type design from
a different perspective by completing a MFA at the California Institute of the Arts in 1996.
She was director of graphic design and publications for the USC School of Architecture in
LA, and taught at several southern Californian schools. In 1999, she completed the typeface family Cholla, originally commissioned by Art Center College of Design and released
by Emigre that same year. Cholla was among the winning entries in bukva:raz!‚ the 2002
type design competition of ATypI. She has presented at international conferences,
including TypeCon2003 and Just The Type, a type design conference at the Minneapolis
Institute of Arts in 2001. Sibylle founded her Houston-based design studio Kontour
in 2000, and works for clients such as the CORE Program, the Museum of Fine Arts,
Houston; the Dallas Museum of Art, and USC. The latest result of one of her self-initiated
type design projects is the recently released type family, Odile. Sibylle teaches at the
University of Houston in the graphic communications program.
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Allan Haley
Director of Words & Letters, Monotype Imaging
WWW.MONOTYPEIMAGING.COM

Allan Haley is Director of Words & Letters at Monotype Imaging. He is responsible for
strategic planning and creative implementation of all things related to typeface designs,
and content for the Monotype Imaging and International Typeface Corporation websites.
In addition to his responsibilities at Monotype Imaging, Allan is Chairperson of the
steering committee for AIGA Typography, a past President of the TDC, and the Chairman
of the Board of Directors of SOTA. He is a prolific writer, having written books on type
and graphic communication and hundreds of articles for publications such as U&lc, How,
Dynamic Graphics, and Step-By-Step Graphics.

Theodore E. Harrison
President, Fontlab Ltd.
WWW.FONTLAB.COM

Ted Harrison is co-founder and president of Fontlab Ltd., developers of typography
software. Fontlab was founded in 1992 and, over the years, has become the preeminent
worldwide creator of font design, editing, conversion, and utility software.

Cyrus Highsmith
Senior Designer, The Font Bureau, Inc.
WWW.FONTBUREAU.COM

In 1997, Cyrus Highsmith graduated with honors from RISD and joined the Font Bureau. As
Senior Designer, he concentrates on development of new type series. A faculty member
at RISD, Cyrus teaches typography in the department of Graphic Design. He
lectures and gives workshops across the United States, Mexico, and Europe. In 2001, he
was featured in Print Magazine’s New Visual Artist Review. Cyrus has exhibited his work in
the United States and Europe. His typefaces have won awards in national and international design competitions including bukva:raz!, AIGA, and the TDC.

Kit Hinrichs
Partner, Pentagram Design
WWW.PENTAGRAM.COM

Kit Hinrichs is a partner of the international design firm, Pentagram, and has been an
influential force in graphic design for more than two decades. Included among the
hundreds of projects that he has design directed are the Sony Metreon Entertainment
Complex interior graphics, United Airlines’ Hemispheres Magazine, The Nature Company
identity and catalog (1980s), and countless annual report, corporate identity, packaging, exhibition, editorial, and promotional campaign programs. Kit has taught at the
School of Visual Arts (SVA) in New York and the California College of the Arts (CCA) and
the Academy of Art in San Francisco. His work has been honored and widely published
internationally, and several of his pieces are part of the permanent collection of the
Museum of Modern Art and the Smithsonian Institution’s Cooper-Hewitt Museum. An
avid collector of Stars & Stripes memorabilia, his collection of over 3,000 objects has
been exhibited across the country and in Japan, and presented in the book, Long May She
Wave (published by Ten Speed Press, 2001). Kit is a Fellow, past executive board member
and a 2004 Medalist of AIGA, and a member of the distinguished Alliance Graphique
Internationale. Currently, he serves as a trustee of Art Center College.
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Mark Jamra
Type Designer / Associate Professor, Type Culture
WWW.TYPECULTURE.COM

Mark Jamra is a type designer, typographic consultant, and associate professor at Maine
College of Art. He has designed and produced typefaces for over 20 years and is the
founder of TypeCulture, a digital type foundry and academic resource. He also designs
books, creates documentary films, and is a partner in a collective of communication
designers in Portland. His typefaces include: Alphatier, Expo Sans, ITC Jamille, Latienne,
Tacitus ,and Kinesis, an Adobe Original. Mark has taught graphic design, typography ,and
letterform design at colleges and workshops in the US and Germany. His lettering and
typefaces have been in numerous exhibitions and have been recognized for excellence by
the TDC and ATypI.

Bruce Kennett
Principal, Bruce Kennett Studio
WWW.BRUCEKENNETTSTUDIO.COM

Bruce Kennett lives in an old barn in New Hampshire’s White Mountains, where he designs illustrated books and also works as a photographer, with a special interest in large
landscape photomurals. He studied calligraphy and book design in Austria with Friedrich
Neugebauer, and later translated Neugebauer’s book, The Mystic Art of Written Forms,
into English. A former managing director of The Anthoensen Press, Maine’s book-printing
house, Bruce has lectured for many years about various aspects of printing history and
graphic arts. He is currently writing a biography of W.A. Dwiggins and is delighted to share
some of his discoveries.

Akira Kobayashi
Type Director, Linotype Library GmbH
WWW.LINOTYPE.COM

Akira Kobayashi studied at Musashino Art University in Tokyo, then took a calligraphy
course at the London College of Printing. He took Best of Category and Best of Show for
Clifford in the 1998 U&lc magazine type design competition. Akira was awarded first
prize, text category, for Conrad in Linotype Library’s 3rd International Digital Type Design
Contest. He took honors in the TDC type design competitions in 1998, 1999, 2000, and
2001—for ITC Woodland, ITC Japanese Garden and ITC Silvermoon, FF Clifford, and Linotype Conrad, respectively. Since May 2001, Akira has served as Type Director for Linotype
Library GmbH.

Joe Kowalski		
Harmonix Music
WWW.HARMONIXMUSIC.COM

Joe Kowalski was a film student at MassArt and graduated in 2003, scared and unready
for the real world. Following a multitude of shady freelance dealings, he stumbled into
the video game industry in 2004, and started working for Harmonix as an interface
designer in 2005.
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Gardner LePoer		
Executive Director, The Museum of Printing
WWW.MUSEUMOFPRINTING.COM

Historian and caretaker to a wondrous collection of printing and typographic history,
Gardner LePoer serves as the Executive Director of the Museum of Printing in North
Andover. A former president of the Friends of the Museum of Printing, he is also the
owner of the Ashby Printing Company in Ashby, Massachusetts.

Kent Lew
WWW.KENTLEW.COM

Kent Lew has been a designer for more than 20 years, making career choices that have
embraced progressively more satisfying (but increasingly less lucrative) endeavors. He
has now reached what he thinks may be his ideal (or rock bottom, depending on how you
look at it) as a freelance book designer, type designer, and would-be type historian. His
typeface Whitman was awarded a Certificate of Excellence in Type Design by the TDC in
2002. Kent is currently at work on a collection of correspondence between W.A. Dwiggins
and C.H. Griffith.

Chris Lilley
Interaction Domain Lead Chair, SVG Working Group,
World Wide Web Consortium
WWW.W3.ORG

Chris Lilley joined W3C in 1996 and is Interaction Domain Lead, having overall managerial responsibility for those W3C specifications with which a user interacts – XHTML, CSS,
SMIL, SVG, WebCGM, MathML, XForms, and WebAPIs. He also chairs the SVG Working
group and is Graphics Activity lead. He was previously chair of the CSS and Font Working
Groups.

Richard Lipton		
LiptonDesign / The Font Bureau, Inc.
WWW.FONTBUREAU.COM

Born in New York City in 1953, but shy of its inner workings, Lipton grew up in a small
apartment spending more time outside than in. He was a sidewalk rat, playing street
games, scuffing up his knees, shooting hoops, and running fast to beat any competitors
at every sport. An Olympic speed hopeful at 15, he tore his Achilles tendon that summer,
and that was that. A college professor dazzled him with a simple piece of calligraphy, and
his fate was sealed. A type designer at Bitstream through the 80s, then to Font Bureau
in the 90s, Richard is now an independent FB designer of original typefaces, developing
custom type for newspapers, magazines, and corporations. For fun: calligraphic exhibition work, mountaineering, renovating an old Victorian, fathering – good at some, better
at others. But most always, he’d rather be hiking, in winter, up high.

Peter Lofting
Font Guy, Apple Computer, Inc.
WWW.APPLE.COM

Peter is the font guy at Apple and works on the Mac OS system fonts developing multilingual Unicode support and extending the features within the fonts and font tools. He
joined the International and Text group of the Apple Software Engineering organization
in 1997. For the previous ten years, he was Managing Director of LaserQuill, a Mac DTP
consultancy and training firm in Windsor, England, specializing in non-roman script computerization and database publishing.
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Brenda Lorenzo		
Monotype Imaging
WWW.MONOTYPEIMAGING.COM

Brenda Lorenzo is currently working in Quality Engineering as a Type Quality Specialist,
testing, evaluating, and releasing fonts. She joined Compugraphic in October 1975 and
has worked in many areas of font development since. Brenda is now a member of the
30-year club and looks forward to many more. She has been married to her husband,
Frank, for 24 wonderful years. She also enjoys spending time with her great-niece, Lily,
who is 2 years old.

Jim Lyles
Director of Typographic Development, Bitstream Inc.
WWW.BITSTREAM.COM

Jim has been in the type business since 1980, where he first learned type design at
Mergenthaler Linotype in New York City. He then worked for a year at Techni-Process, a
headline type house upstairs from Photo-Lettering, Inc., on 43rd Street, before arriving
at Bitstream in Cambridge in 1985. Jim holds a Bachelor of Science in Fine Art degree
from Valparaiso University, and worked on his MFA in drawing and printmaking at Pratt
Institute while working at Linotype.

Steve Matteson
Type Director, Ascender Corporation
WWW.ASCENDERCORP.COM

Steve Matteson graduated from the RIT School of Printing, where he focused primarily on typography, design, and fine printing. Working at Imagen Corporation under the
direction of Charles Bigelow gave Steve experience in a font technology similar to what
ultimately became TrueType. In 1990, Steve joined Monotype Typography, which began
work on the first TrueType fonts produced for the Microsoft Windows operating system.
During his 13 years at Monotype (now Monotype Imaging), Steve established himself as a
type designer in tune with the most current font technologies. He produced fonts for the
Monotype library (such as Goudy Ornate, Fineprint, Truesdell, and Gill Floriated Capitals),
developed fonts for devices, and directed extensive branding projects. Now acting as the
type director for Ascender Corporation, Steve continues to execute new designs and revivals for corporate branding (Xbox 360 and Symantec) and retail products (Miramonte Pro,
Pericles Pro, and Massif).

Kevin McGinnis		
Harmonix Music
WWW.HARMONIXMUSIC.COM

Kevin McGinnis is an interface designer at Harmonix in Cambridge, making music-based
video games. He works on designing and creating interface systems while working with
software engineers to make in-house toolsets more efficient for the design processes.
He also worked in broadcast design, creating program packaging for HGTV, identities/
branding for both television and high-definition networks, and launching video-on-demand services. He has worked with and directed printers, animators, and programmers
across virtually all disciplines of design. His knowledge and desire for design and its
processes have brought him to speak at the Nicolaus Copernicus University in Torun, Poland, Hongik University in Seoul, South Korea, and to receive a Masters Degree in Graphic
Design from RISD.
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John McMillan
Education Officer, International Society of
Typographic Designers
WWW.ISTD.ORG.UK

John McMillan is a designer who has lived in Belfast, Northern Ireland, since he began his
graphic design studies some 40 years ago. The latter 23 years have been spent teaching graphics/typography at the University of Ulster, where John runs a Masters program.
For the past four years, he has been Education Officer for the UK-based International
Society of Typographic Designers (ISTD). John is going to talk about the Society’s Annual
Student Assessment Scheme.

James Montalbano
Principal, Terminal Design, Inc.
WWW.TERMINALDESIGN.COM

James Montalbano is principal of Terminal Design, Inc. His Brooklyn-based firm specializes in typeface design, font development, and digital lettering. He has designed custom
fonts and lettering for editorial, corporate, government, and publishing clients including Vanity Fair, Vogue, Mens Vogue, Glamour, Brides, Fortune, and Money magazines;
Little Brown & Co. Inc., Scribner, JCPenney, Miller Brewing, AT&T, The American Medical
Association, and The US National Park Service. Over the last ten years, James has been
working on the Clearview™ type system for text, display, roadway, and interior signage.
His work has been featured in the New York Times, Print, Creative Review, ID, and Wired.
He is a past president of the TDC, and teaches at Parsons School of Design.

M. Gillian Mothersill
Associate Professor, School of Graphic Communications
Management, Ryerson University
WWW.RYERSON.CA/GCM

Gillian Mothersill has been a typophile since she was a child and started collecting
“Chatterbox” and “Girls Own Annuals” with her allowance. She is interested in the design,
history, and economic aspects of typography. Her current research interests involve the
economic costs of online journals and scholarly publications. Gillian teaches introductory
typography courses to approximately 130 first-year students, and management studies
to an additional 90 students in the Graphic Communications Management program at
Ryerson.

Elisabeth Nelson-Smith
Font Design Artist, Monotype Imaging
WWW.MONOTYPEIMAGING.COM

Elisabeth Nelson-Smith’s love for letterforms began when she studied calligraphy and
letterpress typography with Elliot Offner at Smith College, and then at the Graphic Arts
Workshop of the late Ray Nash, professor emeritus of Dartmouth College. She later studied type design and graphic design at the Design School of Basel, Switzerland – a year
made possible by a Rotary Foundation International fellowship. Elisabeth witnessed the
transition from drawing board and phototype to digital design during more than 20 years
of work with the font development teams at Agfa Corporation and Monotype Imaging
Inc., and prior to that in the lettering department of a small greeting card firm.
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Lynne O’Brien
Monotype Imaging
WWW.MONOTYPEIMAGING.COM

Lynne O’Brien is part of the team at Monotype Imaging.

Megan O’Connell		
The Dead Skin Press
WWW.DEADSKINPRESS.COM

Limited edition books and letterpress ephemera produced by Megan O’Connell (under
the imprint of the Dead Skin Press) can be found in the collections of MoMA, Walker Art
Center, and The Sackner Archive of Concrete and Visual Poetry. For the past decade, she
has taught at the University of Oregon, where she served as Director of the Typography
Lab and AIGA faculty liaison. Megan is a founding member of Creative Material Group,
a consortium of intermedia artists that situates performance/objects/film and video
in non-traditional venues. Her tablature (carved paper and wax tablets) is featured in
a CMG exhibition entitled Discretionary Viewing in the Pacific Northwest, where it will
continue to travel until the year’s end. After having recently relocated to Portland, Maine
(only to find her SP-15 delivered upside-down), Megan needs help in sourcing out new
equipment. Really.

Lawrence Oppenberg
President, Galápagos Design Group, Inc.
WWW.GALAPAGOSDESIGN.COM

Larry Oppenberg has 38 years experience in the design, development, and business of
typography. Beginning in 1968, he held numerous type design and type management
positions at Mergenthaler Linotype Company. In January 1982, Larry became the first
employee of Bitstream Inc., an independent digital type foundry. During his twelve years
at Bitstream, Larry held several management and executive positions, culminating in
Vice President, Type Operations. As Vice President, he was responsible for the strategic
planning, development, and delivery of Bitstream’s type products on a worldwide basis.
On January 1, 1994, Larry founded, and still serves as the president of, Galápagos Design
Group Inc., an independent digital type foundry offering a comprehensive array of typographic solutions. In 2001, Larry accepted appointment to the Board of Directors of the
Museum of Printing in North Andover, a non-profit organization dedicated to preserving
the history of the graphic arts, printing equipment, and printing craftsmanship.

Mike Parker
Type Master and Historian, The Font Bureau, Inc.
WWW.FONTBUREAU.COM

Born in 1929, Mike Parker has architecture and graphics degrees from Yale. In 1958-59,
he put in order the seminal 16th century punches and matrices at the Plantin-Moretus
Museum in Antwerp. Jackson Burke at Linotype found this background useful in preparing
photocomposition types. With Adrian Frutiger and Matt Carter, Mike directed growth
from 150 American metal text designs to a library of 1,500 international designs for fullpage setting. In 1981, he founded Bitstream with Matt Carter, The Company in 1987, and
Pages Software in 1990. Pages developed on NeXT a word processor providing powerful
graphic support, leading toward Apple Computer’s Pages.
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Brian Pearce
Senior Associate, Sasaki Associates, SEGD
WWW.SASAKI.COM

Brian Pearce is a senior graphic designer with particular expertise and experience in
creating wayfinding systems and architectural signage. He is responsible for all phases of
project design and management from conceptualization through implementation. Prior
to joining Sasaki Associates in 1994, he was a graphic designer
for eight years with The Hillier Group, Princeton, New Jersey, where he was involved in a
wide range of graphics and signage projects. Brian has a Bachelor of Arts in Art History
and Photography from Beloit College, and is a member of the Industrial Designers Society
of America and the Society for Environmental Graphic Design.

Samuel Pease
Designer, Sasaki Associates, SEGD
WWW.SASAKI.COM

Samuel Pease joined Sasaki Associates in 2005. Working as an environmental graphic
designer, he is responsible for the design and implementation of signage and wayfinding
programs for both national and international clientele. His work includes projects for
Trinity College, Springfield Convention Center (Mass.), Downtown Baton Rouge, Harvard
University, University of North Texas, Northfield Mount Hermon School, and TEDA (Tianjin, China). Working in a multidisciplinary environment, Samuel has had the opportunity
to work closely with Sasaki’s Planning, Interiors, Architecture, and Landscape Design
departments. Samuel is a member of the Society of Environmental Graphic Design, and
holds a BA in Visual Arts from the University of Maryland. Prior to Sasaki, he had more
than six years’ experience in implementation of environmental graphic design and wayfinding programs with one of the nation’s leading fabrication shops.

Joseph Pemberton
Founder, Typophile / Principal, Punchcut
WWW.TYPOPHILE.COM / WWW.PUNCHCUT.COM

Joseph Pemberton joined Typophile in 2001 while he and Jared Benson sat side-by-side
as creative directors at Razorfish San Francisco. Friends since college, Joseph and Jared
now run and maintain Typophile, a collaborative typography community. Joseph has
been a major catalyst for Typophile’s success to date, regularly building new content and
features. Prior to Razorfish, Joe led design initiatives at advertising heavyweight Merkley
Newman Harty and Partners in New York, including initial logo and branding for JetBlue.
After enjoying a rich collaboration on Typophile and professional successes at Razorfish,
Joseph and Jared launched San Francisco’s Punchcut.

Thomas Phinney
Program Manager, Fonts & Core Technologies,
Adobe Systems
WWW.ADOBE.COM/TYPE

Thomas Phinney is involved in the technical, design, historical and business aspects of
type. He has been working for several years on Hypatia Sans, an upcoming Adobe Originals typeface with extensive multilingual support and typographic features. Thomas has
worked with Adobe’s type group for eight years, currently as program manager for fonts
and core technologies, and last year relocated from Adobe’s San Jose headquarters to its
Seattle offices. He has a Master’s degree in typography and design from RIT, and an MBA
from UC Berkeley.
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Christian Robertson
Senior Designer, Punchcut / Typophile
WWW.PUNCHCUT.COM / WWW.TYPOPHILE.COM

Christian Robertson splits his time between interface design, programming and type
design. As a senior designer at Punchcut, he has designed user interfaces for such giants
as Qualcomm, ESPN, Kodak Mobile, and Yahoo. His retail fonts, Dear Sarah and Pill
Gothic, are included in the Veer Umbrella collection. He has also produced custom fonts
for Qualcomm and the Waterford Institute. Christian also works to build Typophile, the
online community for type enthusiasts. When he isn’t hacking python or designing phone
interfaces, he likes to make barbecue in his smoker and paint landscapes.

Lou Rosenblum		
Trustee, The Museum of Printing
WWW.MUSEUMOFPRINTING.COM

Louis Rosenblum’s earliest participation in the graphic arts was in the 1920s as the production manager of the Riverdale Snuff. This was a mimeographed neighborhood newspaper published by Danny Brooker. Lou wrote, edited, and typed the copy. His task was to
use pages in a copy of the New York City telephone book as a blotter to keep the excess
ink from smearing on the pages. With the advent of the Lumitype, Lou joined the Graphic
Arts Research Foundation and Photon, Inc., in 1953. His responsibilities included optical
design and supervision of the Matrix Division. That group of commercial artists produced
emulations of classical newspaper, book, magazine, advertising, and wedding invitation
typefaces. They pioneered in the 1956 production of joining script fonts now known as
Flemish, Florentine, Brush Script, Edwardian Script, and others. This accomplishment
led to the routine photocomposition of Arabic and Persian in the full forms with initial,
medial, final, and isolated letters along with the vowel markings that appear above
and below the consonants. Other innovations of the Graphic Arts Research Foundation
included the Sinotype. This family of machines were the first in the Americas, Europe, or
the Far East to set type from a simple keyboard in Chinese, Japanese, Korean, and other
writing forms that use alphabets other than those based on the Latin alphabet.

Paul Shaw
Design Historian, Paul Shaw / Letter Design and
School of Visual Arts
Paul Shaw is both a designer and a historian. As the principal of Paul Shaw / Letter Design he has done calligraphy, lettering, and typography for a wide range of clients. He also
co-designed 14 typefaces for LetterPerfect. Paul has received grants from the National
Endowment for the Humanities, the American Printing History Association, the Printing
Historical Society and the American Academy in Rome. He has written extensively for
Print and other design magazines. With Peter Bain, he was responsible for the exhibition,
monograph and catalogue Blackletter: Type and National Identity. He is currently at work
on a biography of W.A. Dwiggins.
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Margaret Shepherd
Margaret Shepherd is a well-known calligrapher, author of 15 books, and is proficient not
only in 2,000 years of alphabetic scripts, but also in the techniques of Arabic and Chinese
calligraphy. As a young artist ,she lived for a year in pre-war Saigon, where she studied
Chinese painting. Margaret Shepherd has traveled in Uzbekistan, Cyprus, Peru, Thailand,
and Nepal, studying each country through the window of its letter arts. She has taught
workshops at Boston University, RISD, Boston Arts Academy, and Simmons College, and
gives annual SRO talks about handwritten notes at Sloan School and MIT’s “Charm
School.” She mapped the Boston Calligraphy Trail and provides self-guiding brochures
or leads groups along the 3-hourt graphic treasure hunt. Margaret’s calligraphy is in the
Department of Rare Books and Manuscripts at the Boston Public Library and the CooperHewitt Museum of the Smithsonian.

			
John Sherman
Associate Professional Specialist
University of Notre Dame
WWW.ND.EDU/~JSHERMAN

John Sherman teaches graphic design and multimedia at the University of Notre Dame,
having joined the faculty in 1989. John’s primary research interest is the life and work of
Eric Gill (1882-1940), a British wood engraver, sculptor, designer, and writer who lived and
worked in and near London. An outgrowth of his research is an original font design named
Felicitas, which was inspired by Gill’s design for Perpetua introduced in 1929 by the
Monotype Type Foundry. A second research interest is creative imagemaking produced by
digital techniques. He is especially interested in the role an algorithm or program script
can play in the creative process.

Mark Simonson
Owner, Mark Simonson Studio
WWW.MS-STUDIO.COM

Mark Simonson started his career in 1976 as a graphic designer and freelance illustrator.
Early on, he got into magazine art direction and, later, packaging design. He frequently
did lettering as part of his design projects and had been dabbling in type design since college. His first fonts were released through FontHaus in 1992. In 2000, he left the security
of a job in a corporate in-house art department and set off on his own to do lettering
and type design full time. He now has more than 100 fonts on the market and a growing
portfolio of lettering assignments.

Nancy Skolos and Tom Wedell		
Principals in Skolos-Wedell,
Professors at the Rhode Island School of Design
WWW.SKOLOS-WEDELL.COM

Husband and wife, photographer and designer, the two work to diminish the boundaries between graphic design and photography – creating collaged three-dimensional
images influenced by modern painting, technology, and architecture. They have produced
posters, corporate identities, books, exhibits, web sites, and videos for a range of clients
including high-technology businesses, entertainment companies, and cultural as well
as academic institutions. With a home/studio halfway between Boston and Providence,
Nancy and Tom balance their commitments to professional practice and teaching at the
Rhode Island School of Design. The studio’s work has received numerous awards and has
been widely published and exhibited. Skolos/Wedell’s posters are included in the graphic
design collections of the Museum of Modern Art, the Metropolitan Museum of Art, the
Library of Congress, the Israel Museum, Jerusalem, the Museum für Gestaltung, Zurich,
Switzerland, and the Bibliotheque Nationale de France. Nancy is an elected member of
the Allliance Graphique Internationale.
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Brian Sooy
Principal, Altered Ego Fonts / President, Brian Sooy & Co.
WWW.ALTEREDEGOFONTS.COM / WWW.BRIANSOOYCO.COM

Brian Sooy is the principal of Brian Sooy & Co, a graphic design and visual communications firm that specializes in working with higher education, information technology and
manufacturing clients. He is also the principal designer for Altered Ego Fonts, creating
custom typeface designs on commission, for licensing, and for online distribution. The
Altered Ego Fonts collection includes text, dingbat, and display faces.

Bruno Steinert
Managing Director, Linotype Library GmbH
WWW.LINOTYPE.COM

Bruno Steinert was born in 1945 in the south of Germany. He started his professional
career as a hot metal compositor/typographer. Bruno spent seven years working in the
graphic arts in Switzerland, gaining practical experience in typographic quality and style.
He earned the grade of Master in the typesetting craft. In 1973, he joined Linotype as a
trainer for photocomposition systems. Over the years at Linotype-Hell, Bruno has managed many departments and business areas, and developed the initial strategies for Macbased products for desktop publishing. In 1995, Bruno took over the management of the
Font Business Unit, which encompassed Linotype-Hell’s worldwide type business. In 1997,
he founded the Linotype Library GmbH, a fully owned subsidiary of Heidelberg. Linotype
Library develops new typefaces in cooperation with designers from all over the world,
with global marketing and sales achieved through the internet and a large network of
international resellers. There is a special focus on the introduction and promotion of high
quality and new typeface designs. Besides type, Bruno loves computers, tech toys, and
fast motorbikes.

Clifford Stoltze
Founder / Creative Director, Stoltze Design
WWW.STOLTZE.COM

Clifford Stoltze is the founder and creative director of Stoltze Design, a twelve-person
studio located in Boston. Capabilities include strategic design for print, interactive media,
and packaging. Over the past 20 years, Stoltze has worked with a diverse group of clients
including education, publishing, technology, financial, and entertainment. Recognized for
innovative design solutions and expressive typography, Stoltze Design has received numerous awards from national design organizations including: AIGA, the American Center
for Design, The Society of Publication Designers (SPD), University and College Designers
Association (UCDA), and the TDC. Exhibited internationally, Stoltze’s work is also in the
permanent collection of the Cooper-Hewitt, National Design Museum. He was recently
honored as the recipient of the 2005 AIGA/Boston Fellows Award.
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Ilene Strizver
Founder, The Type Studio / Instructor, School of Visual Arts
WWW.THETYPESTUDIO.COM

Ilene Strizver, founder of The Type Studio, is a noted typographic educator, consultant,
designer, and writer. She specializes in all aspect of visual communication, from the aesthetic to the technical. Ilene has written and lectured extensively on type and typographic
design to both students and professionals in the field. She conducts her widely acclaimed
Gourmet Typography workshops internationally. Ilene formerly was the Director of
Typeface Development for ITC, where she developed more than 300 text and display
typefaces with such respected and world-renowned type designers as Sumner Stone, Erik
Spiekermann, Jill Bell, Jim Parkinson, Tim Donaldson, and the late Phill Grimshaw. She
cut her typographic teeth by working on U&lc and other type projects with such legendary
icons as Ed Benguiat, Aaron Burns and Herb Lubalin. Ilene’s clients have included ITC,
Monotype Imaging, Linotype, Adobe, Galápagos Design Group, BJ’s Wholesale, Haband,
Nassau Guardian, Johnson & Johnson, and bethere.com. Ilene has written for HOW,
Dynamic Graphics, STEP Inside, as well as authoring the popular column,fy(t)i For Your
Typographic Information, which can be found on www.fonts.com and www.itcfonts. com.
Her current book, Type Rules! The designer’s guide to professional typography, 2nd edition,
has received numerous accolades from the type and design community.

George E. Thompson
Associate Chair for Design Practices, Columbia College
Chicago / Owner, No Bodoni Typography
WWW.NOBODONI.COM

George Thompson holds a BA in Fine Art and an MA in Product/Graphic Design from
Purdue University and has worked more than 30 years as a graphic designer. In 1987,
he began teaching full time at Columbia College in Chicago, and is currently Associate
Chair for Design Practices overseeing six different design programs. He teaches classes
in graphic design, intermediate and advanced typography, and the history of communication design. He designs typefaces for his own foundry, No Bodoni Typography (“I felt
bad because I had no shoes, until I met a man who had no Bodoni,” George says), and is
currently researching a book on the history of sans serif type.

Adam Twardoch		
Fontlab Ltd. / MyFonts
WWW.FONTLAB.COM

Adam Twardoch is Scripting Products and Marketing Manager at Fontlab Ltd. He also
works as a consultant specializing in multilingual typography and font technology for
Linotype, MyFonts, and other clients worldwide. He is country delegate for Poland at
ATypI, and he helps type designers to get their ogoneks right. Fontlab Ltd. has stayed at
the forefront of digital font management by remaining devoted to developing font editors and typography products. Their full line of products is dedicated to solving the most
complex typography issues. These products include FontLab Studio, AsiaFont Studio,
ScanFont, Fontographer, TypeTool, TransType, BitFonter, Photofont and others.
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Tiffany Wardle
Typographer and Graphic Designer
WWW.TYPEGIRL.COM

Tiffany is a graduate of the BFA Graphic Design program Brigham Young University and is
also a graduate of the MA Theory and History of Typography and Graphic Communication
program at University of Reading. Tiffany is a graphic designer and type evangelist living
near Salt Lake City. She is on the SOTA Board of Directors, and, in her spare time, is also a
moderator and the dedicated virtual librarian Typophile.com.

Robin Williams		
WWW.RATZ.COM / WWW.MARYSIDNEY.COM

Robin Williams has written lots and lots of books about typography, design, computers,
and the web. She was teaching typography in 1981, those halcyon days of type specing,
pica rulers, cpp tables, rubber cement, X-acto knives, crabby typesetters, and three-day
turnarounds.

Halstead York
Product Manager for Font Solutions, Extensis, Inc.
WWW.EXTENSIS.COM

Halstead York is the Product Manager for Font Solutions for Extensis, Inc, where he manages the complete font management product line, including Suitcase Fusion and Suitcase
Server. A pioneer in digital asset creation and management, he co-founded Journeyman,
a high-end digital media firm that was sold in the mid-nineties to digital prepress pioneer
Color Technology, Inc., where Halstead served as senior project manager. Since then,
Halstead has served as Product Manager for Dramatix, Inc. and NaturalPoint, among
others. Halstead teaches new media studies at Portland State University and the
American Film Institute, and has created media programs for Portland Community
College and The Northwest Academy. Halstead served as the President of the Board of
Directors for the Oregon Multimedia Alliance from 1996-1997.
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Steve Zafarana
Senior Type Designer, Bitstream Inc.
WWW.BITSTREAM.COM

Steve Zafarana started his type career at Compugraphic way back in the rubylitheous
age. There he met a girl named Sue who was wearing really tight red corduroy pants. She
later became (much to her dismay) his wife. Together, for better or worse, they started
on a lifelong typographic journey. Seven years later, Zafarana found himself at Bitstream
where he designed type for another ten years before becoming one of the founding members of Galápagos Design Group. Now, many years later, he is back at Bitstream doing
graphic and type design. He also owns and operates Tail Spin Studio, which is the graphic
design and illustration branch of his ridiculously small graphics empire. Most evenings,
if he isn’t asleep on the couch, he can be found in front of his Mac scratching out a few
more letters or trying desperately to learn how to use the Maya 3D software package. He
also spends a stupid amount of time scribbling cartoons in his always present little black
sketch books. In 2005 he and several other designers founded BluHead Studio, which
specializes in new font designs and font product development.

Sue Zafarana
Director of Custom Type Production, Bitstream Inc.
WWW.BITSTREAM.COM

Sue Zafarana began her career in type when she joined Compugraphic (Agfa) in 1977,
where she helped in the development of their Phototype library. She then assisted in the
conversion to digital data in the early 1980s. She joined Bitstream in 1984, spending the
first two years designing digital type at massive modified Camex workstations. She then
slid over to the custom group and has been there ever since, serving the last dozen years
or so as Director. Sue holds a Bachelor of Fine Art degree from Westfield State University.
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SOTA MISSION
The Society of Typographic Aficionados (SOTA) is an international organization dedicated to the promotion, study, and support of type; its history and development; its use
in the world of print and digital imagery; its designers; and its admirers. Visit us at
www.typesociety.org.
CHARTER
The Society of Typographic Aficionados (SOTA) exists for the affordable education of
its members and participants; to further the development of type, typographical
information and typography; and to appreciate on multiple levels the attributes of type,
typography, design, the book arts, and calligraphy. SOTA is committed to sponsoring
relevant programming in pursuit of these goals. SOTA achieves this aim through its
annual conference, TypeCon, which is held in a different host city each year.

SOTA BOARD OF DIRECTORS

SUSTAINING MEMBERS

Allan Haley, Monotype Imaging, chair

Ascender Corporation
Astigmatic
Bitstream
Cheshire Dave
Daidala
Font Diner
FontLab Ltd.
Kent Lew
Linotype Library GmbH
LORP.ORG
Sal Randazzo Design
Rod McDonald Typographic Design
studio mousetrap
Terminal Design
Three Islands Press
TypeLife

Piper Murakami, vice-chair
David E. Hollingsworth, secretary
Jon Coltz, Daidala, treasurer
Stephen Coles, Typographica/FontShop
Mike Kohnke, Typebox
Shu-Yun Lai, Shu Design
Laurence Penney, MyFonts
Claudia Rocha, Tupigrafia
Stuart Sandler, Font Diner
Nick Shinn, Shinntype
Ilene Strizver, The Type Studio
Tiffany Wardle
Richard Kegler, P22 type foundry, ex officio
David Pankow, Rochester Institute of Technology,
ex officio

Matthew Carter, Carter & Cone, ex officio
Professor Hermann Zapf, ex officio

EXECUTIVE DIRECTOR, SOTA AND TYPECON
Tamye Riggs
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TYPECON 2006 ORGANIZERS
BOSTON SITE CHAIR
Allan Haley
CONFERENCE DIRECTOR
Tamye Riggs

David E. Hollingsworth
Shu Lai
Laurence Penney
Nick Shinn
Tamye Riggs

BOSTON SITE COMMITTEE
Matthew Carter
Bob Colby
Norbert Florendo
Deb Gonet
Mary Hart
Kent Lew
Jim Lyles
Robb Ogle
Liz Resnick
Carole Roy
Dyana Weissman
Sue Zafarana
Steve Zafarana

AUDIO/VISUAL DIRECTOR
JP Porter, Shoot the Moon
Productions

CONFERENCE
IDENTITY DESIGN
Clifford Stoltze and Roy Burns III,
Stoltze Design, Inc., Boston

MOTION DESIGN &
PRODUCTION
Andrea Emery, Frutiger segment
Christoph Frutiger, Frutiger
segment
Casey McNamara,
photographic loops

PROGRAM GUIDE PRODUCTION
Ilene Strizver, The Type Studio

TYPEGALLERY
Mary Hart
Shu Lai
Kent Lew
Robb Ogle
Tamye Riggs
Carole Roy
Joshua Lurie-Terrell/Typographica
Zara Evens/Typophile
Tiffany Wardle

MARKET MANAGERS
Jon Coltz and Tiffany Wardle

ADDITIONAL
VOLUNTEER SUPPORT
Sofia Baliakhova
Martha Breed
Michael Dolan
Lauren Francescone
Lauren Garside
Sean Harrison
Scott Hultman
Amber Landry
Catherine Rogers
Jennifer Swain
Michelle Vaira
Mende Williams
Angeline Yang

WEBSITE & INTERNET
SERVICES
3ip.net
Eric Arenson
Stephen Coles
Font Diner

SPECIAL THANKS
Jared Benson
David Berlow
Sam Berlow
Roy Burns
Nadine Chahine

ADDITIONAL DESIGN
& PRODUCTION
Stephen Coles
Shu Lai
Tamye Riggs
Tiffany Wardle
VOLUNTEER COORDINATOR
Piper Murakami
WORKSHOP COORDINATOR
Deb Gonet

Gina Deschamps/AIGA Boston
Paul Dixon/Apple
Rubén Fontana
Ted Harrison
Cyrus Highsmith
Brian Jaramillo
Richard Kegler
Akira Kobayashi
Gardner LePoer
John Neal
Mike Parker
Harry Parker
Zuzana Licko
Charles Nix
Larry Oppenburg
Cristina Paolo
Mike Parker
Joseph Pemberton
Yves Peters
Dr. Hermann Püterschein
Dan Reynolds
Peter Rosenfeld
Paul Shaw
Mark Simonson
Bruno Steinert
Clif Stoltze
Carol Wahler/TDC
Roberta Zonghi/BPL

COLOPHON
PRINTING
Kodak Creative Network
kcn.kodak.com
PRINCIPAL TYPE
Antenna, designed by Cyrus
Highsmith and published by
The Font Bureau, Inc.
Bickham Script, designed by
Richard Lipton and published by
Adobe Systems.
URW Clarendon, designed by
Hermann Eidenbenz and
published by URW.
Copyright © 2006 The Society of
Typographic Aficionados, Inc. All
rights reserved. All trademarks
contained herein are the property
of their respective owners.
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PRESENTING PARTNERS

HEADLINE SPONSORS

DESIGN PARTNER

72 PT. SPONSORS

PRINTING PARTNER

MEDIA SPONSOR

48 PT. SPONSOR

EVENT PARTNERS

24 PT. SPONSOR
TECHNOLOGY PARTNERS

EXHIBITION PARTNERS
12 PT. SPONSORS
FontHaus
Shinntype
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NOTES

At Adobe®
the future of
flexible
typography
excellent
is here today.

official
Theatrical
lettering

OpenType allows
automatic substitution of
ligatures and alternates,
which can be controlled
by contextual rules.

překrásný
ωραίος
прекрасный
奇麗なフォント
Worldwide scripts and
languages are supported
with Unicode character
encoding – all within
a single font.

Small capitals
12345 67890
italic small capitals
1/2 7/8 359/460
Typographic refinements
such as small capitals, old
style figures, and fractions
are easily applied.

Since establishing its type program
in 1984, Adobe Systems has brought
state-of-the-art type technology and
design to a worldwide audience, leading
major advancements in typography that
have revolutionized publishing.

The OpenType® font format continues that
legacy with new typographic features,
cross-platform flexibility, and multilingual
support – exemplified by award-winning
Adobe Originals composition families
offering ligatures, alternates, expert sets
and optical sizes.
For more information on the Adobe Type
Library and Adobe Originals, please visit:
www.adobe.com/type
© 2006 Adobe Systems Incorporated. All rights reserved. Adobe, the Adobe logo, Adobe Originals,
and the Adobe Originals logo are either registered trademarks or trademarks of Adobe Systems
Incorporated in the United States and/or other countries. OpenType is either a registered trademark
or a trademark of Microsoft Corporation in the United States and/or other countries.

�e

�µpe

���
Affair Alejandro Paul Umbrella $99
A Veer Exclusive

Through our award-winning web site and millions of catalogs to date, Veer has shown more type to more creatives than any other company. Find out why renowned
foundries and independent designers trust our marketing, sales, and licensing expertise. Contact Mark Retzer at mretzer@veer.com for more information. veer.com

Your
Fonts
They’re

Designers and foundries who sell their fonts with MyFonts enjoy being part of an open marketplace
where they can set their own prices, track sales in real-time with our reporting tools, receive

reliable and prompt payment (65% of each sale), and rest assured that the selling ﬁeld is even.
Since customers decide what is popular (not us), any designer’s font has just as much of a chance
at success as any other font from any other foundry.
Even if you already use MyFonts, feel free to drop by our table in the exhibit hall for a chat. We’re
always interested in hearing how we’re doing and how to improve the site.
For more info on how to sell your fonts with MyFonts, stop by our exhibit table here at TypeCon,
check out www.myfonts.com/info/prospectus, or send an e-mail to foundry@myfonts.com.

MyFonts
�e fonts used here are Sauna™ (by Underware) and Priva Pro (by DSType). We’re proud to oﬀer them for sale at MyFonts.

We remember
when glyphs
were metal. . .

Photos: Scott Johnston

and you had to use
a Pantograph to tweak
your outlines. As a matter
of fact, that’s how we
still do things here.

Come see us

The Museum of Printing is dedicated to preserving
the history of the graphic arts, printing equipment and
printing craftsmanship. In addition to many special
collections and small exhibits, the museum contains
hundreds of antique printing, typesetting and bindery
machines, as well as the entire Mergenthaler Font
Library, some 300,000 letter drawings for Linotype
matrices. A tour guide is always provided, and hands-on
demonstrations are part of every visit.

(The Closing Night Celebration for
TypeCon will be held at the museum!)

800 Massachusetts Avenue, North Andover, Mass.
Tel. 978 686-0450  info@museumofprinting.org
Open Wednesday–Saturday 10 am–5 pm

THE MUSEUM
OF PRINTING
www.museumofprinting.org

ontLab.com

Visit www.fontlab.com

and download a

• FontLab The professional’s font editor.
• TransType The universal font convertor.
• BitFonter The bitmap font editor for web and display
• AsiaFont Studio for Far East and Unicode fonts

FREE

OPENTYPE FONT!

www.fontlab.com

where you can download demos of our
products and find detailed information.

copyright 2004, FontLab Ltd. Inc.

The right tool for the job
Typography is more than just choosing the right font. It’s
a creative art that makes your work unique and valuable.
Fontlab understands this and offers you the tools you
need to excel in your chosen sphere.
FontLab’s font editors offer designers, developers, and
typographers a powerful collection of tools to create
TrueType, Type 1, OpenType, double-byte, Unicode,
Multiple Master, or screen-ready bitmap fonts. Whether
you’re designing for print, software, PDA’s or the web,
FontLab offers the right tools for you.
Formats and platforms are no longer a barrier to
creativity. Fontlab conversion tools can transform a font
into virtually any known format for Mac or PC. Whether
you need TrueType, OpenType, Type 1, Multiple Master, or
any of a host of bitmap formats, Fontlab can do the job.
And forget about drudgery! Macro scripting, composite
automation and powerful transformation and drawing
tools let you get on with your life and allow the software
do the tedious heavy lifting. No matter what you want to
do with fonts Fontlab’s digital type design toolkit can help
you do it better.

…emphasis on machine you silly-billy and he's pretty smart I'd like to hear his
music send me some of your tunes Tobias and Scala Sans is timeless high on the
omnipresence factor though with a bit more character than most of these Avenir
has more true grace than almost any sans I know it's just blissful Scene is striking
but then you know how I feel about that one Sebastian Lester is about as nice and
skilled as they come speaking of skilled Christian Schwartz's Bau is stunning I
remember oh so well seeing Lines & Splines set in it and wondering what the hell
it was and good thing Andy had an About section because it told me then and
there do you care for Quadraat Sans I sure do quirky as all get out and Bringhurst
praises it to the heavens in version 2.5 you know he likes Charlotte Sans an awful
lot and so do I have you ever tried to use Charlotte Serif in text they used to use
it on the menu board at Caribou Coffee and I said to the dour barista there oh you
changed your typeface on the menu board and he just gave me a funny sort of
look and I said yes it used to be in a font called Charlotte Serif which really looked
quite good at 200 pt but now you use one called Agency and it does condense real
nicely and he just asked if I'd like whipped cream on my white chocolate mocha…

STOLTZE DESIGN

graphic design for music
and other stuff

Music

Other

Capitol Records
Sony
EMI
David Geffen Company
Epic/Legacy
Ellipsis Arts
Matador Records
Castle Von Buhler Records
Shout Factory
Windham Hill
Cakewalk
Boston Philharmonic Orchestra
BMG
Arista
LaFace Records

Fidelity Investments
Harvard University
Cambridge Associates
Solidworks
MassArt
Boston University
AIGA
Office Environments
NVest
Idiom

Massachusetts Institue of Technology
Harvard Business School
Tufts University
UMass Amherst
UMass Dartmouth
Northeastern University
Boston University

49 Melcher Street, 4th Floor | Boston, MA 02210 | 617 350 7109

www.stoltze.com

The Library That Started
A Revolution

Established in 1848,

the Boston Public Library was
the first public library to allow the
borrowing of books. A pretty radical concept for the time, lending
libraries are now an integral part of
the fabric of American society.

The next time you visit your
local public library, remember who
helped make book-borrowing possible. And when you’re in Boston,
take a trip to the place that’s “free
for all.” With its 14.9 million volumes and rarities like the Dwiggins
marionettes and the Anti-Slavery
Manuscripts, the BPL was made by
the people, for people like you.
The Boston Public Library
700 Boylston St., Boston MA 02116
617-536-5400 — info@bpl.org

At last year’s TypeCon, we promised you a new Typographica.
Now here we meet again and still no relaunch. Why? Because:

this man
knows no
may dress snappy & can tell a serif from a sans - but he

html
flash javascript movabletype wordpress css rss asp gui or

Fortunately, help arrived. Kind webographers came to the aid
of this hapless fellow & we can now declare in all seriousness:

"typographica.org - coming this fall'
Lend a hand of your own. Tell us what you want in the new site.
ideas@typographica.org fonts: mayo & ketchupa from fountain

Font S

RECENTLY OVERHEARD ON TYPOPHILE (MAYBE)

“Hold up… You mean there are people
who earn a living making fonts?!”
“What’s a jackdaw, exactly? And why does
it favor your black sphinx thingy?”
“I heard Jim Parkinson blogs with a
custom modded linotype .”
“Etruscans are wicked cool, dog.”

Typophile.com is the typo-centric
destination for industry insight, peer
critiques and font envy since 2000.

© 2006, Typophile. Typophile is a Punchcut gig.

FontBook is back.
Since 1991, “the big yellow book” has
cast its mighty shadow on the world of
type. Now — after years of anticipation —
an even more powerful incarnation is
about to enter the spotlight. Get the
latest scoop at FontBook.com

pages: 1,760
type samples: 32,000
foundries: 90
cross-references: 7,400
books that come close: zero
fsi fontshop international | fontbook.com | fontshop.com

A magic moment captured as

the bride

Throws up

Sick of font issues? Get Font Sense™.
Font re-flow and version substitution issues can cost you time, money, even your reputation. So why
take chances? Font Sense is intelligent font matching technology that fingerprints each typeface to
ensure exact font identification and auto-activation. Make sure your font manager has Font Sense.

Find Font Sense inside Suitcase Fusion | w w w. ex tens i s. com / f ontsense
© 2006 Extensis, a division of Celartem, Inc. All rights reserved.

DON’T
BOTHER
READING
TEA LEAVES

Don’t forget to visit this year’s

TypeGallery

There isn’t any
hocus pocus
when it
comes to
making
great type.
Just good,
hard work
and a whole bag
of experience.

It’s a big one.
B

Ascender Corporation

Novia
&
Light
Regular

dS

Introducing an award winning script by Cyrus Highsmith,
available in OpenType® from Font Bureau in Fall 2006.
See more at FontBureau.com.
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