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TypeCon is always an occasion to (among other things) for me to think
about how and why we come together as a community of enthusiasts
and professionals. This year, it seems a bit easier because of Denver’s
somewhat central location on the map. Unlike our various east- and
west-coast destinations of the past, Denver looks like a relatively
short trip for those of us who live in the United States.
Beyond this very practical benefit, however (which probably does
not even rank among the greatest of Denver’s charms), I think about
all the people we depend on to make TypeCon even happen in the
first place. It’s easy to forget that TypeCon is truly a collection of
people coming together – a living, breathing thing. In the back of this
program, you will find some names of people and organizations who
quite clearly have given their time and effort (and money) to make
TypeCon2015 great.
Look past that, though, and you’ll find two very important constituents of this community. First, all of our presenters are the substance of
TypeCon each year. They bring us important, interesting and amusing
things to look at and think about – and they do it voluntarily, as a gift
to everyone else here (and elsewhere, in fact). Nothing represents the
spirit of SOTA better than those who come here only with an interest
to share what they know, to teach, inform and entertain.
Second, and perhaps least obvious, is our attendees. For many of
us, what we take away from TypeCon is what we get from interacting with others in our community, face to face. It’s easier than ever
to come together in a virtual community, but here, for a few days,
we have something more rare, and for that reason, more special
and valuable.
On behalf of the SOTA Board of Directors, I’d like to extend my
gratitude to everyone who has contributed – or is about to contribute
– to TypeCon. Whether you are a presenter, a volunteer, a sponsor,
a collaborator or a “mere” attendee, thank you. We could not do it
without you.

WELCOME

WELCOME TO TYPECON2015

Christopher Slye
Chairman of the Board
The Society of Typographic Aficionados
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PROGRAM OVERVIEW
02

WED, 8/12

PRE-CONFERENCE PROGRAM

9a–4:30p

Sign Painters’ Single-Stroke Majuscules (Part 1)
John Downer

9a–4:30p

Think Wrong: Creative Mark Making &
Screen Printing
Scott Boms

9a–4:30p

Whisky Type Workshop
Rachel Elnar & Michael Stinson

9a–12p

Font Troubleshooting Tools
Thomas Phinney

1:30p–4:30p

Color Fonts with Glyphs 2.0
Rainer Erich Scheichelbauer

1:30p–4:30p

Letterpress 101: The Basics of Type Setting
Rob Barnes

WED, 8/12

EVENING EVENTS

7p–9p

Nicholas Felton
Presented by Type Directors Club

8p–10p

Ink Lounge Open House
Ink Lounge Screenprinting Studio

THU, 8/13

PRE-CONFERENCE PROGRAM

9a–4:30p

Sign Painters’ Single-Stroke Majuscules (Part 2)
John Downer

9a–4:30p

Expressive Brush Lettering
Stephen Rapp

9a–4:30p

Brush-Written Imperial Romans
Paul Herrera

9a–4:30p

Cyrillic for Real Use
Alexandra Korolkova

9a–4:30p

Wood Type Explorations
Jason Wedekind

9p–12p

Webfonts & TrueType Production in Glyphs 2.0
Georg Seifert

1:30p–4:30p

Extended Latin Condensed
Victor Gaultney

THU, 8/13

TYPE & DESIGN EDUCATION FORUM

8:30a

Continental Breakfast

9a

Opening Remarks

9:05a

Extending the Classroom into the World:
Teaching the History of Type Online
Richard Hunt

9:30a

Condensed History Through Making
Julie Nauman-Mikulski

9:50a

Adopt-a-Font Condensed
Nancy Bernardo

10:10a

Expanding a Design Course by Incorporating
an Online Presence
Vicki Golden

TYPE & DESIGN EDUCATION FORUM (cont’d)
Q&A

10:40a

Coffee Break

11a

Throwing Shapes:
An Experiment in Type Design Education
Aoife Mooney

11:20a

Modern ‘Alif’ Teaching:
Arabic Through a Condensed Curriculum
Fahad Dhawi

11:40a

Lessons from Teaching Type Design in High School
Rainer Erich Scheichelbauer

12p

Classroom Learning Expanded:
The Client Component
Jan Ballard

12:20p

Q&A

12:30p

Lunch Break

2p

From Loop to Narrative:
Teaching Kinetic Typography
Camila Afanador-Llach

2:20p

Micro to Macro: Adapting Letraset for
Typographic Explorations of Form
Meaghan Dee

2:40p

Question of Balance:
The Bilateral Nature of Typography
Mark Fetkewicz

3p

Q&A

3:10p

Coffee Break

3:25p

Beautiful Writing, Beautiful Results
Perrin Stamatis

3:45p

Wood as Teacher
Chad Reichert

4:05p

Projecting, Folding, and Layering:
Method-Driven Strategies for 3D Typography
Amir Berbic

4:25p

Q&A

4:35p

A Different Approach to Typeface Design:
Fast Prototyping
Claudia Roeschmann

4:55p

Beyond the Portfolio Piece:
Engaging Students with On-Demand Printing
Adam Osgood

5:15p

Family Monograms: Tradition and a Connection to
the Past Through Typographic Form
Gabriel Solomons

5:35p

Q&A

5:45p

Closing Remarks

THU, 8/13

EVENING EVENTS

6:30p–8:30p

Keynote Presentation: Marian Bantjes
Hosted by the Society of Typographic Aficionados

8p–10p

AIGA Afterparty
Hosted by AIGA Colorado

PROGRAM OVERVIEW

THU, 8/13
10:30a
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PROGRAM OVERVIEW
04

FRI, 8/14

MAIN PROGRAM

8a

Continental Breakfast

8:30a

Opening Remarks

8:40a–9:20a

Life Lessons from Globe Poster
Mary Mashburn

9:25a–10:05a

Money Talks: A Brief History of Type Markets
Patrick Grifﬁn

10:05a

Coffee Break

10:30a–10:50a

Wrong Reading: Examples of Double-Sided Wood
Type
Jason Wedekind

10:50a–11:10a

The Hershey Fonts
Frank Grießhammer

11:10a–11:30a

The Commercial Monograms from the GramLee
Collection
Joe Galbreath

11:35a–12:15p

Filmotype Junto: The First Font Cooperative
Stuart Sandler

12:15p

Lunch Break

2p–2:40p

A New Approach to Type Design at Adobe
Steve Ross & Miguel Sousa

2:45p–3:05p

Yes, But Can OpenType Do This?
Rainer Erich Scheichelbauer

3:05p–3:25p

Using Type to Add Data to Data Visualizations
Richard Brath

3:25p–3:45p

The History and Future of Font Licensing
Andrej Krátky

3:45p

Coffee Break

4p–4:20p

Style Points: A Look at Basketball Uniform Design
and Aesthetics
Ivan Bettger

4:20p–5p

Typeset in the Future
Dave Addey

5:05p

SOTA Catalyst Award Presentation

FRI, 8/14

EVENING EVENT

5p–9p

The Denver Letterpress Tour

SAT, 8/15

MAIN PROGRAM

8a

Continental Breakfast

8:30a

Opening Remarks

8:40a–9:20a

The Life and Times of Father E. M. Catich
Paul Herrera

9:25a–10:05a

An Illustrated History of Non-Latin Typeface
Development at Adobe
Paul D. Hunt

10:05a

Coffee Break

10:30a–10:50a

The Bee in the Lotus Flower
John Hudson

MAIN PROGRAM (cont’d)

10:50a–11:10a

Briefcase Type Foundry:
Milestones in Czech Type Design
Radek Sidun

11:10a–11:30a

Re-imagining Farsi Writing System
Pouya Ahmadi

11:35a–12:15p

How Culture Affects Typography
Nikki Villagomez

12:15p

Lunch Break

2p–2:40p

Building Brands with Type and Architecture
Robb Ogle

2:45p–3:05p

Stencil Type: Fusing Form and Function
Joseph Alessio

3:05p–3:25p

Lettering Comics for Digital Display
Jason Campbell

3:25p–3:45p

Bathos and the Bauhaus: Branding Church
for Millennials
Stephen Simmerman

3:45p

Coffee Break

4p–4:40p

Ernst Schneidler & His Students
Rob Saunders

4:45p

SOTA Typography Award Presentation

SAT, 8/15

EVENING EVENT

8:30p–11p

The Infamous Type Quiz & Silent Auction

SUN, 8/16

MAIN PROGRAM

8:30a

Continental Breakfast

9a

Opening Remarks

9:10a–9:50a

Type of Place
Meta Newhouse

9:55a–10:35a

Letters & Crime: Making Pulp Paperbacks
in the Digital Era
Max Phillips

10:35a

Coffee Break

10:55a–11:15a

[To be announced – see typecon.com]

11:15a–11:35a

What’s on a Cyrillic Type Designer’s Mind?
Alexandra Korolkova

11:35a–11:55a

Learning (and Unlearning) from Letraset
Dan Rhatigan

12:05p

Adventures in Contextuality
Nick Shinn

12:45p

Closing Remarks

SUN, 8/16

AFTERNOON PROGRAM

1:30p–2:30p

Type Crit
John Downer & Akira Kobayashi

SUN, 8/16

EVENING EVENT

7p–9:30p

Closing Night Event

PROGRAM OVERVIEW

SAT, 8/15

05

For pre-conference workshop availability, cost and registration,
please see typecon.com/workshops.

WEDNESDAY, AUGUST 12TH
Full and Half-Day Sessions
WED, 8/12
9a–4:30p

PRE!CONFERENCE PROGRAM

As in past years, TypeCon2015 will be offering unique design and
typography workshops outside of the main conference program.
Pre-conference workshops will be held at the Art Institute of
Colorado, Foils + Dies, and Genghis Kern Design & Letterpress. All
workshop venues are a short distance from the conference hotel.
Directions will be provided. Full day workshops break for lunch from
12p to 1:30p.

SIGN PAINTERS’ SINGLE-STROKE
MAJUSCULES (PART 1)
John Downer
Location: Art Institute of Colorado
The single stroke “Block” letter was the basis for a
large proportion of American sign painting in the 20th
century, and it continues to inspire sans serif typefaces today. Learning to use a lettering brush can be a
tremendous help to type designers. Stroke mechanics
are integral. They inform one’s aesthetic sense, and
define the intrinsic proportions of the Latin alphabet.

WED, 8/12
9a–4:30p

THINK WRONG: CREATIVE MARK MAKING
& SCREEN PRINTING
Scott Boms
Location: Art Institute of Colorado
The mission of the Analog Research Lab is to confront
and challenge the culture within Facebook. This is
accomplished in part by focusing first on the process
of making, but also in the technologies used.
This workshop aims to encourage participants to
think wrong, to look into the cracks that we unknowingly pass by, to make mistakes and to revel in the
process of making. We’ll explore different means of
generative, large poster-sized typographic and visual
mark making using brushes, pens, other tools and
found materials before combining that with traditional
screen printing to allow participants to each produce
several pieces of original creative work.

WEDNESDAY
07

PRE!CONFERENCE PROGRAM

WED, 8/12
9a–4:30p

WHISKY TYPE WORKSHOP
Rachel Elnar & Michael Stinson
Location: Art Institute of Colorado
Attendees won’t be double-aging in oak barrels in
this intense workshop fermented for design veterans,
they’ll learn how to achieve typographic clarity on
a spirit label and discover how to combine multiple
typefaces in a small space. Participants will build typographic hierarchy and design a label that speaks to
different audiences with multiple typefaces, graphic
elements, typographic hierarchy and negative space.
Some prior experience in graphic design or digital
typesetting required.
Requirements: Workshop attendees must bring
their own laptops with the required software pre-installed. (See typecon.com for details.)

WED, 8/12
9a–12p

FONT TROUBLESHOOTING TOOLS
Thomas Phinney
Location: Art Institute of Colorado
Fonts can have countless things go wrong, which is
why so many tools have been developed to test them!
But many of the tools are user-hostile or yield errors
or warnings for conditions most users should consider
benign. In this half-day workshop, users will learn the
ins and outs, powers and foibles of font development
tools, including:
• CompareFamily from the Adobe Font Development
Kit for OpenType (AFDKO)
• FontAudit from FontLab
• FontQA framework from FontShop & Monotype
• Microsoft Font Validator

WED, 8/12
1:30p–4:30p

COLOR FONTS WITH GLYPHS 2.0
Rainer Erich Scheichelbauer
Location: Art Institute of Colorado

WEDNESDAY
08

The Glyphs 2.0 user interface is ready for working
with color fonts, be it a layered font for use in apps
like InDesign or Illustrator, a COLR/CPAL font for
the latest versions of Internet Explorer, or even a
pixel-based Emoji font for iOS and MacOS. In this
workshop, you will learn how to work in color layers, as
well as preview, export, and test your colorfont.
Prior knowledge of type design or font production
useful, but not required. Participants are eligible for an
extended trial version of Glyphs 2.0 and a discount on
the full app license.
Requirements: Workshop attendees must bring
their own laptops with the required software pre-installed. (See typecon.com for details.)

LETTERPRESS 101: THE BASICS OF
TYPE SETTING
Rob Barnes
Location: Foils + Dies Vintage Pressworks
Participants will get a basic understanding of letterpress printing. Getting to type-set from a collection
of wood type on hand and make their own prints,
participants will get a feel for whats it’s like to make
a letterpress print. Along with learning the basics
of letterpress printing and creating their own print,
participants will learn the what we do here at Foils and
Dies and what it takes to be a leading letterpress shop
in the country.

PRE!CONFERENCE PROGRAM

WED, 8/12
1:30p–4:30p

EVENING EVENTS
WED, 8/12
7p–9p

NICHOLAS FELTON
Presented by Type Directors Club
Nicholas Felton is a designer, entrepreneur, and
artist concerned with translating quotidian data into
meaningful objects and experiences. He is the author
of numerous personal Annual Reports that condense
the events of a year into a tapestry of maps, graphs,
and statistics. The insights and techniques developed
from his Annual Reports have informed his design of
Facebook’s Timeline and the creation of the Reporter
and Daytum applications. He has been profiled by The
Wall Street Journal and The New York Times and his
work is a part of the permanent collection at MoMA.
This event is open to the public.

WED, 8/12
8p–10p

INK LOUNGE OPEN HOUSE
Ink Lounge Screenprinting Studio
29 S Fox Street, Denver
Join us for a visit to Ink Lounge where you can pull a
print, toast a beverage, snack from local food trucks,
and learn how two graphic designers accidentally blended their design careers into a creative ink
playground within a 3,700 square foot screenprinting studio. Over the past eight years, Nicky and Stu
Alden, have evolved and expanded their creative
studio into something unique where today they teach
screenprinting workshops to all ages, print commercially for an increasing list off clients, and continue to
do branding for businesses large and small. Perhaps
their favorite part of the evolution — they created
a community screenprinting area within their studio
that is fostering a new generation of screenprinters
in Denver.
WEDNESDAY
09

PRE!CONFERENCE PROGRAM

THURSDAY, AUGUST 13TH
Full and Half-Day Sessions
THU, 8/13
9a–4:30p

SIGN PAINTERS’ SINGLE-STROKE
MAJUSCULES (PART 2)
John Downer
Location: Art Institute of Colorado
The single stroke “Block” letter was the basis for a
large proportion of American sign painting in the 20th
century, and it continues to inspire sans serif typefaces today. Learning to use a lettering brush can be a
tremendous help to type designers. Stroke mechanics
are integral. They inform one’s aesthetic sense, and
define the intrinsic proportions of the Latin alphabet.

THU, 8/13
9a–4:30p

EXPRESSIVE BRUSH LETTERING
Stephen Rapp
Location: Art Institute of Colorado
The pointed brush is one of the most elusive writing
tools in a calligrapher’s arsenal capable of a vast array
of lettering voices. Using a combination of free movement exercises and structured study we will create
lettering that exploits the best qualities of the humble
brush. Supplies and handouts will be provided for your
convenience.

THU, 8/13
9a–4:30p

BRUSH-WRITTEN IMPERIAL ROMANS
Paul Herrera
Location: Art Institute of Colorado
This workshop will guide you through a hands-on
understanding of the Imperial Roman Alphabet as you
utilize an inside-out approach to these timeless letterforms. You will learn the special characteristics and
‘personality’ of the brush as contrasted with hard-tool
calligraphy while practicing the essential elements of
the classical Roman. Before the workshop is done you
will move on to writing out the entire alphabet in the
same manner as the ancient Roman inscription maker
would do prior to cutting the letters in stone. A short
inscription cutting demonstration will be provided as
an addition to the class.

THURSDAY
10

CYRILLIC FOR REAL USE
Alexandra Korolkova
Location: Art Institute of Colorado
Nowadays, quite a lot of Western designers add other
scripts, like Cyrillic or Greek, to their typefaces. Fortunately, the time of “Cyrillic” which can’t be recognized
at all, is gone, but does it mean that any recent Cyrillic
designed by Latin-writing typographers is good? At
the workshop we will discuss peculiarities of Cyrillic
letterforms and design some most difﬁcult Cyrillic
glyphs in real time.

THU, 8/13
9a–4:30p

WOOD TYPE EXPLORATIONS
Jason Wedekind
Location: Genghis Kern Design & Letterpress

PRE!CONFERENCE PROGRAM

THU, 8/13
9a–4:30p

Come get your fingers dirty while exploring the type
and image collection at Genghis Kern, a letterpress
and design shop minutes up the hill from downtown
Denver.
Attendees will get the opportunity to print broadsides and more on multiple printing presses ranging
from automated platens to simple proof presses.
With a unique collection of over-sized wood type, a
“choose your own adventure” ethos will be embraced.
No experience necessary, leave your mouse at
home, and start thinking about a letter, word or phrase
you want to see with ink on it so you don’t spend the
whole time staring at an empty sheet of paper.
THU, 8/13
9p–12p

WEBFONTS & TRUETYPE PRODUCTION
IN GLYPHS 2.0
Georg Seifert
Location: Art Institute of Colorado

THURSDAY

Version 2.0 of the popular font editor Glyphs has significantly facilitated and streamlined the production
of WOFF, WOFF2, and EOT. In this workshop, you will
learn how to export your font into the webfont formats, subset it, and test it in various browsers. While
we are it, we will optimize the font for the screen,
thereby setting up autohinting and applying manual
hints, for both PS and TT based formats.
Prior knowledge of type design or font production
useful, but not required. Bring your own font, or use
the demo font supplied.
Participants are eligible for an extended trial
version of Glyphs 2.0 and a discount on the full app
license.
Requirements: Workshop attendees must bring
their own laptops with the required software pre-installed. (See typecon.com for details.)

11

PRE!CONFERENCE PROGRAM

THU, 8/13
1:30p–4:30p

EXTENDED LATIN CONDENSED
Victor Gaultney
Location: Art Institute of Colorado
Do you know your ogonek from your háček? Your eng
from your hooktop heng? Diacritics and extended
Latin letters have been an integral part of the Latin
script since its inception, and have a fascinating story.
However, they have often been regarded as extras,
or in the words of Jan Tschichold, “typefounders’
step-children”. Learn how to design these accents
and characters with confidence and creativity, and
leverage the tools in font design apps to reduce the
effort involved. The session will be evenly balanced
between history, technique and one-to-one coaching. Bring your fonts and enable them to sing the
languages of Africa, Asia, Europe and the Americas!

SPECIAL EVENT
THU, 8/13

TYPE WALK WITH PAUL SHAW
See typecon.com for details.

THURSDAY
12

THU, 8/13
6:30p–8:30p

KEYNOTE PRESENTATION:
MARIAN BANTJES
Hosted by the Society of Typographic Aficionados
Location: Grand Ballroom,
Sheraton Denver Downtown
Marian Bantjes lives and works from an island off
the West coast of Canada. She has been variously
described as a typographer, designer, artist and writer.
She has spoken at over 100 events worldwide, her
work has been published in many books and international magazines and is included in the permanent
collection of the Cooper-Hewitt National Design
Museum in New York. In 2010, Thames & Hudson
published her book I Wonder, and in Sept 2013 they
published a giant monograph of her work, titled Pretty
Pictures. She is a member of Alliance Graphique
Internationale (AGI) and 2010 she was awarded
an Honorary Doctorate of Letters from Emily Carr
University in Vancouver, Canada.

THU, 8/13
8p–10p

PRE!CONFERENCE PROGRAM

EVENING EVENTS

AIGA AFTERPARTY
Hosted by AIGA Colorado
Location to be announced
After being “Condensed” all day, come be BOLD! Your
friends at AIGA Colorado want to share a drink, some
laughs, and perhaps talk about proper kerning. Come
gather with Denver’s leading design organizations
for a relaxed night and put your best lettering on our
TypeCon2015 ArtWall. Location to be announced,
but it’ll be a short ride on the free 16th Street Mall bus
to Denver’s historic lower downtown area.

THURSDAY
13

In conjunction with TypeCon2015, SOTA will be presenting its tenth
annual Type & Design Education Forum, a day of special programming
devoted to addressing the pressing needs of design educators.
The forum takes place on Thursday, August 13th at the Sheraton
Denver Downtown. Lunch is included with your registration.
As educators, we condense all of our experience and understanding
into parcels of information for students to process through lessons
within courses, semesters, years of schooling. Some presenters will
articulate how worlds of knowledge are condensed into a course or
program, or how a course project is condensed into an exercise or
workshop. They will discuss what was considered essential and what
didn’t make the cut.
Alternatively, some presenters will describe how a project has
been extended beyond a class, semester, or year. They will discuss
what type of project or course has warranted an extension and why, or
how the momentum and interest of students are held over an extended period of time.

8:30a

Continental Breakfast

9a

Opening Remarks

9:05a

EXTENDING THE CLASSROOM INTO THE
WORLD: TEACHING THE HISTORY OF
TYPE ONLINE
Richard Hunt

THURSDAY

In the fall of 2014, the history of typography class at
OCAD University, formerly taught in a lecture hall to
a class of over 200 students went online. The initial
reactions of the advertising and design students
for whom this course is required were predictably
negative.
However, on consideration, it became clear that
the history of typography is actually well suited to an
online format. The tendency for type forms to retain
historical origins makes it easy to find many examples
of historically-based letterforms in any contemporary environment, which the student can seek out for
themselves.
Instead of recording the instructor in an auditorium, we can extend the classroom into the street
or other environments. The online format also holds
the potential for virtual field trips to archives where
primary typographical material is available. A video
of an instructor visiting a museum or demonstrating
hand setting in a letterpress shop allows students to
engage with the class in a way they couldn’t during a
traditional lecture.
Richard Hunt discusses what went well, what
didn’t, and his plans for further extending the experience of history students into the typographic
environment.

TYPE ! DESIGN EDUCATION FORUM

CONDENSED & EXTENDED

15

TYPE ! DESIGN EDUCATION FORUM

9:30a

CONDENSED HISTORY THROUGH MAKING
Julie Nauman-Mikulski
Students are immersed in history through experiential
learning that provides them with hands-on understanding of historical texts, the origins of letterforms
and the grid as an organizing tool. Beginning with
symbolic language, students study the evolution of
the pictograph to the alphabet. They copy Aramaic
and Roman letters with a calligraphy marker and paint
Chinese characters with a brush and ink. They watch
videos of lettering masters and young type design
innovators. They work with period appropriate text
such as Sophocles, Geoffrey Chaucer and Ngugi wa
Theong’o. Type taxonomy and anatomy are explored.
Through field trips they see first hand the processes
of paper making, wood type and letterpress printing.
They compare Futurist and Surrealist Manifestos to
the contemporary ZINE, design a ZINE and visit Chicago ZINEfest. Utilizing a combination of traditional
and digital processes, students learn to incorporate
the hand made in their design solutions. They are
able to see contemporary graphic design as part of a
historical continuum, the social historical context of
typography, and its vital role in the dissemination of
knowledge.

9:50a

ADOPT-A-FONT CONDENSED
Nancy Bernardo
Restoring a wood typeface, making a type specimen on the letterpress and then creating a website
featuring the typeface was the challenge given to my
sophomore level Graphic Design majors. Interactive
New Media is a class that introduces students to
HTML and CSS while also keeping in mind design and
typographic considerations and principles.
The project was meant to hone in on the students
coding skills, incorporate a historical context and allow the students to make design decisions that would
enhance a viewer’s knowledge of wood typefaces.
It was also a way for students to integrate analog
technologies of the late nineteenth century with 21st
century digital technologies. This presentation will
discuss the Adopt-a-Font program sponsored by the
Cary Collection at RIT (Rochester Institute of Technology), show examples of the students’ processes
and final website designs, and discuss the limitations
of time as well as the surprising amount of work that
was accomplished.

THURSDAY
16

EXPANDING A DESIGN COURSE BY
INCORPORATING AN ONLINE PRESENCE
Vicki Golden
Previously, Photoshop, Illustrator and InDesign were
condensed into a year-long sophomore course with
abstract design exercises — and it wasn’t working
nearly as well as it could. We weren’t taking advantage of the vast possibilities afforded by the tools and
online resources.
The new course requires the students to use:
Pinterest to post their research and reference
sources; Behance WIPs (work in progress) to show
process, allow feedback with a large audience, and
use searchable tags to provide context for their work;
Twitter to tweet about projects and use hashtags to
increase online visibility; Behance Project Pages for
the completed design project, to create a free online
portfolio; and Society6 to establish an ecommerce
storefront to actually sell their designs.
Students now have expanded an assignment
beyond the classroom — using social media, an online
portfolio, and an ecommerce site. As sophomores
they now have real-world work for their portfolios and
an avenue for self promotion.

10:30a

Q&A

10:40a

Coffee Break

11a

THROWING SHAPES: AN EXPERIMENT IN
TYPE DESIGN EDUCATION
Aoife Mooney

THURSDAY

Type design projects require stamina, a delight in the
abstract, and excellent working methods — tricky
to pitch to an undergraduate audience! A challenge
in writing this syllabus, therefore, was to find ways
to condense and segment learning outcomes into
digestible chunks, contextualizing practice with engaging content and realistic scope without sacrificing
depth.
Offered as An Introduction to Type Design, this
elective invokes concepts from identity design to
extend the students’ design skills while providing
them with relatable starting points for a type design
project. To this end, each assignment is packed with
learning outcomes as well as streamlined to help
highlight overlaps and fluidly introduce new concepts
with clarity.
Students note an improvement in their typographic practice, a new-found respect for working methods, and the ability of form to communicate intangible
meanings. Since this process places a premium on the
experience of both typographer and reader, the students also gain insights into and explore the potential
of adopting a user-centered approach in design.

TYPE ! DESIGN EDUCATION FORUM

10:10a

17

TYPE ! DESIGN EDUCATION FORUM

11:20a

MODERN ‘ALIF’ TEACHING: ARABIC
THROUGH A CONDENSED CURRICULUM
Fahad Dhawi
Qur’an led to strong power structures in terms of
identity, religion, culture and language. Sadly, globalization has weakened some of these structures. Many
Arabs have started to abandon their native language
only to replace it with English, thinking of it as a more
convenient script. There have been certain changes
in the Arab world today, particularly in Kuwait. Many
restaurants, companies and educational institutions
have replaced Arabic menus with English, Arabic logos with Latin, and the Alif Ba’ Ta’ alphabet with ABC.
This session will focus on ways we could collaboratively fight illiteracy in the Middle East using ‘Type
and Design’ or, in other words, Arabic Typography and
Graphic Communication. This is to help attract Arabic
and non-Arabic speakers to learn and communicate in
Arabic. Since globalization produced a modern Arab
generation that prefers a ‘condensed’ communicative
tool, I will explain how ‘simplification’ can be a creative
and effective teaching-learning method for Arabic.

11:40a

LESSONS FROM TEACHING TYPE DESIGN
IN HIGH SCHOOL
Rainer Erich Scheichelbauer
Is it possible? High school schedules only allow for
limited time, the students are at a difﬁcult age and
have different interests, the subject matter is complex, and the student group sizes tend to be too large.
I tried it anyway and taught type design to 17- and
18-year-olds at the Graphische in Vienna, a school
with departments for graphic design, photography,
multimedia and printing. This presentation is about
how I approached teaching type design, how the
material was condensed into the little time I had, and
how some students extended projects for themselves. It is especially about what worked and what
did not work, and how the students saw it. Course
materials and results will be included.

THURSDAY
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CLASSROOM LEARNING EXPANDED:
THE CLIENT COMPONENT
Jan Ballard
Teaching the concepts of Corporate Identity in a
classroom has multiple elements of visual communication. A student explores appropriate extensions of a
branding project in an extensive semester long study
of all the parts possible in a corporate identity. The
only component missing in the classroom is the most
important element: the client.
Partnering with a local Chamber of Commerce for
the past four years, Graphic Design Corporate Identity students work as consultants with the Chamber’s
Young Entrepreneurs Academy (YEA!) program which
teaches middle school students how to start and run
their own real businesses. The design students are
brought into the process early to help brand a business
as an introductory branding exercise.
Ambiguous direction, lack of information, emotional attachment to self directed solutions, ignoring
of important communication and deadlines … Middle
school kids and “real world” clients, the similarities
are striking! The frustrations are a new lesson learned:
client management.

12:20p

Q&A

12:30p

Lunch Break

2p

FROM LOOP TO NARRATIVE:
TEACHING KINETIC TYPOGRAPHY
Camila Afanador-Llach

TYPE ! DESIGN EDUCATION FORUM

12p

Teaching kinetic typography during one semester
comes with the challenge of introducing a new medium to students and expanding the definitions and
classifications of static typography. It also involves
an understanding of basic animation principles using
digital and handmade processes. This talk explains
a sequence of assignments to engage students in
sketching, storyboarding, and making typographic animations. Starting with short duration loops — focused
on formal exploration and experimentation — to
longer, more complex sequences of type, image and
sound that lead to narratives that convey meaning
and address context. The premise is that assignments
grow in complexity as they grow in length and for
each new assignment, new concepts are introduced
in depth.

THURSDAY
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2:20p

MICRO TO MACRO:
ADAPTING LETRASET FOR TYPOGRAPHIC
EXPLORATIONS OF FORM
Meaghan Dee
Years ago, this quote by Jasper Johns resonated with
me: “It’s simple, you just take something and do something to it, and then do something else to it. Keep
doing this, and pretty soon you’ve got something.”
Instead of stopping designs in their infancy, I would
push them. Process became as important as product.
As a design educator, I encourage students to extend
their own design process and explore.
In a Typography 3 course, my project, Typographic
Fiction, is based on the work of designer Erik Brandt
and a class project by Professor Jonathon Russell.
The primary aim of the project is to get students to
intuitively generate typographic compositions, while
exploring form. Students start by creating a series of
84+ abstract Letraset compositions (all under one
inch in size). They then are asked to enlarge their
favorite design to poster-scale. From here, the project
continues to grow as it morphs into a group book
project, where students must combine their designs
into a cohesive editorial composition.

2:40p

QUESTION OF BALANCE: THE BILATERAL
NATURE OF TYPOGRAPHY
Mark Fetkewicz
“Design is where logic and intuition meet.” Nowhere
is this more accurate than with typographic design.
Successful typographic design rests on an informed
and poetic balance between the logical apparatus of
language and the intuitive nature of form building.
My method has evolved over the years to condensing the delivery of content in my Typography 1
course to this simple bilateral arrangement. I begin
with a set of formal, loose, intuitive experimentation.
This approach is diametric to my own introduction to
typography and others, which typically begin with the
rules, conventions, taxonomy, and technical skillsets
typographic design entails.
I have found that by switching back and forth to a
mix of playful, open set of intuitive exercises (even at
the sake of readability and/or legibility) with exercises
that are functional and applied, students are more
willing to experiment and explore methods important
to their own creative identities.
Typography is a formidable formal tool, and one
often has to step back from the calculus of traditional
typographic conventions to understand its potential.

3p
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Q&A

Coffee Break

3:25p

BEAUTIFUL WRITING, BEAUTIFUL RESULTS
Perrin Stamatis
Calligraphy provides a rapid way for students to become visually sensitive to details in typography. This
experience breathes life into typographic terms and
encourages the student to be an active participant
rather than a passive observer.
This single condensed and limited session introduces students to typographic terminology through
demonstration and exercises in basic calligraphy. By
building hand-drawn guidelines and drawing various
strokes and full letterforms, participants learn about:
character height, set width, and character proportions; size relationship between capitals and lowercase; x-height and how it relates to ascenders and
descenders; stroke weight and how it relates to type
size; stroke contrast; the drawing tool and the angle of
use; optical adjustments; and the difference between
hand lettering and type — defining what typography is
and what it is not.
The goal is for students to see typographic terms
in action and to create an experience in which they
cannot help but make important connections between calligraphy and details in typography.

3:45p
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3:10p

WOOD AS TEACHER
Chad Reichert
Teaching type design in an undergraduate environment is tricky. With the growing demands of web,
motion, and interactivity, type design competes for
the student’s attention. This is unfortunate because
the ability to build a typeface and understand the nuance and subtlety in construction is an important and
necessary skill set, regardless of the student’s future
career focus. With a 16-week semester, it becomes a
precarious balance to teach the incredible amount of
information needed to be a beginning yet thoughtful
type designer. As faculty, I seek out methods that will
help me to effectively teach history, design, application and production of type in a condensed period
of time. In my presentation, I will walk through one
of my projects that involve the process of planning,
designing and fabricating wood type. Wood is a great
teacher: it teaches the students the importance of
craft, the nuance of curves, the value of a plan and the
process of assembling parts. Building wood type is
refreshingly basic. With a limited set of tools, a context to build within and the ability to play/experiment,
students quickly learn a foundation of type design in
less than 5 weeks.

THURSDAY
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4:05p

PROJECTING, FOLDING, AND LAYERING:
METHOD-DRIVEN STRATEGIES FOR 3D
TYPOGRAPHY
Amir Berbic
This pedagogical research into 3D typography
explores an alternative to the material-centered
approach by emphasizing method-driven studies
based on key action verbs: projecting, folding, and
layering. By projecting, students translate the index
of letterforms through interactions of light, surface,
texture, and space. Layering allows cross-sectional
transformation and tectonic conditions in typography.
Folding involves manipulation of surface and edge
to morph letterforms from two to three-dimensions,
while addressing structural and material constraints.
Next, students expand one of their studies into a
larger system of forms. They engage context, content,
and communication of meaning as ultimate aims of
the project, combining literary language with photographic images derived from the built 3D typographic
models.
This work builds on my earlier study of the reciprocal relationship between 2D graphics and 3D form
through furniture design. The focus on methods positions the process as a negotiation among the dynamic
character of the design activity, the passive nature of
material, and structural constraints of typography.

4:25p

Q&A

4:35p

A DIFFERENT APPROACH TO TYPEFACE
DESIGN: FAST PROTOTYPING
Claudia Roeschmann
A weekend workshop run by Claudia Roeschmann
and Czech typeface designer Jan Tomas tasked 11
graduate students to design one given letter of the
alphabet. The idea of rapid prototyping of just that
one letter, without any thought given to the remaining
characters, or its adaptation to miniscule/majuscule,
was intriguing for the students and in total contrast
to the daunting task of designing a typeface over the
course of a semester. The accelerated process led to
creative output quickly. By Sunday students were able
to bring together their animated letters, spelling out
Communication Design. Once completed, students
not only wanted to explore their individual concepts
further, but expressed strong interest to continue to
work together on their word project by introducing
color and music. The ignited passion of this condensed assignment resulted in two additional workshops planned for the fall semester in order to finalize
the group animation. To harvest this passion further,
the assignment was extended into a class for students
to individually finish their typeface designs – which
seemed to not be such a daunting task anymore, but
the most exciting project.

BEYOND THE PORTFOLIO PIECE: ENGAGING
STUDENTS WITH ON-DEMAND PRINTING
Adam Osgood
Students are immersed in history through experiential
learning that provides them with hands-on understanding of historical texts, the origins of letterforms
and the grid as an organizing tool. Beginning with
symbolic language, students study the evolution of
the pictograph to the alphabet. They copy Aramaic
and Roman letters with a calligraphy marker and paint
Chinese characters with a brush and ink. They watch
videos of lettering masters and young type design
innovators. They work with period appropriate text
such as Sophocles, Geoffrey Chaucer and Ngugi wa
Theong’o. Type taxonomy and anatomy are explored.
Through field trips they see first hand the processes
of paper making, wood type and letterpress printing.
They compare Futurist and Surrealist Manifestos to
the contemporary ZINE. Utilizing a combination of
traditional and digital processes, students learn to
incorporate the hand made in their design solutions.
They are able to see contemporary graphic design
as part of a historical continuum, the social historical
context of typography, and its vital role in the dissemination of knowledge.

5:15p
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4:55p

FAMILY MONOGRAMS: TRADITION AND
A CONNECTION TO THE PAST THROUGH
TYPOGRAPHIC FORM
Gabriel Solomons
Heritage, tradition and family history are at the heart
of World War I commemorations currently taking
place around the world from 2014-2018. In an effort
to engage students with this milestone event, we
developed a brief that tasked students to create a
monogram for each of their eldest living relatives.
Final vectorized monograms were then digitally converted and embroidered onto handkerchiefs and sent
to their relatives as a gift.
Information to support their creative approach
was gathered through annotated interviews with their
relatives, examples of their handwriting, newspaper
clippings, photographic documentation of awards/
medals – all helping to create a picture of the unique
lives of their relatives. This task in itself was a real eye
opener to the students, revealing aspects of their
family history previously unknown to them.
In this presentation I will discuss the importance
of these monograms as a heritage project, seeing
how typography can be used as a historical bridging
device.
Q&A

5:45p

Closing Remarks
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8:30a

Opening Remarks

FRI, 8/14

LIFE LESSONS FROM GLOBE POSTER
Mary Mashburn

FRI, 8/14

8:40a–9:20a

Globe Poster Printing Corp. started in Baltimore,
Maryland, in 1929, is best known for its iconic jazz and
R&B posters, promoting the greats from B.B. King to
Marvin Gaye to Aretha Franklin. The posters dominated rural crossroads and city walls with bold wood type,
fluorescent colors, and “type that moved” — vivid
lettering that shouted phrases like “Live!” and “In Person!” as it promoted both the greats and lesser-known
performers. To keep the tradition of Globe alive, Bob
and Frank Cicero, the last owners of Globe Poster
Printing, sold the type, cuts and lettering to MICA,
Baltimore’s historic art school, in 2011. This talk blends
the historical import of Globe with “life lessons” for
creative people today; lessons passed down through
the decades and lessons learned every day as we
work to keep Globe fresh, relevant and in production.
We will look at the elements that defined the Globe
style, the artists behind that style, and talk about how
that can inform design in this digital era.
FRI, 8/14
9:25a–10:05a

MAIN PROGRAM

8a

MONEY TALKS: A BRIEF HISTORY
OF TYPE MARKETS
Patrick Grifﬁn
Why are some fonts cheap or expensive? Or are
they? Was it always like this? And what really is the
value of a font? Patrick Grifﬁn runs through the tale of
type markets from early metal all the way through to
the digital present — a story which spans half a millennium of designers, punch-cutters, printers, calligraphers, letterers, typesetters, publicists, middlemen,
distributors and con artists. This presentation will take
you on a journey through free markets, plausible and
otherwise, offering a revelatory take on the myriad
interactions between fonts and finance, and how
competition and conflicts have shaped type design’s
past and are molding its future.

10:05a

Coffee Break
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FRI, 8/14
10:30a–10:50a

WRONG READING: EXAMPLES OF
DOUBLE-SIDED WOOD TYPE
Jason Wedekind
Double-sided wood type in the letterpress world is
a unique thing. Since I started collecting wood type,
I’ve come into many pieces that were double-sided:
the type as the manufacturer intended it on one side,
and a hand-carved image on the other. Intrigued by
this, I’ve asked printers from all over the world to send
me examples of double-sided wood type in their
collections. From a simple need for an extra letter in
a broadside, to a logo for an advertisement, printers
would take to the unfinished side of wood type and
when necessary, and create unique works of art by
carving into them. This presentation will show the
examples I’ve collected thus far.

FRI, 8/14
10:50a–11:10a

THE HERSHEY FONTS
Frank Grießhammer
In 1967, Dr. A.V. Hershey was working at the U.S.
Naval Weapons Laboratory in Virginia, on some of the
earliest digital representations of type: The Hershey
Fonts.
Hershey used the tools of his time, which
likely meant operating room–sized computers on
FORTRAN commands. His fonts are nothing like
the digital fonts we know today — simple lists of
coordinates, to be connected by straight lines, and
displayed, e.g. on cathode ray tubes. They might look
crude; but certainly they were a remarkable achievement for their time.
Given the limitations, it is amazing how comprehensive and elaborate Hershey’s designs are. A fair
amount of alphabets was created, not only for Latin,
but also for Greek and Japanese. A wide range of
styles and variants was “drawn” too: Sans-Serif, Serif
(including Italics and Ligatures), Script — even different styles of Blackletter exist.
I came across this remarkable chapter of type history when reviewing Jean-Baptiste Levée’s “Minotaur” family for Typographica’s “Best of 2014” special.
Since then, I have not stopped my research on this
— admittedly very specialized — topic, and I think it is
time to introduce my discoveries to a bigger audience.

FRIDAY
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THE COMMERCIAL MONOGRAMS
FROM THE GRAMLEE COLLECTION
Joe Galbreath
This talk examines a small subset of West Virginia
University’s GramLee Collection of 20th century
wood engravings: the company monogram. As precursors to the modern logo, these monograms would
have been locked up with wood type and printed on
paper sacks for flour, corn meal, or animal feed.
Each monogram is a set of uniquely drawn letterforms integrated and intertwined to create a single
unit. By examining the wide range of monograms,
and investigating the lettering techniques used, this
presentation will deconstruct specimens and attempt
to analyze the magic of some of the GramLee Collection’s most curious examples of commercial lettering.
In addition to formal exploration, experimental letterpress prints will also be showcased.

FRI, 8/14
11:35a–12:15p

MAIN PROGRAM

FRI, 8/14
11:10a–11:30a

FILMOTYPE JUNTO:
THE FIRST FONT COOPERATIVE
Stuart Sandler
In 1948, Alan Friedman with his wife Beatrice
pioneered the first portable typesetting system
complete with an easy to use typesetting machine,
the Filmotype, and an exhaustive library of expressive
display typefaces that were created for it.
Eventually morphing into the Alphatype Corporation which was dissolved in the 1990s, Filmotype and
its typeface library were frozen in time on 2 filmstrips
and nearly lost to the annals of graphic design history
only to be rediscovered and reborn in 2006 by Stuart
Sandler of the Font Diner.
Led by the inspiration that historic preservation
was a group effort, Sandler formed the first co-operative font development group, the Filmotype Junto,
as a true collaboration of talented font designers focused on the preservation and revival of this amazing
font library.
With nearly 100 Filmotype typefaces revived
since 2006, we invite you to join us in a 20 minute
presentation and 20 minute panel discussion with the
Filmotype Junto about how these independent font
designers from across the world successfully came
together to collaborate on this massive undertaking.
Panel participants: Lily Feinberg, Patrick Grifﬁn,
Mark Simonson, and Neil Summerour. Moderated by
Scott Boms.

12:15a

Lunch Break
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FRI, 8/14
2p–2:40p

A NEW APPROACH TO TYPE DESIGN
AT ADOBE
Steve Ross & Miguel Sousa
Adobe has a long tradition of developing massive
digital typeface projects. This wasn’t always the
case, but over decades, projects steadily grew in
scope, until “huge” became the norm. The in-house
type designers have many new project ideas, but
the sheer scope of creating such mega-typefaces
makes it difﬁcult to get them off the ground, due the
resources and time commitment required. Aware of
this barrier, the designers found a way to overcome
it by starting small and releasing sooner, using Agile
Development practises usually reserved for software
development. Steve will discuss the idea, motivations,
challenges, and lessons learned in creating a new
typeface design methodology. Miguel will discuss the
practical, hands-on experience in creating the first
Adobe Type Concepts typeface, Vortice. He went
from sketches to releasable product in months rather
than years, while keeping up his other responsibilities
at Adobe. Finally, they will close with a discussion of
the customer feedback received, and how it is used to
inform further development.

FRI, 8/14
2:45p–3:05p

YES, BUT CAN OPENTYPE DO THIS?
Rainer Erich Scheichelbauer
Can animations be put into fonts? And what about
games? Learn the answer to these questions, and
how Turkish president Recep Tayyip Erdoğan sparked
the gamification of fonts, in this short and fun presentation. This presentation contains no prepared slides,
all typing is done live.

FRIDAY
28

USING TYPE TO ADD DATA TO
DATA VISUALIZATIONS
Richard Brath
In data visualization, data is transformed into geometry. Geometric properties, such as position, color and
shape, are modified based on data values.
Unfortunately, most visualization designers today
do not leverage typography to express data using
type attributes such as bold, italic, condensed and so
on. Type is an afterthought and our visualizations are
typographically mute.
Instead, the design space of visualization could be
much richer harnessing typography to express data
embedded directly into text. There are many exciting
possibilities that result from design exploration.
Examples include formatting texts for rapid skimming,
weighting many opinions to quickly assess the
consensus, revealing character traits, and analyzing
trade-offs — all exposed visually using typographic
attributes.
The above is just a start and there is even more
potential. New possibilities may exist with a font
systems with variable serifs or a type family that offers
multiple x-heights or other new types of type.

FRI, 8/14
3:25p–3:45p

MAIN PROGRAM

FRI, 8/14
3:05p–3:25p

THE HISTORY AND FUTURE OF
FONT LICENSING
Andrej Krátky
Type designers love seeing their fonts used, but are
also extremely protective of their work. We will talk
about the business side of type design, looking at the
earliest examples of font piracy, typeface licensing
and alternative distribution methods. What can we
learn from the first 500 years of typography that will
allows the discipline to adapt to the requirements of
the 21st century?
Type design is in a stage of turmoil, and designers
need to take responsibility for making their work relevant today. Large numbers of fonts are now available
via low cost subscription-based services or even for
free, diminishing the value of type designers’ work.
We believe that independent designers and foundries
should still play an important role in defining the value
of high quality type by creating new innovative ways
of distributing and licensing fonts, while also helping
to find them new audiences and answering common
needs with more flexible tools.

3:45p

Coffee Break
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FRI, 8/14
4p–4:20p

STYLE POINTS: A LOOK AT BASKETBALL
UNIFORM DESIGN AND AESTHETICS
Ivan Bettger
Basketball is tremendously popular in American urban
popular culture in large part due to the seemingly superhuman superstars who take the court. As
the game of basketball evolved as a showcase for
individual feats of skill and athleticism, the designs of
basketball uniforms have adapted as an extension of
that expressiveness.
I explore how basketball jersey design, logotypes,
and individualistic style and expression within the
confines of a uniform have evolved over the past 50
years, from traditionalist to flamboyant, futuristic to
retro, and back again. These changes are a reflection
of trends in design and fashion over time, especially
the emergence and growth of hip hop culture.

FRI, 8/14
4:20p–5p

TYPESET IN THE FUTURE
Dave Addey
A brief glimpse of Eurostile Bold Extended can set
a movie in the FUTURE far more effectively than an
expensive effects shot. Typeset in the Future will
introduce you to corporate beer, zero-gravity toilets,
and the universe’s most expensive localization error.
Expect a funny, detailed, and obsessively geeky look
at your favorite movies, with a focus on that thing on
the wall in the background.
Inspired by Dave Addey’s Typeset in the Future
blog, this talk shows how science fiction movies use
typography, design, and iconography to transport us
out of the mundane, and into an idealised, futuristic
world. You’ll never watch Alien in the same way again.

FRI, 8/14

SOTA CATALYST AWARD PRESENTATION

5:05p

The Society of Typographic Aficionados will bestow
Shiva Nallaperumal with the 2015 SOTA Catalyst
Award, followed by his presentation.
FRI, 8/14

THE DENVER LETTERPRESS TOUR

5p–9p

An early evening tour to local letterpress studios
including Genghis Kern, David Ashley Studio, Now It’s
Up To You Press, Foils + Dies, and Matter. At each location, participants will be exposed to a different part
of the process, printing one color on a five color print
at each of the studios. All the while learning about the
Denver’s vibrant letterpress community.
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8:30a

Opening Remarks

SAT, 8/15

THE LIFE AND TIMES OF
FATHER E. M. CATICH
Paul Herrera

SAT, 8/15

8:40a–9:20a

Reverend Edward M. Catich has an international reputation as a calligrapher, teacher, scholar and artist. He
was also a professional Chicago sign painter and musician in the 1920s while he attended the Art Institute.
Catich received his B.A. in 1934, and received an
M.A. in Art from the University of Iowa in 1935. He
conducted intensive paleographic and epigraphic
research in Rome while attending the seminary from
1935 to 1938. During that time he made a complete
study of the Trajan Column and proposed a theory
on how the incised letterforms were actually made;
using a flat brush. A complete explanation is found in
his book Origin of the Serif. In addition to being a calligrapher, he had an international reputation as a stone
inscription cutter and was a recognized authority of
liturgical art, working in slate, stained glass, watercolor, and print. Among Father Catich’s other published
works are Letters Redrawn from the Trajan Inscription
and Reed, Pen and Brush Alphabets. All of his books
were printed on his own Catfish Press.
In addition to being an artist, Catich was also an
accomplished musician! Many of Father Catich’s
works will be shown as illustrations of his life during
the presentation. Paul Herrera was a student, apprentice and friend of Father Catich. He traveled with him,
worked with him and taught with him at the Davenport Municipal Art Gallery in Davenport, Iowa.

MAIN PROGRAM

8a
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SAT, 8/15
9:25a–10:05a

AN ILLUSTRATED HISTORY OF NON-LATIN
TYPEFACE DEVELOPMENT AT ADOBE
Paul D. Hunt
Adobe introduced PostScript fonts in 1984, and as
early as 1988 we began working with Morisawa, a
leading Japanese type foundry, to get their designs
into the new font format. Minion Cyrillic, released in
1992, was Robert Slimbach’s and Adobe’s first foray
into typeface development for a script other than
Latin. In the intervening 23 years since, Adobe has
added Greek and Cyrillic to many of its new releases.
In 1997, Adobe released its first new Japanese type
family, Kozuka Mincho. By 2000, Adobe began to
commission typefaces for other scripts including
Arabic, Hebrew, Thai and Devanagari, being driven by
Adobe applications entering a wider market. Within
the past few years, Adobe has tripled its offering of
type families for Middle Eastern scripts, has embarked
on an ambitious program to develop fonts for the top
ten languages of India, and has continued to add to
the list of writing systems supported in its library. Paul
will discuss the rationales, challenges, and rewards
to Adobe for venturing into the world beyond the
Latin-centric type.

10:05a

Coffee Break

SAT, 8/15

THE BEE IN THE LOTUS FLOWER
John Hudson

10:30a–10:50a

In 2011, John Hudson and Fiona Ross began work on
the first set of custom fonts for typesetting the Murty
Classical Library of India, a major new multilingual
book series published by Harvard University Press.
The first five volumes were launched this year, and
the series is expected to continue long after all those
currently involved have passed from this world. In
this presentation, John Hudson discusses the design
of the typefaces for the MCLI books, and, by way
of a Sanskrit proverb, considers the perspective of
the type designer looking beyond the confines of
daily detail.

SATURDAY
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BRIEFCASE TYPE FOUNDRY:
MILESTONES IN CZECH TYPE DESIGN
Radek Sidun
Briefcase’s aim is to digitise typefaces that have
never been released before and publish unique
work of important figures of our local region. A type
design is an integral part of Czech cultural heritage.
The nineties brought about an explosion of experimental type designs, a trend whose continuation we
see to this day. Since 2012, we’ve been intensively
working on the Briefcase Type project to shine a light
on significant design from our recent history. The
project is accompanied by printed newspapers; it
contains details, pictures, sketches and it serves not
only for foundries but also as a good source of almost
forgotten “Czech-type-curiosities.” BC News has
recently received the “Certificate of Typographic
Excellence” and it will be included in the Annual of the
Type Directors Club, and will also be shown at the 61st
Awards Exhibition.

SAT, 8/15
11:10a–11:30a

MAIN PROGRAM

SAT, 8/15
10:50a–11:10a

RE-IMAGINING FARSI WRITING SYSTEM
Pouya Ahmadi
The Farsi (Modern Persian) writing system has developed over 1500 years of calligraphic explorations
through which it has gained its richness and personality. With the prevalence of letterpress typesetting
methods in Iran 15 decades ago, many qualities of this
writing system have been demolished and opportunities to explore the potentials have been overlooked.
Ever since, there has been no major movement to
question or even re-evaluate the state of the art. For
instance, “connectivity” — the joints between the
letterforms while sitting next to each other — as one
of the main characteristics of this writing system was
explored and emphasized by calligraphers centuries
ago, and new ways of enriching this attribute were introduced. However, this barely is the case today, even
amongst traditional calligraphers. The overshadowing bias of the established writing system has rarely
fostered any research to be done in this area. Today,
with the endless capabilities of OpenType features,
there is an opportunity to attain and investigate those
possibilities and improve this ever-growing writing
system.
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SAT, 8/15
11:35a–12:15p

HOW CULTURE AFFECTS TYPOGRAPHY
Nikki Villagomez
This presentation will take a close look into how
culture affects typography and the decision-making
processes that are in our everyday life. I have given
16 AIGA talks across the country on this topic in the
last three years. For each presentation, I ask local
creatives to send me their pictures of the typographic
landscape that makes their city unique. Pictures are
due one month prior to my talk so that I can create a
customized presentation using these pictures to discuss the comparisons (and contrasts) in type choices
based on location.
The TypeCon presentation is a culmination of all
16 talks. It will highlight the analysis that I observed
prior to visiting the city and then after being there and
taking in the culture.

12:15p

Lunch Break

SAT, 8/15

BUILDING BRANDS WITH TYPE
AND ARCHITECTURE
Robb Ogle

2p–2:40p

Type designers and architects create work for people
to use. Both are judged on their rigorous ability to
serve, captivate, or be invisible as needed. Neither
have control over how their work is ultimately used.
This is a survey of design projects where building
and typographic aesthetics blend or clash, often by
the hands of third party corporate designers. There
is much to be explored. What is architectural type
beyond wayfinding and signage? What can be learned
from studying the branding of prominent architects,
whose image must balance between adept engineer
and artistic force? What typographic styles might
emerge from architects working with typographers
across multiple creative fields, following the tradition
of Mackintosh, Van Doesburg, or Gropius?

SATURDAY
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STENCIL TYPE: FUSING FORM
AND FUNCTION
Joseph Alessio
Stencils have been commonly used in lettering and
type for centuries, and for a variety of reasons. Rooted
in function, stencil styles have remained in use despite
the advances in technology that could feasibly render
them obsolete. Shifting in some cases entirely from
their utilitarian origin, stencil styles give opportunity
to explore the letterforms, breaking up the strokes and
patterns that the eye is accustomed to reading and
sacrificing ease of use for dramatic effect. In other instances the stencil is made necessary by the medium,
but takes advantage of the variance in form to fuse
aesthetics and necessity. This talk will cover some
unique and notable uses of stencils in a variety of
environments, writing systems and styles, touching on
both historical use and recent instances. Whether the
broken serif styles of early French stencils, utilitarian
military stencils, or the scintillating Dala Prisma, stencil
type presents a fascinating study on form, function
and everything in between.

SAT, 8/15
3:05p–3:25p

MAIN PROGRAM

SAT, 8/15
2:45p–3:05p

LETTERING COMICS FOR DIGITAL DISPLAY
Jason Campbell
Lettering in comic strips and comic books changed
in the 1990s with the advance of better graphic
software, and better lettering fonts. The speed that
a book or strip could be lettered was cut in half or
sometimes even less. Over the last few years, reading
comics on digital devices has become increasingly
popular. This leads to more questions about how to
get the best in legibility and expression from letter
in comics. Current processes and solutions will be
discussed.

SAT, 8/15
3:25p–3:45p

BATHOS AND THE BAUHAUS:
BRANDING CHURCH FOR MILLENNIALS
Stephen Simmerman
In the 21st century, the trend towards humanist type
treatment in the branding efforts of urban churches echo the Bauhaus heritage. Case studies in this
presentation will include: Watershed in Charlotte,
Fusion Church in metro Atlanta, Calvary Chapel in
Chattanooga, and Vintage21 in Raleigh.

3:45p

Coffee Break
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SAT, 8/15
4p–4:40p

ERNST SCHNEIDLER & HIS STUDENTS
Rob Saunders
Ernst Schneidler was one of the most influential and
beloved teachers of letter arts in the twentieth century, whose students included Georg Trump, Albert
Kapr, Imre Reiner, Walter Brudi, and Rudo Spemann.
This talk will present a rich selection of the calligraphy,
type design and book design of Schneidler and his
students in a high definition show and tell from the
collection of the Letterform Archive.

SAT, 8/15
4:45p

SOTA TYPOGRAPHY AWARD
PRESENTATION
The Society of Typographic Aficionados will
present the 2015 SOTA Typography Award to this
year’s recipient.

EVENING EVENT
SAT, 8/15
8:30p–11p

THE INFAMOUS TYPE QUIZ & SILENT
AUCTION
Presented by Monotype
It’s time to put on your typographic thinking cap.
Prepare to be challenged (and perhaps boggled) by
the dynamic quizmaster duo of Nick Sherman and
Stephen Coles. This year’s brain-bending shindig will
feature delicious desserts, refreshing cocktails, and
the popular SOTA silent auction. It promises to be a
night filled with trivia, laughter, and some good eats.

SATURDAY
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Continental Breakfast
Exhibits & Marketplace Open

9a

Opening Remarks

SUN, 8/16

TYPE OF PLACE
Meta Newhouse

SUN, 8/16

9:10a–9:50a

Can particular cultural identities be expressed
through vernacular typography? And what can we
learn from isolating typography from different parts of
the world? I believe there is such a thing as “typography of place” and I’m curious how it can be defined in
today’s more globalized cultures.
My project, Type of Place, began documenting
and archiving vernacular typography in Reykjavik,
Iceland in 2011, and has continued with additional collections in Seattle, Toronto, Rome, Budapest, Prague
and Vienna — with an aim to address these research
questions.
What’s next? There is a need for a global, user-generated, photographic archive of vernacular
typography in the 21st century. The best way to build
a significant database of this nature is through the lens
of mobile technology.
A beta version of the Type of Place app will be
available for download at the time of this conference.
I will share the history of this project and demonstrate
how the app works, and how research is enabled via
the app and the corresponding website.
SUN, 8/16
9:55a–10:35a

MAIN PROGRAM

8:30a

LETTERS & CRIME: MAKING PULP
PAPERBACKS IN THE DIGITAL ERA
Max Phillips

SUNDAY

The old paperback original crime novels were written
fast and sold cheap from a revolving wire rack. They
were designed fast, too, largely by anonymous
in-house art directors, and helped create a new typographic vernacular based on speed, intensity, a small
number of vaguely modernist metal typefaces, and an
array of lettering styles that were eye-catching but
not too technically demanding.
Twelve years ago, mystery writer Charles Ardai
and I started a new imprint we hoped would revive
the tradition of the cheap, lurid PBO. It would publish
both lost gems from the old pulp era and new work
written in the spirit of the old, all in covers done in the
grand noir manner. The name we settled on was Hard
Case Crime.
This presentation will discuss the mix of B movie
and Bauhaus influences that shaped hard-boiled
typography and lettering, and the typefaces it relied
on. I’ll attempt a taxonomy of the major genres of
cover lettering, including Psycho Jazzy, Urgent
Stencil, and Horroresque. Lastly, I’ll show a selection
of Hard Case’s own books and discuss the cultural and
commercial pressures that shaped our designs as we
adapted a mid-century print genre to the digital age.
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10:35a

Coffee Break

SUN, 8/16

[TO BE ANNOUNCED]
See typecon.com for details

10:55a–11:15a
SUN, 8/16
11:15a–11:35a

WHAT’S ON A CYRILLIC TYPE
DESIGNER’S MIND?
Alexandra Korolkova
As Cyrillic script (as a system) seems to be younger
than Greek or Latin, it is still evolving, even when we
are talking of the most traditional text faces. The
unified, systematic theory of Cyrillic type design
has not formed yet, so every designer uses his own
combination of different approaches. So how do the
early and late history of Cyrillic, calligraphic theory,
traditions, environment, technology and personal
factors influence type designers (mostly in Russia)
and what do we get as a result?

SUN, 8/16
11:35a–11:55a

LEARNING (AND UNLEARNING)
FROM LETRASET
Dan Rhatigan
For people of a certain age, Letraset and other brands
of rub-down type literally put typography in the hands
of the people. Rub-down type made it possible for
students, professionals, and everyone else to design
— or just throw together flyers or labels — with real
typefaces, and without needing professional typesetting services. It was a cheap and easy way to experiment with typography and other graphic elements,
and with some care and attention it was a great way
to develop an eye for typography.
Letraset put a lot of care into making type easy
to use well, but it also resulted in a lot of ways to use
type badly, but with interesting results.
This talk will be a look at Letraset’s type and other
graphic supplies, showing how they put the tools of
professional design into everyday hands. It will also
look at how people had to improvise with Letraset,
and make the most of the materials at hand.

SUN, 8/16
12:05p

ADVENTURES IN CONTEXTUALITY
Nick Shinn
The Contextual Alternates feature was introduced 13
years ago. Nick Shinn provides a history of the various
ways that type designers have since exploited this
most novel of OpenType features — going far beyond
its original purpose — with special attention to his
own work, from the conventional script Handsome to
the pseudo-random sans Neology.

12:45p

SUNDAY
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Closing Remarks

TYPE CRIT
John Downer & Akira Kobayashi
The always popular Type Crit is back, celebrating
its fourteenth year of laying down the typographic
smack. Masters of typographic analysis and elucidation John Downer and Akira Kobayashi will provide
gentle, constructive criticism to designers submitting
their individual type designs for review.

SUN, 8/16

MAIN PROGRAM

SUN, 8/16
1:30p–2:30p

CLOSING NIGHT EVENT

7p–9:30p

To be announced. See typecon.com for details.
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Dave is the author of Typeset In The Future
(typesetinthefuture.com), a site dedicated
to typography and design in science fiction
movies. His proudest moment is being
described as “Terrifyingly, Wonderfully
Geeky” by Gizmodo after publishing a 5,000 word treatise on the
typography of Alien.
When he’s not spotting Eurostile Bold Extended in the background
of movie scenes, he’s a BAFTA-nominated designer, writer, and
developer, now living and working in California.

SPEAKER INFORMATION

DAVE ADDEY

CAMILA AFANADOR-LLACH
Assistant Professor
Florida Atlantic University
Camila Afanador-Llach is a graphic designer and educator currently based in South
Florida. She teaches courses in dynamic
typography, interactive design, visual identity systems and information design at Florida Atlantic University. Camila received her BFA in
Industrial Design from Pontificia Universidad Javeriana in her native
Bogotá (2004) and her MFA in Graphic Design from Rhode Island
School of Design (2012). Camila worked as an in-house designer for
the School of Architecture and Design in the Universidad de los Andes
in Bogotá and more recently for a branding and design firm in Boston,
MA. She has an increasing interest in the intersection between design
and other disciplines, beyond traditional client-based relationships.

POUYA AHMADI
Principal and Co-founder
Programme
Pouya Ahmadi is a principal and co-founder of Chicago-based design studio
Programme, and is a senior visual designer
at Morningstar Inc. since 2011. He is an editorial board member and
contributing writer of Neshan magazine focusing on contemporary
graphic design and visual arts. His work has been shown by AIGA, The
Type Directors Club, Communication Arts, The Society of Typographic Arts, Moscow International Design Biennial, and Etapes. Pouya holds
an MA/MAS degree in Visual Communication from the Basel School
of Design in Switzerland and an MFA in Graphic Design from the University of Illinois at Chicago.
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SPEAKER INFORMATION

JOSEPH ALESSIO
Fascinated by the intersection of visual
and written communication, typographic
illustrator Joseph Alessio pairs a traditional
knowledge of letterforms with unexpected
media and concepts. He has worked with
a broad range of clients including Target, Reach Records, Patagonia,
Ghost, and the Art Directors Club. Life outside of letterforms includes
reading voraciously, occasionally writing, and playing a number of
musical instruments.

JAN BALLARD
Instructor
Texas Christian University
Jan Ballard holds a BFA from University of
Illinois at Urbana-Champaign. She joined
the Texas Christian University faculty
in 1986. Since then she has been teaching undergraduate courses
including Communication Graphics, Intermediate Communication
Graphics, Typography I and II, and Corporate Identity. Her teaching
provides students with a solid foundation of the history and anatomy
of type, and an examination of the principles of hierarchy and legibility
at work within an individual letterform, to sentence, to paragraph,
to page. In her professional practice, she has worked for local design
studios, regional advertising agencies, and a national public relations
firm. Jan’s work has been featured in Print’s Regional Design Annual,
Fort Worth Addy Awards, and International Association of Business
Communicators’ Bronze Quill Awards. She is committed to arts in elementary education and is a founding board member of the Fort Worth
Academy of Fine Arts charter school. In the summer of 2014, Jan
was selected as one of fifteen international participants in the SVA
Masters Workshop in Rome with co-founders Steven Heller and Lita
Talarico. She studied with faculty including Louise Fili, Mauro Zennaro,
and James Clough.
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Marian Bantjes is an internationally known
graphic artist who lives and works from an
island off the west coast of Canada, near
Vancouver. Her work, which takes many
forms, is a manifestation of obsession,
beauty, complexity and surprise. She works in a variety of media, from
drawing and painting, to digital, to arrangements of objects. Her work
often incorporates words, but not always, and often incorporates
pattern, but not always.
An extensive monograph of her work, Pretty Pictures was published by Thames & Hudson in the fall of 2013, to critical acclaim, and
was included by BookForum as one of the 20 best art books in the past
20 years. Her 2010 book I Wonder (also published by Thames & Hudson) is an exploration of the marriage of word and image, written and
illuminated throughout: alternately mysterious, thoughtful, personal
and funny. It, along with several other pieces or her work, is included
in the permanent collection of the Cooper-Hewitt National Design
Museum (Smithsonian) in New York.
Much of Marian’s work has been published in books and magazines around the world, and she has lectured on her work at over 100
conferences and events worldwide since 2006. In 2010 she spoke
at the renowned TED Conference in Long Beach, California. In 2008,
she was accepted as a member of the prestigious international design
organization, Alliance Graphique Internationale (AGI), and 2010
she was awarded an Honorary Doctorate of Letters from Emily Carr
University in Vancouver, Canada.

SPEAKER INFORMATION

MARIAN BANTJES

ROB BARNS
Owner
Foils and Dies
Vintage Pressworks (a.k.a. Foils and Dies)
is a fine letterpress printer that has served
the design community for over 20 years.
Just a stone’s throw from the art galleries on Santa Fe, Vintage Pressworks is more studio than press room. As you enter, you’re greeted by
a warm interior that merges the industrial design of the building with
contemporary finishes, paralleling the work within. The vintage pressroom showcases owner Rob Barnes’s collection of antique presses
against a backdrop of brick walls and ephemera evoking the late 19th
century. His unique collection includes a rare wood common press,
circa 1770, and a Columbian press, circa 1864. The main pressroom
features a clean industrial space for the printing presses used today.
Vintage Pressworks takes pride in crafting the best printing and onpress experience for every client.
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SPEAKER INFORMATION

AMIR BERBIC
Associate Professor of Graphic Design
University of Illinois at Chicago, College of
Architecture Design, and the Arts
Amir Berbic is a designer and educator
dedicated to projects that have a social
or cultural dimension. He has practiced design in the U.S., Europe, and
the Middle East, working with cultural institutions, community and arts
publications, and small businesses.
Amir is on the faculty of the University of Illinois at Chicago (UIC)
School of Design and is an Associate Dean for Faculty Affairs in the
College of Architecture, Design and the Arts. His areas of research
include place identity, dimensional typography, cross disciplinary
practices, and design pedagogy. Prior to joining UIC in 2014, he taught
design at the American University of Sharjah, in the UAE, where he
examined branding campaigns for Dubai’s architectural developments.
He holds a BFA in graphic design from UIC and an MFA in visual
communication from The School of the Art Institute of Chicago.
Amir’s design, writing, and teaching output have been featured in
several academic and professional publications, conferences, and
exhibitions including Print, Design Issues, ICOGRADA World Design
Congress, AIGA Design Educators Conference, TypeCon, the Hyperlinks exhibition at the museum of the Art Institute of Chicago, Salone
Internazionale del Mobile, in Milan, and many others.

NANCY BERNARDO
Assistant Professor of Graphic Design
Rochester Institute of Technology
Nancy Bernardo is an award-winning
designer whose design work has been recognized by PRINT Magazine, HOW Magazine, Design Observer, AIGA (American Institute of Graphic Artists),
Designers and Books, and AIGA Western New York. Her design work
explores the boundaries between old and new technologies and is an
interesting and often whimsical blend of analog and digital techniques.
These techniques frequently reference styles from Victorian
and Mid-Century advertising. Nancy Bernardo’s artwork has also
been shown in exhibitions in New Orleans, Chicago, New York City,
Philadelphia and Seattle. An article featuring her most recent body of
work appeared in the eighth issue of Kolaj Magazine (Montreal, CA).
Her work also appears on websites that highlight collage artists and
graphic designers such as: Kolaj Magazine and Quite Strong and her
illustrations have been used for essays on: The Millions (themillions.
com), Object Lessons (objectsobjectobjects.com) and the Newer
York (theneweryork.com).
Recently Bernardo finished designing a visual essay of eight collages to be included as color inserts within the academic book Deconstructing Brad Pitt published by Bloomsbury Press.
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Ivan Bettger manages the type libraries for
Adobe Typekit. He first learned of the existence of typography in 2005 at FontShop
San Francisco, and has been learning about type on the job since. Here
is a list of things he enjoys that start with the letter b: birds, bad comic
books, basketball, blue things, billiards, beets, Battlestar Galactica, and
bourbon.

SPEAKER INFORMATION

IVAN BETTGER
Typekit Library Manager
Adobe Typekit

SCOTT BOMS
Designer
Facebook Analog Research Lab
Scott Boms is a designer and member of
the Analog Research Lab at Facebook
whose work crosses the boundaries of
environmental, print and digital design and whose aim is to explore,
question and challenge the status quo within the company.
Alongside this, he is one fifth of Butter Label, a maker at Fairgoods
and his work has appeared in publications such as HOW, Offscreen,
Net magazine, Fast Company and others. He likes hats and a fine
single malt.

RICHARD BRATH
Phd Student and Visualization Designer
London South Bank University
Richard is a long time data visualization
researcher and designer. Professionally,
Richard is a partner at Uncharted Software
Inc. where he has been involved in the design of a wide range of data
visualizations, such as the first real-time 3D stock market visualization on the web (1995), and works with clients such as NASDAQ,
Bloomberg, mutual funds, pharmaceuticals and other companies.
Richard is interested in the underlying design assumptions upon
which data visualization is based. He contributes peer-reviewed
visualization research to data visualization conferences and is pursuing
a part-time PhD with a particular focus on the use of font attributes to
encode information in visualizations.

JASON CAMPBELL
Type Technician
House Industries
I have worked in Type development since
1997, first at Agfa, then Monotype, then
freelance for Ascender, then Dalton
Maag, now at House Industries. Additionally, I’ve been a comic strip
artist for the last ten plus years, producing comics digitally and with
traditional methods.
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SPEAKER INFORMATION

STEPHEN COLES
Stephen Coles is an editor and typographer
living in Oakland and Berlin. He publishes
Fonts In Use and Typographica, writes for
type foundries, and consults with various
organizations on typeface selection.
Stephen is author of the book The Anatomy of Type (The Geometry
of Type in the UK), and serves on the board of the Letterform Archive.
He was formerly a creative director at FontShop and a member of the
FontFont TypeBoard.

MEAGHAN DEE
Assistant Professor, Chair of Visual
Communication Design
Virginia Tech
Meaghan is a practicing graphic designer
and artist who teaches full-time for the
Visual Communication and Design department at Virginia Tech. She
received her Bachelors at University of Illinois, with a focus in Graphic
Design, and a Masters of Fine Arts at Virginia Commonwealth University, with a focus in Visual Communication Design. Her work can be
seen at www.meaghand.com.

FAHAD A. DHAWI
Ph.D. Candidate, Graphic Communication
Central Saint Martins, London
A current Ph.D. candidate at Central Saint
Martins, Dhawi received his B.A in Graphic
design (Cum Laude, 2009) with a minor
in Communication from the American University of Kuwait. He later
received his M.A in Graphic Design (Distinction, 2012) from Coventry
University, UK. Dhawi’s ongoing practice-based research project highlights the importance of Arabic Typography and Graphic Communication within education in the Middle East and how teaching Arabic can
be further ‘simplified’ through creativity.

JOHN DOWNER
Sign Painter & Type Designer
VOLTAGE, inc.
John Downer has been a Journeyman sign
painter since 1973. He has degrees in art
from Washington State Untivesity, BA ’73;
and The University of Iowa, MA ’74, MFA ’76. In 1983, he entered the
field of type design. His typefaces have been published by Bitstream,
Font Bureau, Emigre, and House Industries. Currently, he serves as a
visiting instructor at art schools and universities in the U.S. and abroad.
He also runs the Sign Painting Support Group, on Facebook.
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Michael Stinson is a co-founder and the
lead instructor at TypeEd and Creative
Director at Ramp Creative. His work for
client brands Quiksilver, Wet Seal, Agostoni Chocolate, CWS Capital
Partners, Edwards Lifesciences and more has been recognized by
numerous publications and awarded by industry organizations. Conversely, he has served on the design competition juries for Graphis
Annual Reports, the One Show Design and the One Show Young Ones
College Competition.
Rachel Elnar is a co-founder, producer, marketer and general
support for all that is TypeEd. She’s served as an adjunct professor in
motion graphics, user experience, and interactive design at Art Center
College of Design in Pasadena and Cal Poly University in Pomona. She
currently teaches advanced interaction design at Cal State University
Los Angeles and serves as Secretary at AIGA Los Angeles and works
as the Interactive Director at Ramp Creative.

SPEAKER INFORMATION

RACHEL ELNAR
Co-founder and Producer
TypeEd

LILY FEINBERG
Lily Feinberg is graphic designer and type
designer based out of Washington, DC.
Her lifelong interest in type and lettering
grew into full-fledged type design upon
graduating from the University of Georgia’s
graphic design program and beginning a mentorship with Positype’s
Neil Summerour. Lily’s eye for aesthetics, meticulous attention to detail, and imaginative approach to letterforms all help her create work
that is elegant, functional, and original.

NICHOLAS FELTON
Nicholas Felton is a designer, entrepreneur, and artist concerned with translating
quotidian data into meaningful objects and
experiences. He is the author of numerous
personal Annual Reports that condense
the events of a year into a tapestry of maps, graphs, and statistics.
The insights and techniques developed from his Annual Reports have
informed his design of Facebook’s Timeline and the creation of the
Reporter and Daytum applications. He has been profiled by The Wall
Street Journal and The New York Times and his work is a part of the
permanent collection at MoMA.
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MARK FETKEWICZ
Associate Professor
University of Northern Colorado
I am Associate Professor and Coordinator
of Graphic Design program in the School of
Art and Design at the University of Northern Colorado. I have over 20 years experience in Graphic Design, Art
Direction, and Marketing. I’ve worked in agencies in Illinois, Philadelphia, Denver and Vienna, Austria. My design, advertising and artwork
has won regional and national awards and is published internationally.
Prior to taking the coordinator position at UNC, I taught at the
University of Illinois, Moore College of Art and Edinboro University of
Pennsylvania.

JOE GALBREATH
Assistant Professor, Graphic Design Area
West Virginia University,
School of Art and Design
Joe Galbreath received his MFA from
Maryland Institute College of Art in
2009 and his BFA from The University of Akron in 2003. A native of
Northeast Ohio, Galbreath began his design career as an Art Director
at a public relations firm creating annual reports, branding campaigns,
strategic graphics and identity work.
His interests in graphic design include exploring and documenting vernacular design traditions, manual design making processes
and independent publishing. A passionate student of the visual, his
interest in letterpress technology and new ways of using old things
play an important role in his current research and form making. From
info graphics to book arts, Galbreath finds the richness of the graphic
design discipline endlessly engaging.

VICTOR GAULTNEY
Senior Type Designer & Director,
SIL Non-Roman Script Initiative
SIL International
Victor Gaultney is a recognized expert in
the design of extended Latin letters and
diacritics. As Senior Type Designer at SIL International, he develops
fonts for minority language groups around the world. He teaches
typeface design at the University of Reading. He is co-author of
the SIL Open Font License and leads the team behind ScriptSource
(http://scriptsource.org). His most well-known typeface - Gentium has been a winner in two international typeface design competitions
and supports thousands of languages. He is a calligrapher, musician,
actor and director.
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My career has been very deep, rewarding
and well traveled. I started as a twentyyear-old designing embroidery in Rapid
City, South Dakota to designing marketing & publicity materials for
the United States Air Force in Germany to completing my degree at
Columbus College of Art & Design in Columbus, Ohio.
I have a vast skill set I love to share and have had a wide gamut
of clients (large brand retailers, Ecomm departments, and numerous
non-profits). Currently I have the best gig in town, an Assistant Professor at Columbus College of Art & Design.
To me, I am just getting started. I am flower lovin’-bug chasin’-coffee drinkin’-creative soul designing my way through life.

SPEAKER INFORMATION

VICKI GOLDEN
Assistant Professor
Columbus College of Art & Design

FRANK GRIESSHAMMER
Type Designer
Adobe
Frank Grießhammer is a type designer and
font developer working for Adobe.

PATRICK GRIFFIN
Type Director
Canada Type
Patrick Grifﬁn is a founding partner and
type director of Toronto font development studio Canada Type. He spends his
professional time designing type, teaching about type, writing about
type, or helping others with type. His leisure time is spent traveling and
visiting traditional press shops, wayzgooses, book stores, music stores
and blues shows.
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PAUL HERRERA
President
Art Legacy League
Paul Herrera’s calligraphy and lettering
training was done exclusively with Reverend Edward M. Catich beginning in 1967.
Paul worked as inscription cutter and calligraphy seminar assistant
with Father Catich until the time of his death in 1979. At that point Paul
was invited to teach Father Catich’s classes at St. Ambrose College
and would continue to do so until 1989. During that time Paul also
served as a faculty member of five international calligraphy conventions. They include; “The Calligraphy Connection” held at St. John’s
University in Minnesota 1981 and 1984, “The California Experience”
held at Scripps College in Claremont, California 1985, “Innovations”
held at Stevens Institute in Hoboken, New Jersey 1986, and “Calligraphy Northwest” held at the University of Portland, Oregon in 1987.
During his forty year career Paul has conducted numerous lettering
seminars for calligraphy organizations throughout the Midwest and
Canada. He continued inscription work for Wichita State University
and an architectural firm in Chicago as well as individual clients. Additionally, he was watercolor and calligraphy instructor at the former
Davenport Municipal Art Gallery from 1973 – 1984. He now works
full time in his studio and offers workshops in calligraphy and stone
inscription.

JOHN HUDSON
Tiro Typeworks Ltd
John Hudson designs typefaces and builds
fonts. He is co-founder of Tiro Typeworks
Ltd, a digital foundry specialising in custom
font solutions for multilingual and other
specialist publishing and computing.

PAUL D. HUNT
Typeface Designer,Font Developer
Adobe
Paul D. Hunt began his type design career
at P22 Type Foundry, where he explored
the basics of lettering-based type design
and experimented with drawing typeforms for Cyrillic and Greek. P22
Allyson, for which he adapted an original Cyrillic, was awarded the
Honor Diploma for the Excellence in Type Design by ParaType in 2009.
Paul continued his journey in type at the University of Reading, UK.
There he gained experience in designing type for text and explored
creating type for Devanagari script. He completed his Masters degree
in 2008, with the distinction of Merit, and joined the Adobe type
team in January 2009 as a typeface designer and font developer. Paul
designed Adobe’s first open source type families, Source Sans and
Source Code, and is the co-designer of Adobe Gurmukhi.
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Richard Hunt has practiced typography for
over 25 years and acted as a consultant to
many design firms and other institutions
across North America, including Bruce Mau Design, Zone Books, Rizzoli, KPMB Architects, Rhode Island School of Design and the Getty
Research Institute. He has taught at Sheridan College, York University
and is Assistant Professor at OCAD University where he lectures on
the history of typography and teaches studio typography classes. His
interests include information design and typeface design for print and
screen; contexts of legibility and readability; and the history, state, and
future of communication technologies.

SPEAKER INFORMATION

RICHARD HUNT
Assistant Professor
OCAD University

AKIRA KOBAYASHI
Akira Kobayashi studied at Musashino Art
University in Tokyo, then took a calligraphy course at the London College of
Printing. He took Best of Category and
Best of Show for Clifford in the 1998 U&lc
magazine type design competition. Kobayashi was awarded first prize,
text category, for Conrad in Linotype Library’s Third International
Digital Type Design Contest. He took honors in the TDC type design
competitions in 1998, 1999, 2000, and 2001 — for ITC Woodland,
ITC Japanese Garden and ITC Silvermoon, FF Clifford, and Linotype
Conrad, respectively. Since May 2001, Kobayashi has served as Type
Director for Linotype Library GmbH.

ALEXANDRA KOROLKOVA
Type Director
ParaType
Alexandra Korolkova is a cyrillic type
designer, type researcher and type
consultant. Since 2009 she works for
ParaType as a type director; participated in Public Types of Russian
Federation project (incl. PT Sans and PT Serif) as a leading designer.
She also wrote a book on typography for beginners in Russian (the title
can be translated as Live Typography). Awarded at international type
design competitions (incl. Modern Cyrillic, Granshan, ED Awards) and
received Prix Charles Peignot in 2013.
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ANDREJ KRÁTKY
Typotheque
Andrej Krátky is Slovak graphic designer
and type designer. After graduating from
the Type & Typography studio at the
UMPRUM in Prague under professor Jan
Solpera he co-founded an advertising agency in Bratislava. Designed
FF Bradlo and Typotheque Nara typefaces. Together with Peter Biľak
they started the font licensing service Fontstand in 2015.

MARY MASHBURN
Globe Collection and Press adviser
Globe Collection and Press at MICA
(Maryland Institute College of Art)
Mary Mashburn, a letterpress printer and
instructor as well as a graphic designer, orchestrated the move of the Globe Poster collection to MICA, where
she is working to help integrate the tools and methods of a previous
generation of printers into the college culture. She works with former
Globe owner Bob Cicero, Globe coordinator Allison Fisher, and the
talented students at MICA to create new work in the Globe style for
clients including New York’s Lincoln Center, the Smithsonian Institution, Hello KittyCon, and the Baltimore Museum of Art.

AOIFE MOONEY
Assistant Professor
Kent State University
Aoife Mooney is an Assistant Professor at
Kent State University. She holds and MA
in Typeface Design from the University of
Reading and teaches courses in typography, typeface, graphic and
identity design. Balancing teaching with practice, she continues to
freelance as a typeface designer and teaches as part of the traveling
Crafting Type group.
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Graphic designer, typeface designer and
occasional illustrator, Shiva Nallaperumal
pursued a Masters in Graphic Design from
the Maryland Institute College of Art
(MICA) after receiving an undergraduate
degree in Communication Design from DJ Academy of Design in Coimbatore, India. Shiva has worked as an intern with J. Abbott Miller’s
team at Pentagram and Grandmother Design in Mumbai, India.
As a typeface designer, Shiva has published typefaces through
Indian Type Foundry (ITF) and Lost Type Co-Op. As an independent
graphic designer he has designed exhibitions, identity systems, publications and typefaces for a variety of clients, including Facebook Asia.
In 2014, Shiva received the prestigious ISTD Certificate of Excellence
from the International Society of Typographic Designers, London. Shiva plans to join ITF as a designer while pursuing independent projects
when he returns to India.

SPEAKER INFORMATION

SHIVA NALLAPERUMAL

JULIE NAUMAN-MIKULSKI
Columbia College Chicago
Julie earned her BA in Graphic Design from
Iowa State University and spent decades
as a graphic designer in museums, The Field
Museum and the Chicago History Museum, respectively. Museum work fed her interest in personal narratives
and deeply enriched her understanding of the power of storytelling.
Julie took breaks from full time design to earn a BFA in Painting and
Drawing from the School of the Art Institute of Chicago, and an MFA
from the University of Chicago in Visual Art.
Julie currently divides her time between graphic design, studio
art, and teaching at Columbia College Chicago and Ai. She continues
design work with non-profits and the museum community. Her studio
practice is a combination of hand and digital processes resulting in
multimedia collages that include photography, painting and drawing,
typography, wood type, and letterpress. She has exhibited her collages in the U.S. and Canada.
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META NEWHOUSE
Associate Professor in Graphic Design
Montana State University
Meta Newhouse is an award-winning
creative director, graphic designer and
filmmaker with over 20 years of experience
in the visual communication industry.
She has worked for clients such as The American Heart Association, Dallas County Community Colleges, FedEx/Kinkos, GTE/Verizon, Motorola, and the Susan G. Komen Foundation.
Meta has been a design educator since 1995 and currently is the
Founding Director of the DSEL (Design Sandbox for Engaged Learning)
at Montana State University. She is passionate about typography and
consistently presents workshops around the country (and the world)
on topics such as experimental typography and how to overcome
creative blocks.
You can view Meta’s professional creative work at
www.metanewhousedesign.com.

ROBB OGLE
Art Director
ARCHITECT Magazine
Robb Ogle lives in Washington, D.C. and
works as Art Director of ARCHITECT
Magazine and other titles at Hanley Wood
Media. He’s an ardent typographer who examines wonky lettering via
“the” project.

ADAM OSGOOD
Assistant Professor, Illustration
Columbus College of Art & Design
Adam Osgood is an Assistant Professor at
the Columbus College of Art & Design and
teaches a variety of illustration courses
with a focus on interdisciplinary work, bridging the fields of graphic design and animation with illustration concepts and ideals. Osgood is an
award winning animator, illustrator, and designer, with clients including
Hyundai, Barnes & Noble, and Exxon. He earned a BFA in illustration
from the Milwaukee Institute of Art and Design and a Master of Art
and Design in Animation from North Carolina State University.
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New York-born, Dublin-based Max
Phillips is the proprietor of the Signal Type
Foundry & Drawing Ofﬁce. He designs
type and lettering, books and printed matter, branding systems, user
interfaces, and toys. The author of five novels, including the Shamus
Award-winning Fade to Blonde, he is also co-founder of the pulp revival publishing imprint Hard Case Crime, which to date has published
over 120 titles by authors including James M. Cain, Stephen King, and
convicted Watergate conspirator E. Howard Hunt. His work has been
recognized by the Type Directors Club of New York, the International
Society of Typographic Designers, Graphis, Communication Arts, and
the Academy of American Poets.

SPEAKER INFORMATION

MAX PHILLIPS
Proprietor
Signal Type Foundry

THOMAS PHINNEY
FontLab
Thomas Phinney is active in type design
and the teaching, writing, technology/
standards, history, business and forensics
of fonts. Thomas is VP of FontLab, the
font software tools company. Previously he was with Adobe for over
a decade, lastly as product manager for fonts and global typography. At Adobe, Thomas helped drive the conversion toOpenType,
evangelizing both internal teams and other font makers, and helping
define Adobe’s OpenType strategy. He then spent five years as senior
product manager at Extensis (Suitcase Fusion, WebINK web fonts).
His typeface Hypatia Sans is an Adobe Original, and his most recent
typeface Cristoforo was funded via Kickstarter. Thomas has a MS in
printing from the Rochester (NY) Institute of Technology, and an MBA
from UC Berkeley. He has been an ATypI board member since 2004,
and treasurer since 2006.

STEPHEN RAPP
Lettering Artist and Type Designer
Stephen Rapp began studying calligraphy
and lettering in the late 1980s. He went
on to serve as a lettering artist and type
designer for a decade at American Greetings before leaving in 2010 to focus on his own studio. He now acts as
an independent font developer for American Greetings and is also a
member of the historic Filmotype Junto.
He has taught workshops at both International Lettering Arts conferences as well as previous Type conferences. Besides type and lettering, Stephen’s other artistic passion centers around the roots music of
both Ireland and Appalachia.
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CHAD REICHERT
Associate Professor, Graphic Design
College for Creative Studies
Chad is proprietor of spirit3design. He
has lectured nationally on topics including
typography, motion design and smart
programming for design organizations. Chad’s recent presentations
include Drake University, Schools of Thought III, Messaging Media and
the AIGA Leadership Retreat. His work has been recognized by various organizations including AIGA, ACD and CASE. He was co-curator
of two international graphic design exhibitions: “Revolution:Evolution”
and “Bleed, Lead, Kern”.
Chad is also Associate Professor at the College for Creative Studies in
Detroit where he teaches time-based media, typography, visual communications and graphic design history. His writings have appeared in
“Teaching Motion Design” and the self-published “A Process Workbook.” His students have been recognized by numerous organizations
including: Adobe Achievement, AIGA Detroit Design Re:View, CMYK
Student Showcase, Communication Arts, Design Ignites Change, iDn
Magazine, Motionographer, Type Directors Club and UCDA.

DAN RHATIGAN
Type Director
Monotype
Dan Rhatigan worked as a designer and typographer for 15 years in Boston and New
York before moving to England in 2006 for
graduate school at the University of Reading. After receiving his MA
in Typeface Design, he began working with Monotype in the UK. Over
the years, he has also taught graphic design, typography, typeface
design, and branding at Pratt Institute, City College, The University of
Reading, and ArtEZ Institute of the Arts.
Now as Type Director for Monotype’s typeface libraries, Dan concentrates on development of new type families and custom design
projects. He also works with Monotype’s 130-year old archive of
typeface production, connecting the company’s eclectic history to its
current work.
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Claudia Roeschmann has been teaching
typeface + typographic design, identity
systems and editorial design at Texas State University since 2002.
She is the coordinator of the Communication Design program of
the School of Art and Design and the graduate advisor of the MFA
program. Web-based delivery is heavily featured in the MFA course
curriculum, as are video conferences, live chat and chat blogging
interfaces. Claudia, originally from Germany, moved to New York in
the late 90s to work for Vignelli Associates before moving to Austin
with her husband, where she also runs her own design studio. She holds
a BFA and MA from the Hochschule für Künste, Bremen, and received
her MFA at Texas State.

SPEAKER INFORMATION

CLAUDIA ROESCHMANN
Associate Professor + Graduate Advisor +
Communication Design Coordinator
Texas State University

STEVE ROSS
Sr. Program Manager, Type
Adobe
Steve is the Sr. Program Manager for
Type Development at Adobe in San Jose,
California. After years of misspent youth
focussing on the glamorous field of international canoe racing, Steve
finally received his B.Des. from NSCAD University in his native Halifax,
Canada. An advertising and design career followed in both Canadian
and Mexican agencies. Eventually, Steve realized he was becoming
more interested in type, and less in everything else. Therefore, he
moved to England and received his masters in typeface design at the
University of Reading. Steve has travelled extensively throughout
Yucatan, Mexico, to research his dissertation on Mayan writing reform.

STUART SANDLER
Owner
Font Diner/Font Bros
Stuart Sandler launched the Font Diner in
1996 and has inspired generations of designers with retro design software products
influenced by 1950s popular culture. He has created more than 750
original typefaces and solidly established a reputation as the premier
retro display font designer.
Sandler launched Mister Retro in 2004 featuring Photoshop plugins and original clipart. He later acquired and began revival of both the
Filmotype and Lettering Inc phototype libraries with over 200 revival
releases to date.
In 2006, he co-founded and launched Font Bros as a distributor of
high quality typefaces specializing in OEM licensing and retail sales.
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ROB SAUNDERS
Curator
Letterform Archive
Rob Saunders has been collecting letterforms and design for forty years, while
pursuing a career as a designer, teacher,
publisher, and management consultant. He recently founded the
Letterform Archive to share his collection with fellow designers.

RAINER ERICH SCHEICHELBAUER
Teacher
Graphische, Vienna
glyphsapp.com
Rainer Erich (‘Eric’) Scheichelbauer was
born in Vienna and designs typefaces,
works as a digital punchcutter for other type designers, teaches type
design and typography at a graphic art school, gives type design
workshops, translates Dutch books on typography into German, writes
articles, tutorials, and Python scripts, as well as the glyphsapp.com
blog and the Glyphs handbook. Eric recently completed both a philosophy and a Dutch studies degree.

GEORG SEIFERT
glyphsapp.com
Bauhaus University graduate Georg Seifert
(b. 1978 in Halle an der Saale, Germany) is
a type designer and a software developer.
His designed Graublau Sans and Graublau
Slab, and the typeface for the new Berlin Airport. He is most well
known, however, for the font editor ‘Glyphs’, released in 2011. Seifert
lives and works in Berlin.

PAUL SHAW
Paul Shaw teaches calligraphy and
typography at Parsons School of Design;
and history of graphic design and history
of type at the School of Visual Arts. He
has been a calligrapher for over 40 years,
specializing in commercial work including script work for Campbell
Soup, Avon, Clairol and Lord & Taylor. He is the author of Letterforms
(1986) and A Black Letter Primer (1981). He is completing a book on
script typefaces.
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Nick Sherman is a typographer and typographic consultant based in New York City.
He works at Font Bureau and Webtype
promoting typefaces for print and digital
media.
He is a co-founder of Fonts In Use and a columnist at A List Apart.
He serves on the board of directors for the Type Directors Club as well
as the artistic board for the Hamilton Wood Type & Printing Museum.
He is both a graduate of and consultant for the Type@Cooper typeface design program at Cooper Union.
Nick graduated with honors from the Graphic Design program at
MassArt in Boston, where he also taught undergraduate typography
and letterpress printing. He previously worked at MyFonts, directing the web design and promotional material for the world’s largest
collection of fonts.
Nick is an active member in the Society of Printers, ATypI, and
American Printing History Association. Originally from Cape Cod, he
is also a skateboarder, pizza enthusiast, printer, musician, and classic
horror film buff.

SPEAKER INFORMATION

NICK SHERMAN

NICK SHINN
Shinntype
Canadian type designer Nick Shinn, R.G.D.
was born in London, England in 1952,
educated at Bedford School, and acquired
a Dip.AD in Fine Art (1974) from Leeds
Polytechnic, Yorkshire. He lived in Toronto from 1976 to 2009, before
moving to Orangeville, 60 km north of the city. During the 1980s he
worked in advertising as an art director and creative director, before
going digital in 1989 with the Shinn Design studio, which specialized
in publication and marketing design. Between 1980 and 1998 he
designed typefaces for a variety of foundries, going into the font business full time in 1998 with Shinntype. He has written for magazines
such as Applied Arts, Druk, Eye, Graphic Exchange, Marketing, and
Typographic, spoken at the ATypI, TypeCon, Graphika and TypoBerlin
conferences, and taught at Seneca College, Humber College and York
University in Toronto.

RADEK SIDUN
Type Designer
Briefcase Type Foundry
Radek Sidun (1980) devotes himself
primarily to fonts and typography. His
graduation thesis at the Prague UMPRUM
Academy (MgA.) dealt with the issue of diacritics in world languages. As a result, he is a sought-after consultant to font designers and
foundries world over. He has received several awards for his various
projects, such as a Gold Medal at the ED Awards. He serving as a pedagogue at the Type Design and Typography studio of the UMPRUM
Prague Academy of Arts, Architecture and Design.
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STEPHEN SIMMERMAN
Assistant Professor of Graphic Design
University of Mount Olive
Steve Simmerman’s varied interests in
music, archaeology, and branding often
show up in his creative work. Much of his
work focuses on remnants of pop culture or vintage advertising and
its power of persuasion, and his typical strategy is what he prefers to
call “narrative design”— where stylized illustration and hand lettering
coalesce to tell a story.

GABRIEL SOLOMONS
Senior Lecturer
University of the West of England
Gabriel Solomons is both a practicing
graphic designer and senior lecturer at the
Bristol School of Creative Arts. Alongside
working with design clients, he has been responsible for developing a
number of trade publications that cover areas of film, design, fandom
and fashion – all of which aim to further our understanding of collaborative practice and explore the wider influence of creativity in society.
Alongside lecturing, he is currently innovation manager and book
series editor at Intellect, a UK based publisher specialising in the fields
of creative practice and popular culture.

PERRIN STAMATIS
Director of Graphic Design +
Communication Design
Harrington College of Design
Perrin Stamatis is a designer, educator,
musician, and writer. He began his lifelong
interest in design while working at his family’s print shop. As founder
and principal of Scratchboard Designs, his professional career spans
over 20 years of print, motion-based, and interactive design for a wide
variety of clients. Stamatis completed his MFA in Graphic Design at
the University of Illinois at Chicago; and, earned three certificates for
continuing studies at the HGK Basel, Switzerland.
Since 2005, Stamatis has taught at seven schools; and, furthermore, led the design department as director at three of these
schools—collaborating with faculty and advisory boards, developing
courses and revising undergraduate and graduate design program
curricula.
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Michael Stinson and Rachel Elnar are
co-founders of both Ramp Creative and
TypeEd.
After running Ramp Creative for ten
years, Michael observed that typography
was no longer being taught with the level of detail in which he learned
it (when type was sent out for galleys). Rachel noticed that most of
the foundation classes were being replaced with software classes. So
TypeEd was born.
Ramp Creative’s work has been recognized by industry organizations including Communication Arts, Graphis, and Type Directors Club.
In 2008, both partners were named as Graphic Design USA’s “People
to Watch.” Michael has lectured on typography at USC and College of
the Canyons. Rachel has been an adjunct faculty member on interactive design at Art Center College of Design, Cal Poly Pomona and Cal
State LA.

SPEAKER INFORMATION

MICHAEL STINSON

NEIL SUMMEROUR
Neil Summerour is an independent type
designer and lettering artist based in
Georgia. Born in Portugal, raised in the
United States, and with one foot in Asia, he
graduated from The University of Georgia
in Graphic Design, started a type and lettering studio, lectures, draws
letters and lived happily ever after. He has won the Type Directors
Club Certificate of Typographic Excellence 5 times and was a 2012
recipient of the People’s Choice Award in the Morisawa Type Design
competition for his Japanese typeface Tegaki. Neil’s type and lettering work is used by such renowned brands as Victoria’s Secret, Revlon,
Facebook, Oculus, PINK, Good Housekeeping, id Software, Girl Scouts
of America, BBC, L’Oreal, Panera, Maxis, Britax, Colliers International,
and ABC, to name a few.

NIKKI VILLAGOMEZ
Creative Studio Manager
Dixon Hughes Goodman LLP
Nikki Villagomez is a nationally recognized
speaker on typography. She is a graduate
of Louisiana State University with a BFA
in Graphic Design. After working as a designer in New York City, she
moved to her home state of South Carolina where she became a
fulltime freelancer. Nikki is the founder and former president of the
South Carolina chapter of AIGA. She has been an educator teaching
Graphic Design and Typography at the University of South Carolina
and the University of Akron. Currently, Nikki is the Creative Studio
Manager at Dixon Hughes Goodman LLP in Charlotte, NC. Her book
Culture+Typography, How Culture Affects Typography is currently
being published and will be available this summer. In her free time, she
maintains her blog (nikkivillagomez.wordpress.com) about how culture
affects typography.
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JASON WEDEKIND
Proprietor
Genghis Kern
Jason Wedekind runs Genghis Kern, a
letterpress and design shop in the Highlands, where he obsesses over typography
and slings ink for such clients as Ritual
Chocolate, Børn Footwear, Teton Waters Ranch and a host of other
companies all looking to create unique, tactile solutions.

SPONSORS

PRESENTING PARTNERS

The Art Institute of Colorado
Foils + Dies
Genghis Kern

HEADLINE SPONSORS

72 PT SPONSOR

48 PT SPONSORS
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SPONSORS

24 PT SPONSORS

12 PT SPONSORS

American Type Founders Collection
Delve Fonts • Emigre • Kneadle
RIT Press • Shinntype • Studio FPO
Type Together • Uppercase Magazine
Works That Work
CUM LAUDE SPONSORS

FontFont • Laura Worthington
DESIGN PARTNERS

Nicholas Felton • Three Bears Theory
EVENT PARTNERS

Type Directors Club • Ink Lounge
MUSIC PARTNER

Ghostly Gholicense
PRINTING PARTNERS

Blanchette Press
Scout Books
Publication Printers
TECHNOLOGY PARTNERS

ARS Type
Tagboard
Campaign Monitor
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Can’t. Look. Away.
Letterpress Business Cards from moo.com

HEY FONT DESIGNERS!
Sick of responding to licensing requests?
Not sure what to charge?
Too much paperwork to maintain?
Leave it to the Font Bros! We’ll handle
your OEM font licensing needs and
YOU KEEP 65% of what we negotiate!
Drop Mike or Stuart a line and lets talk!
licensing@fontbros.com

Professional Font Licensing & Management Services
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www.mondaine-usa.com

www.mondaine-helvetica.com

Smart

SMART
WATCH

The job of the
printer is to bring
typography to
the world.
We have been doing so for over
35 years. We are a Denver based
family-owned printer. Let us help
you bring your next great
creation to the world.

303-936-0303

www.pubprinters.com

stet.
typostrophe.com

The Society of Typographic Aficionados (SOTA) is an
international not-for-profit organization dedicated to the
promotion, study, and support of type, its history and development, its use in the world of print and digital imagery,
its designers, and its admirers.

ABOUT SOTA

SOTA MISSION

SOTA CHARTER
The Society of Typographic Aficionados exists for the
affordable education of its members and participants; to
further the development of type, typographical information
and typography; and to appreciate on multiple levels the
attributes of type, typography, design, the book arts, and
calligraphy.
Furthermore, SOTA is committed to sponsoring relevant topics in pursuit of these goals through an annual conference (TypeCon), held in a different host city each year.

EXECUTIVE OFFICERS
Christopher Slye, Adobe — Chair
Sharon Oiga, UIC School of Design — Secretary
Neil Summerour, Positype — Treasurer
MEMBERS OF THE BOARD
Corey Holms, Corey Holms Design
Grant Hutchinson, Typostrophe & Butter Label
Frank J. Martinez, Esq., The Martinez Group
Mary Catherine Pflug, Rollins College & TypeSisters
Erik Vorhes, Facebook
Delve Withrington, Delve Fonts
EX OFFICIO
Matthew Carter, Carter & Cone
James Grieshaber, Typeco
Allan Haley, Monotype
Richard Kegler, P22 Type Foundry
David Pankow, Rochester Institute of Technology
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Typefaces: Firme and Solido, designed
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property of their respective owners.
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